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 EXECUTIVE SUMMARY 
This 2024-2029 Five-Year Plan for the Vineland-Millville Urban Enterprise Zone contains an overview of 
the Zone, its characteristics, trends, and conditions. It includes a listing of accomplishments and an 
inventory of current and proposed projects. The plan also documents a significant public outreach process 
that includes a local survey, interviews and a formal public comment period. In particular, there was a 
concerted effort made to reach minority businesses and interest groups to ensure a diversity of public 
feedback and inclusion in the process. 

The plan sets forth a vision for the coming five years and a comprehensive strategy that is inclusive of 
project examples, potential partnerships, and additional funding sources. Maps that illustrate the location 
of the UEZ, its current and proposed boundaries, and the various assets that are located in the Zone are 
included in the plan. It is important to point out that the boundary revisions proposed for the 2024-2029 
plan add additional acreage to the size of the Zone. These additions are contiguous with the existing Zone 
and meet the criteria for inclusion set forth in the appropriate legislation. These boundary changes are 
described and explained in Section 6 of the plan. Larger copies of these maps are included in the plan 
appendices. 

 Current Characteristics of the Zone 

The Vineland-Millville Joint Urban Enterprise Zone is one of the few intermunicipal zones in New Jersey. 
The joint zone is home to approximately 1,100 businesses and contains some of the region’s largest 
concentrations of retail, industrial, and other business establishments. Since its creation, the joint Zone 
has been extremely successful in expanding small business and attracting larger commercial enterprises 
evidenced by the fact that Industrial Park space in Vineland is almost completely full; and in Millville, the 
Airport property continues to be a magnet for new industry.  

The Joint UEZ has been very successful in attracting new businesses to the Zone and registering existing 
businesses for inclusion in Zone Programs. Service businesses and retail trade dominate the Zone, but new 
industry and manufacturing are increasingly important components of the employment base. The largest 
number of businesses in the Zone are those in the following retail and service sectors: 

• Healthcare and Social Services 
• Accommodation and Food Services 
• Professional Services 
• Finance, Insurance, and Real Estate Services 
• General Merchandise 

The cities of Millville and Vineland continue to exhibit levels of economic distress that warrant the ongoing 
benefits of UEZ designation. Both municipalities rank among the top 50 communities in the State most in 
need of revitalization. On the State’s 2023 Municipal Revitalization Index, Vineland was 43rd and Millville 
was the 41st of New Jersey’s 564 municipalities in need of revitalization. The median household income in 
both cities is 70% or less than the State average while poverty and unemployment rates are much higher. 
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Clearly, the ongoing benefits of the UEZ will help to attract and retain business within these two urban 
communities. 

 Ongoing Challenges 

While there has been economic growth and development within the UEZ – particularly in sectors such as 
healthcare and food processing – there remain challenges for the Zone and the two cities. These challenges 
include: 

• New Jobs and Industry. Promoting new industrial development, small businesses, and growth in 
jobs and economic opportunities are central to this plan. 

• Transportation. Getting to and from work as well as to retail centers remains a challenge for 
some residents in the UEZ.  

• Public Infrastructure. Ensuring a safe and efficient road and street network with proper storm 
drainage is essential in advancing the economic and commercial viability of the UEZ.  

• Public and Commercial Safety. There are also needs to ensure that shoppers, pedestrians, 
residents and patrons to Zone businesses are safe. 

• Business Retention and Reinvestment. Without the many incentives of the UEZ Program and 
the funding generated by Zone revenues, providing investments in new business and industry 
would not be possible in many cases. 

• Streetscape Improvements. Façade, crosswalks, beautification projects and other amenities can 
help to make the UEZ and attractive location to do business and enhance the viability of the 
Zone.  

• More Accessible Renewal Process. Many business owners fail to observe the notifications from 
the UEZ as to when their registration is due for renewal.  

Other issues and priorities are outlined in the following pages of the plan. 

 Vision and Public Outreach 

As part of our outreach for the preparation of this plan, we deployed a survey to the contact lists of both 
Cities’ UEZ’s as well as the contact list for the Greater Vineland Chamber of Commerce. From that, we 
received 144 responses. In addition, we contacted the following organizations for interviews with 
representatives: 

• Greater Vineland NAACP  
• Vineland Downtown Improvement District 
• Vineland NPP 
• Vineland Chamber Hispanic Business Alliance 
• Cumberland Empowerment Zone 
• Vineland Industrial Commission 
• Millville NPP 
• Main Street Millville/Holly City Development Corporation 
• Vineland African American Development Corporation 
• Puerto Rican Action Committee 
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There were 144 responses to the public survey conducted as part of the planning process and a number 
of recommendations stemming from the interviews with business owners and minority representatives in 
the communities. Some of the more frequently mentioned responses included: 

• More Business Recruitment and Job Creation including Industrial Park Development and 
Expansion 

• Streetscape and other Beautification of Downtowns and Commercial Corridors 
• Additional Marketing and Visibility of the Zone and its Programs 
• Technical Support for Financing Options and other Business Needs 
• A Diversification of Business Types including Opportunities for Micro-Businesses 

Based on the analysis of current conditions in the Zone and the responses from Zone stakeholders, a vision 
and goals were prepared. Every plan needs a vision statement. The vision statement incapsulates the 
broad mission of the Zone Program for the life of the Plan. It provides a focal point through which goals, 
strategies, and specific Zone projects can be shaped and implemented.  

The following is the Vision Statement for the Vineland-Millville UEZ Plan for the coming five years. 

The Vineland-Millville UEZ Program seeks to expand commercial investment, create 
new jobs, enhance intermunicipal cooperation, improve infrastructure, and promote a 

better commercial environment and quality of life for residents and businesses 
throughout the Urban Enterprise Zone and the greater community. 

 Plan Goals 

This plan sets forth five goals, with numerous strategies for their implementation, as outlined below. 

GOAL STRATEGIES 

Expand industrial and commercial development 
in Vineland and Millville by constructing and 
improving industrial parks, promoting 
brownfield redevelopment and targeting 
scattered site development in order to create 
new jobs and ratables. 

Target and Fund the Construction of New 
Industrial Parks 

Identify Opportunities to Expand Industrial Uses 
and Clean up Existing Sites for New Industrial 
Growth 

Identify opportunities for commercial 
development and redevelopment including 
brownfield redevelopment. 

Provide Professional Services and Support for 
Needed Planning, Engineering, Environmental, 
and other Technical Services. 
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Expand industrial and commercial 
development… (con’t) 

Invest in the Construction and Improvement of 
Public Infrastructure 

Clean and Maintain Access Roads and Invest in 
Public Transportation Services 

Provide Job Training and Other Programs to 
Provide Employers with Skilled Labor and Address 
Workforce Needs 

Redevelop Vineland and Millville Downtowns 
and the surrounding areas in order to attract 
more shoppers to the downtown for 
restaurants, entertainment, specialty retail and 
improve the overall quality of life. 

Professional services for planning, engineering, 
and environmental services. 

Construction and Rehabilitation of buildings in the 
downtown 

Improvement of public infrastructure 

Façade improvement programs 

Cleaning and Maintenance of the commercial 
corridor 

Dedicated Public Safety personnel in the 
downtown 

Placemaking projects, including municipal 
gateway and welcome signage 

Coordination of NPP Districts and UEZ 

Improve access to business and industry by 
enhancing municipal gateways, streetscapes, 
sidewalks, infrastructure, and promote other 
investments that foster greater commerce and 
patronage. 

Maintenance of Commercial and Transportation 
Corridors 

Enhance Sidewalks, Crosswalks, Lighting and other 
Infrastructure 

Provide Lighting, Cameras, and other Investments 
in Police and Emergency Services 

Improve Façades, Public Spaces, and Business 
properties 

Exterior Improvements such as Façades, parking 
lots, and landscaping  

Enhance Public Transit Access 
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Promote business recruitment and expansion 
with an emphasis on small businesses and 
recruitment of minority- and women-owned 
businesses. 

Continue Industrial Development and Small 
Business Loan program 

Focus on Business Retention Programs 

Partner with CEZ and SBDC for Workshops 

Expand Workforce Training Programs Especially 
for Emerging Businesses 

Enhance Access to Minority- and Women-Owned 
Businesses 

Build Partnerships with Regional and Statewide 
Development Agencies 

Expand the capacity of the UEZ Program and 
provide enhanced marketing opportunities for 
UEZ members and the Zone as a whole. 

Host Special Events such as Festivals, Concerts, 
and Other Programs to Attract More Visitors to the 
Downtown Areas 

Create New UEZ Marketing Materials and Expand 
Registration of UEZ Businesses 

Market Available Industrial Space through 
Dedicated Web Presence 

Enhance Websites and Online Information that 
Highlights the Advantages of UEZ Participation 

Invest in Social Media to Promote the UEZ 

Partner with Chambers of Commerce and Other 
Agencies to Profile the UEZ 

Foster Retail and Industrial Commerce among UEZ 
Businesses 

 Plan Implementation 

The Vineland-Millville Joint UEZ Plan provides a very comprehensive guide for plan implementation. Not 
only does it focus on a series of goals and strategies, it provides a set of matrices that include examples of 
projects and initiatives that can help the two cities realize the vision of the plan. 

These matrices, however, should not be viewed as exclusive and wholly comprehensive inventories of 
possible projects and programs. Plans are fluid documents. Circumstances change. New funding sources 
and potential investments will be realized in the coming five-year life of the plan. The UEZ Program will 
work with local stakeholders, funders and the New Jersey Urban Enterprise Zone Authority to ensure that 
all projects and programs are thoroughly vetted and approved. 
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Outlines of the matrices appear in Section 6 of the plan and are tied to the key goals outlined. An example 
of this format is as follows. 

Goal 1 of the Plan: Expand Industrial and Commercial Development by Constructing and Enlarging 
Industrial Parks, Promoting Brownfield Redevelopment and Targeting Scattered Site Development in 

Order to Create New Jobs and Ratables. 

This goal and others are then followed by an overview of potential partners, examples of business 
typologies where appropriate, and a matrix of partner possibilities and funding sources. This partial matrix 
is an example of the types of projects and initiatives that can serve to implement Goal 1.  

Implementation Matrix 1 
Industrial Park and Commercial Development 

PLAN STRATEGY 
PROJECT 

EXAMPLES 
IMPLEMENTATION APPROACHES AND RESOURCES 

Target and Fund the 
Construction of New 
Industrial Parks and 

Commercial Areas 

Near Term 

Identify and Prepare Sites for New Industrial and Commercial 
Development 
Funding/Partnership Examples: 
• Vineland-Millville UEZ Program Funds 
• Cumberland Empowerment Zone Program Funding 
• Municipal Financing 
• U.S. EDA Public Works and Economic Adjustment Programs 
• NJ EDA and Other State Agency Funding 
• NJ DEP HDSRF for Brownfield Clean up and Remediation 
• Developer and Private Sector Financing 

Identify Opportunities for 
Commercial and Industrial 

Development and 
Redevelopment, Including 

Brownfield 
Redevelopment 

Near to Mid 
Term 

Provide Funding and Support to Expand Existing Businesses and 
Industry 
Funding/Partnership Examples: 
• Vineland-Millville UEZ Program Funds 
• Funding for Planning and Land Use Changes 
• NJ EDA Programs and Support 
• Cumberland Empowerment Zone Program 
• NJ Business Action Center 
• NJ Community Capital 
• NJ Redevelopment Authority 
• U.S. EPA Region II Assessment and Remediation Programs 
• NJ DEP HDSRF Funding 

 The Way Forward 

The New Jersey Urban Enterprise Zone Program has been a huge benefit to both Vineland and Millville. 
These communities need the economic incentives provided by the Zone Programs to encourage new 
investment in the downtowns and to expand industrial and commercial development in their business 
parks and along key commercial corridors. 

In partnership with other local, regional and State organizations, this UEZ Plan will point to the way to a 
more promising future for the joint UEZ as well as the two cities. The Vineland-Millville Urban Enterprise 
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Zone Program has done an outstanding job of recruiting business and investing in Zone improvements to 
advance economic development and the quality of life for the cities’ residents and businesses.  

This plan advances that excellent track record and provides a strategy that will advance the joint Urban 
Enterprise Zone Program as among the best programs statewide. It is an integral part of a strategy for 
comprehensive growth in the eastern region of Cumberland County.
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SECTION 1 INTRODUCTION 
Vineland and Millville are two of the larger cities in southern New Jersey. Located midway between the 
Delaware Bay and the Atlantic Coast, the combined metro area has a population of 88,271 people, making 
it the largest urban area in the eight-county South Jersey Region. It is also one of the most economically 
challenged areas of the State with a combined poverty rate in excess of 12%, which is significantly higher 
than New Jersey’s poverty rate which stands at just over 9%. The Vineland-Millville Urban Enterprise Zone 
is the first joint UEZ in New Jersey, and one of three existing joint zones.  

The Vineland-Millville Metro Area is a critical crossroad in South Jersey. A number of major highway 
arteries converge in this area. Route 55 is an increasingly important highway artery connecting shore 
points to the south with the greater Philadelphia/Camden area to the north. U.S. Route 40, just north of 
Vineland, and N.J. Route 49 are 
also busy highways for 
commuters and summer tourists. 
NJ DOT Traffic Count Maps show 
in excess of 30,000 vehicles daily 
traversing some portions of these 
municipalities.1  Map 1 illustrates 
the location of the metro area 
relative to the southern New 
Jersey Region.  

First established in 1985, the joint 
zone is home to approximately 
1,100 businesses and contains 
some of the region’s largest 
concentrations of retail, industrial 
and other business 
establishments. Since its creation, 
the joint Zone has been extremely 
successful in expanding small 
business and attracting larger 
commercial enterprises 
evidenced by the fact that 
Industrial Park space in Vineland 
is almost completely full; and in 
Millville, the Airport property 
continues to be a magnet for new 
industry.  

 
1 New Jersey Department of Transportation, Traffic Count Map: https://www.njtms.org/map  

Map 1 
The Vineland-Millville Metro Region 

https://www.njtms.org/map
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 Purpose of this Plan 

The intent of this plan is to 
update the purpose and 
profile of the joint Urban 
Enterprise Zone, and to 
revise its boundaries. 
When the two Zones were 
established originally, there 
was a requirement that the 
boundaries of the Zone be 
contiguous. This resulted in 
the “spider web” corridors 
that appear on the map to 
the left. 

UEZ Plans are required to 
be significantly updated to 
illustrate the 
characteristics, goals for 
future development, and 
project typology that is 
envisioned as part of that 
growth. With the significant 
business growth that is 
occurring in both Vineland 
and Millville, this is a timely 
opportunity for these 
communities to collaborate 
and amend the boundaries 
of the joint program to 
meet the increasing 
demands of the 
commercial market. 

 The UEZ Guidelines 

In the fall of 2023, the State’s Urban Enterprise Zone Authority issued new guidelines to govern the 
formulation of UEZ Plans and governance of the Zones. Specifically, these guidelines contained the 
following principal components. 

The guidelines offer three options for preparing the Urban Enterprise Zone Plan, including both 
preparation with and without financing from the Enterprise Zone Assistance Fund. They are: 

Map 2 
Existing Vineland-Millville UEZ 
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Option 1: Enterprise Zone Assistance Fund (EZAF) - Request to fund the RFP Preliminary Zone Development 
Plan process using an outside consultant. 

Option 2: Enterprise Zone Assistance Fund (EZAF) - Request to fund the Preliminary Zone Development 
Plan process using municipal employees and/or employees of the UEZ Entity. 

Option 3: Request to Proceed with Developing a Preliminary Zone Development Plan without Zone 
Assistance Funds 

The Vineland-Millville UEZ Program opted for Option 1 and is using EZAF to finance the update of the Zone 
boundaries and this new Zone Plan. In compliance with the State guidelines, the Vineland-Millville UEZ 
administration submitted its proposal to the State Urban Enterprise Zone Authority and was awarded a 
notification to proceed at the September 2023 meeting of the Authority. In December 2023, Triad 
Associates of Vineland, NJ was engaged to prepare the new UEZ Plan. Work began on the new plan in 
January 2024. 

As part of this planning process, research on the Zone’s characteristics, discussions with municipal officials 
in both cities, outreach to the business community, and other analyses have been conducted to define the 
nature of the Zone today and to formulate a vision for its future. 

 Contents of the Plan 

The Vineland-Millville UEZ Plan is broken into four sections. This first section is the introduction to the 
plan. Section 2 contains information on the population, workforce, housing, business characteristics and 
other features of the Zone. It examines the regional economy, market conditions, traffic patterns, 
infrastructure and other features of the Zone that might impact its development. Further, this section 
compares these statistics within the Zone with the two Cities. 

In the third section of the plan, we reveal the results of our discussions with area stakeholders and the 
results of a survey. Our in-person interviews were held with three business owners from each municipality, 
as well as representatives from community organizations, each of whom were a member of a minority 
group. Further, an online survey was distributed through the mailing lists of each municipality’s UEZ, as 
well as the Vineland Chamber of Commerce. There were 144 responses, and these results are detailed in 
Section Three, combined with insights gleaned from the in-person interviews. 

Section Four of the plan is a listing of Recent Accomplishments and Ongoing Projects of the joint UEZ. 

In Section Five, we outline our specific goals and the strategic approaches we intend to implement over 
the next five years. These objectives and strategies have been carefully crafted to address key areas of 
economic development, including industrial and commercial growth, downtown revitalization, 
infrastructure enhancement, business recruitment and retention, and program capacity expansion. Each 
goal is supported by concrete strategies that leverage local assets, address identified challenges and align 
with broader regional and state economic development initiatives. 
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Section Six, the final section of the plan, focuses on implementation and development strategies. The 
recent successes of the Zone Program are highlighted. Specific business typologies are listed; priority 
locations and initiatives are outlined; and proposed changes in plan implementation are provided. Any 
changes that may be needed in land-use regulation or other aspects of community development that help 
to enhance Zone development are also addressed. In addition, other sources of funding to advance the 
goals that are part of the plan are listed. 

Section Six also outlines the key next steps in the plan’s adoption and implementation. The Vineland-
Millville area is in a strong position to continue its ongoing growth and development through a managed 
and “smart-growth” approach. This Urban Enterprise Plan is one component of that process and one that 
will enrich the lives of the residents of this critical South Jersey region and the prosperity of the business 
community.  
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SECTION 2 CHARACTERISTICS OF THE UEZ AND  
COMPARISONS WITH THE TWO CITIES 

The introduction to this plan offered an overview of the Vineland-Millville UEZ, its regional setting, the 
current Zone boundaries and the contents of this plan. This section takes a more detailed look at the two 
cities and in particular, the current Urban Enterprise Zone. 

One of the most significant comparisons that can be offered is the business and population composition 
of the Zone versus the Cities as a whole. Tables 1A and IB as follows offer the business comparisons. 

Table 1A 
Comparisons between Vineland and the Urban Enterprise Zone 

EMPLOYMENT SECTORS 
VINELAND URBAN ENTERPRISE ZONE PERCENTAGES 

# Of 
Employers 

# of 
Employees 

# of 
Employers 

# of 
Employees 

% Employers in 
Zone 

% Employees 
in Zone 

 
Agriculture & Mining 

 
49 

 
523 

 
13 

 
129 

 
26.5 

 
24.7 

Construction 123 1,233 59 618 48 50.1 
Manufacturing 81 3,084 47 1,964 58 63.7 
Transportation 54 1,020 29 575 53.7 56.4 

Communication 23 137 17 89 73.9 65.0 
Utilities 7 103 4 57 57.1 55.4 

Wholesale Trade 92 1,579 48 967 52.2 61.2 
Retail Trade 493 6,681 286 4,264 58.0 63.8 

Finance, Insurance, Real Est. 157 1,209 73 629 46.5 52.0 
Services 905 11,718 471 6,172 52.0 52.7 

Government 61 2,532 43 1,851 70.5 73.1 
Unclassified Establishments 64 117 31 58 48.4 49.6 

TOTALS 2,109 29,936 1,121 17,373 53.2 58 
Source: ESRI 2023. Estimates of UEZ business and employment activity based on an approximation of the 2023 UEZ boundary. 

As seen in the table above and on the next page, both Vineland and Millville have been extremely 
successful in capturing a majority of their business activity and employment within their Urban Enterprise 
Zone boundaries. Millville is geographically smaller and therefore its businesses are more concentrated in 
the areas of the UEZ, where nearly 80% of businesses are located in the Zone and a similar percentage of 
employees work there as well.  

While Vineland is much larger in size and population than Millville, a smaller percentage of business and 
workers are in the UEZ. Because of this, the total number of workers in Vineland is double the number of 
Millville’s. In both cities, the two largest job sectors both within the Zone and citywide were Services and 
Retail. In Millville 89.2% of retail workers work in the UEZ and 77.2% of service workers work in the UEZ. 
And in Vineland, 63.8% of Retail workers work in the UEZ, while 52.7% of Service workers work in the UEZ. 
The retail trade and service sectors in particular have both a large percentage of City-wide activity with 
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over 7,000 employees engaged within the Zone.2 The largest number of employers in the Zone are those 
in the following retail and service sectors: 

• Healthcare and Social Services 
• Accommodation and Food Services 
• Professional Services 
• Finance, Insurance and Real Estate Services 
• General Merchandise 

Table 1B 
Comparisons between Millville and the Urban Enterprise Zone 

EMPLOYMENT SECTORS 
MILLVILLE URBAN ENTERPRISE ZONE PERCENTAGES 

# Of 
Employers 

# of 
Employees 

# of 
Employers 

# of 
Employees 

% Employers in 
Zone 

% Employees 
in Zone 

 
Agriculture & Mining 

 
7 

 
35 

 
5 

 
26 71.4% 74.3% 

Construction 41 164 25 111 61.0% 67.7% 
Manufacturing 40 1,755 30 1,120 75.0% 63.8% 
Transportation 22 222 15 188 68.2% 84.7% 

Communication 12 60 11 58 91.7% 96.7% 
Utilities 3 65 3 63 100.0% 96.9% 

Wholesale Trade 26 510 19 324 73.1% 63.5% 
Retail Trade 176 3,357 146 2,995 83.0% 89.2% 

Finance, Insurance, Real Est. 47 313 37 257 78.7% 82.1% 
Services 290 3,335 224 2,576 77.2% 77.2% 

Government 30 693 28 592 93.3% 85.4% 
Unclassified Establishments 28 31 21 26 75.0% 83.9% 

TOTALS 722 10,540 563 8,337 78.0% 79.1% 
Source: ESRI 2023. Estimates of UEZ business and employment activity based on an approximation of the 2023 UEZ boundary. 

 Other Characteristics of the UEZ 

The following table illustrates other key characteristics of the Urban Enterprise Zone and its relationship 
to the Cities as a whole. This table shows a number of interesting trends and characteristics. First, the 
population of the UEZ has declined but very modestly. This reflects an equally modest decline in the 
populations of the two cities; however, it is important to note that the boundaries of the Zone were drawn 
specifically to exclude residents, particularly outside of the mixed-use buildings in each City’s downtown. 
There has been a very significant increase in the Hispanic population in both cities, with Hispanic residents 

 
2 These figures were obtained from the ESRI 2023 database. City officials believe that the percentages of employers 
within the Zone, and consequently the numbers of employees working in the Zone, may in fact be much higher. ESRI 
provides estimates using Dunn & Bradstreet, US Census, and other references, so the figures provide estimates only. 
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now representing over half of the Zone population in the City of Vineland. In comparison, the African-
American population is the largest minority population in the Millville portion of the UEZ. 

Table 2 
Demographic Characteristics Comparison 

 
ZONE CHARACTERISTIC 

VINELAND MILLVILLE % WITHIN THE 
JOINT UEZ City UEZ City UEZ 

 
2010 Population 

 
60,724 

 
8,778 

 
28,400 

 
9,900 21.0% 

2020 Population 60,780 8,599 27,491 9,520 20.5% 
2023 Estimate 60,197 8,499 27,330 9,422 20.5% 

Population Growth 2020 to 2023 -0.3% -0.36% -0.18% -0.32% --- 
2023 White Population 45.7% 36.1% 55.9% 53.0% --- 
2023 Black Population 14.0% 15.1% 22.8% 25.1% --- 

2023 Hispanic Population 44.9% 55.5% 20.0% 20.9% --- 
2023 Median Household Income $61,869 $53,740 $62,279 $56,305 --- 

2010 Housing Units 22,661 3,082 11,435 4,308 21.7% 
2020 Housing Units 23,477 3,203 11,616 4,335 21.5% 
2023 Housing Units 23,567 3,210 11,933 4,364 21.3% 

2023 Housing Vacancy Rate 5.8% 7.2% 7.6% 7.8% 7.4% Est. 
Source: ESRI 2023 

 Characteristics and Documentation of Ongoing Need 

Both the cities of Millville and Vineland continue to exhibit levels of economic distress that warrant the 
ongoing benefits of UEZ designation. Both municipalities rank among the top 50 communities in the State 
most in need of revitalization. Vineland was 43rd and Millville was the 41st of these communities among 
New Jersey’s 564 municipalities.3   A breakdown of some of the characteristics that are used in defining 
the need for revitalization are listed in the table on the following page. 

As can be seen from the following table on page 8, the median household income in both cities is 70% or 
less than the State average. Poverty and unemployment rates are much higher. For the purpose of 
illustrating the significance of these differences, the U.S. Economic Development Administration (EDA) has 
established an eligibility threshold for grant funding to distressed communities at those which have 
unemployment rates at 1.0% or greater than the national average and/or per capita incomes at 80% or 
less than the national average.  

The comparable unemployment rate in the U.S. was 3.9%, (February 2024 figures), and the comparable 
household income for the U.S. was $74,580. Clearly, these statistics warrant the ongoing need for the retail 
and other economic benefits provided by the Urban Enterprise Zone and other incentives offered by 
various government programs.   

 
3 2023 New Jersey Municipal Revitalization Index 
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Table 3 
Municipal Distress Characteristics Comparisons – Vineland, Millville, and NJ 

Subject Community Distress Ranking Poverty Rate 
Unemployment 

Rate 
Median Household 

Income 
 

Millville 
 

41 
 

11.4% 
 

7.9% 
 

$65,279 
Vineland 43 13.5% 7.4% $63,468 

New Jersey N/A 9.7% 4.8% $92,340 
Source: U.S. Census and NJ Distress Index, 2023. Unemployment Rate from NJ DOL. 

 Educational Attainment 

The Vineland-Millville Area continues to lag behind the State of New Jersey regarding educational 
attainment. Key metrics indicate that the area has a much lower percentage of the population 25 years of 
age and older that has graduated from high school or has obtained a college degree. Approximately 90% 
of New Jersey’s population has a high school degree or greater. In Millville, that figure is 85%. In Vineland, 
it is 81%. Educational attainment in 2022 for the two cities is shown in detail in the table below. 

EDUCATIONAL ATTAINMENT 
MILLVILLE VINELAND 

2022 2013 2022 2013 
 

Less than 9th Grade 
 

5.3% 
 

6.2% 
 

9.2% 
 

11.0% 
9th to 12th Grade, No Diploma 9.4% 11.2% 10.1% 11.6% 

High School Graduate Only 38.7% 41.3% 32.5% 37.0% 
Some College, No Degree 21.3% 19.7% 16.7% 17.3% 

Associate’s degree 7.7% 5.6% 9.0% 6.4% 
Bachelor’s Degree 12.1% 11.7% 14.6% 12.2% 

Graduate or Professional Degree 5.5% 4.3% 7.9% 4.5% 
TOTAL 100.0% 100.0% 100.0% 100.0% 

High School Grad or Higher 85.3% 82.6% 80.7% 77.4% 
Source: U.S. Census, ACS 

As can be seen in the table, there has been positive change in the past ten years. Educational attainment 
has increased across the board in both cities. As these figures relate to Urban Enterprise Zone issues, 
however, they point to the need for ongoing job creation and new business development, particularly 
aimed at work such as in the trades, advanced manufacturing, or positions targeted at the skill sets of the 
population.  

 Trends in the Regional Economy 

Vineland and Millville are the largest municipal economies in Cumberland County. They drive the economy 
by providing the largest number of new jobs and commercial investment.  

Trends in the regional economy have focused recently on the emergence of the film industry in Vineland 
and the aeronautic sectors locally and regionally.  The Trout National Reserve golf course in East Vineland 
is under construction, with 500 jobs anticipated at build-out. This premier facility will expand the tourism 
and visitation to Cumberland County significantly. A new industrial park is being planned on the western 
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side of Vineland. The Route 47 commercial corridor between Vineland and Millville is developing with a 
number of new businesses, and new food industries are adding to the significant growth in this industrial 
sector.  

According to the NJ Department of Labor and Workforce Development, the health care industry is one of 
the most significant in the State. 

• From 1990 through 2020, the health care sector has added 234,200 new jobs, while all other 
private sector employment has had a net increase of 211,400 jobs; 

• The outlook for health care employment is bright. From 2018 through 2028, it is projected that 
64,860 jobs will be added, an annual increase of 1.2 percent. 

The healthcare industry and various segments of that employment sector are also showing significant 
growth. There are more than 11,000 Cumberland County residents now employed in the healthcare and 
social services industries, yet there remains a chronic shortage of nurses and specialized technicians 
according to health care providers and workforce development professionals.  

In the Vineland and Millville Region, the expansion of the industry is driven by the growth in the Inspira 
Healthcare Network. Inspira operates a large, regional medical center on Sherman Avenue just east of NJ 
Route 55. With approximately 8,000 employees, the Inspira network provides a catalyst for job growth and 
related development in the UEZ.  

There are also a number of new food industries that have emerged, with plant-based foods creating a new 
niche for the County economy. This new interest has helped to spur a $92,353,000 expansion of the 
agricultural economy – an 8.7% annual growth rate from 2017 to 2022. Relema, an Italian import meat 
company, is putting up a project in Vineland Industrial Park (70,000 sf Phase I); Levoni, another Italian 
company, is building a plant in the Hurley Industrial Park in Millville, and Rovagnati, an Italian meat 
company, opened a year ago in Vineland. Also in Vineland Borgofino Corporation, a food processing firm, 
is proposing 175,000 sf. of new construction.4   

While these large projects occupy industrial park space in the two cities, much of which is in the UEZ, there 
are also retail and small business corridors in the municipal downtowns and along the major highway 
arteries, particularly along the Route 47/Delsea Drive corridor.5 

To get a sense of the types of small businesses and retail establishments that might be supported by the 
market in these portions of the UEZ, the following table takes a look at anticipated growth in the top 10 
retail and service sectors. These figures are representative of the 15-minute drive-time market from the 
center of the joint UEZ.  

  

 
4 Documentation by the South Jersey Economic Development District Comprehensive Economic Development       
Strategy Update, 2024. 
5 Defined from the intersection of Routes 55 and 47 at the Vineland-Millville city lines. 
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Table 4 
Retail and Service Sector Growth in Vineland and Millville 

RETAIL OR SERVICE SECTOR ANTICIPATED GROWTH 2023-2028 

 
Food at Home (Purchases from Groceries, Supermarkets, etc.) 

 
$24,431,251 

Food Away from Home (Restaurants, Fast Food Establishments) $13,175,807 
Maintenance and Remodeling Services $13,103,805 

Various Television, Audio, and Visual Services and Supplies $4,828,143 
Pet Services and Supplies $3,144,935 

Furniture $2,897,919 
Women’s Apparel $2,663,999 

Alcoholic Beverages $2,390,762 
Maintenance and Remodeling Materials and Supplies $2,619,877 

Major Appliances $1,844,897 
Source: ESRI 2023 

These spending forecasts are estimates of the 2023-2028 growth potential in the two Cities and in the UEZ 
itself. While there are, in some cases, potential for significant growth, it should be noted that opportunities 
for new businesses should be approached with caution as existing, established businesses will absorb a 
substantial amount of these increases. 

Regardless, a look at these numbers, in concert with the insights gained from our outreach which follow, 
suggest potential areas which could benefit from investment. As one will learn throughout this document, 
there has been a call for new restaurants to open in the two Cities, and, considering the $13.1M in growth 
potential in this industry over the next five years, the data seems to support this. 

Further, while the data doesn’t necessarily account for the growth potential in the production of television 
and film, the $4.8M growth in the consumption of TV and Audio Services and Supplies would support the 
region’s need for additional production thereof.  

 Traffic Volumes and Commutation Patterns of the Workforce 

The Vineland-Millville UEZ is situated along one of the most heavily traveled highway arteries in southern 
New Jersey – NJ Route 55. In addition, U.S. Route 40, NJ Route 47, and NJ Route 49 all provide ready access 
to various parts of the Zone. This is important from a marketing perspective in that prospective investors 
know that they have relatively easy access to market and to a significant regional population for their 
products and services. These are also heavily traveled routes particularly in the summer and during peak 
tourist season. Route 55 has in excess of 30,000 vehicles daily. Many of the minor arterial roads have more 
than 15,000 vehicles traversing the UEZ every day. NJ DOT Traffic Maps show NJ Route 47, Delsea Drive, 
with as many vehicles daily as Route 55 in the densely developed commercial corridor between Vineland 
and Millville. NJ Route 49 has more than 10,000 vehicles daily as it traverses Millville. This exemplifies the 
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fact traffic volumes throughout the Zone are there to support existing businesses in the UEZ as well as 
prospective businesses which may wish to locate there.  

Map 3 
Traffic Count Map for Vineland and Millville 

 
Source: Esri 2024 

 Resident Commutation and Job Access 

One of the important considerations for the viability of any UEZ or commercial area is the ability of 
residents and employees to get to work. In Vineland and Millville, the travel time to work for residents is 
24 minutes. Most people drive to work alone, and approximately 12% carpool. Public transportation 
throughout South Jersey is limited with 2.0% of Millville residents and 1.0% of Vineland residents using 
the bus or other public transport to get to work. However, 53% of Vineland residents work in Vineland and 
29% of Millville residents work in Millville. So, sizeable percentages of the population do not require 
significant commutes to work. Less than 5% of residents do not have cars. 
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NJ Transit provides multiple bus routes that traverse the major highway corridors of the UEZ, including 
Route 47. In addition, there are multiple paratransit services that link portions of the UEZ, industrial parks, 
and other critical job sites in the greater region. They include the Landis Avenue Xpress, Millville Area 
Connector, and Vineland Industrial Park Services. 

As jobs and new economic opportunities expand in the Vineland-Millville UEZ, workers will be needed to 
fill these positions. A comparison of labor force participation and job opportunity shows that there is a 
significant level of out-commutation from the two cities to other employment locations in the region. This 
pattern is more significant from Millville than from Vineland, which justifies further the importance of the 
UEZ and its role as a catalyst for new economic and job development. 

Labor Force and Employment Comparisons 

JURISDICTION NUMBER OF JOBS 
LABOR FORCE 

PARTICIPATION 
NET MIGRATION FOR 

WORK 
Vineland 29,936 29,600 -336 
Millville 10,540 13,800 +3,260 

Joint-Municipal Region 40,476 43,400 +2,924 
Source: Esri and NJDOL Estimates, 2024 

 Housing and UEZ Redevelopment 

While housing construction and redevelopment are not projects eligible for UEZ funding, affordable 
housing opportunities for workers within the UEZ can help to expand the market for businesses in the 
Zone. Neither municipality wants to place more stress on its school systems, but there is a need in the 
greater region for workforce housing. One- and two-person apartments within the UEZ or proximate to 
the downtowns can create new foot traffic for retail and service-related businesses in the Zone and can 
help to attract skilled workers for other businesses and industries in the region. 

 Infrastructure Issues and Needs 

Public infrastructure within the UEZ and the two cities is sufficient to provide for business and industry 
needs. The Vineland Water Utility is one of the 25 largest water suppliers in the State and the Landis 
Sewage Authority processes 8.2 million gallons of effluent daily with the potential to expand capacity to 
10.2 million gallons. In Millville, the Sewage Authority provides 5 million gallons of capacity daily. The 
Millville Water Authority can supply 4.4 million gallons of water every day. Currently, there are no 
shortages of water supply or sewage disposal issues for businesses and industry in the UEZ. 

Other public utilities such as Atlantic Electric, South Jersey Gas, the Vineland Electric Utility and other 
smaller companies provide needed power for commercial and residential users throughout the region. 
The utilities are also diversifying their power generation systems, with moves toward solar and wind 
energy. With the increasing demand on the power grid from electric vehicles, and uncertain climatic 
conditions, the electric utilities have continued to provide reliable sources of energy. 



V I N E L A N D - M I L L V I L L E  U E Z  
F I V E - Y E A R  P L A N ,  2 0 2 4 - 2 0 2 9  13 

Beyond public utilities, there are issues of access, pedestrian infrastructure, streetscape needs and other 
infrastructure improvements such as lighting, ADA, intersection, signalization, and similar needs in various 
portions of the Zone. Local officials and UEZ administrators may wish to use UEZ funds to help revitalize 
these areas and make them more attractive for retail, business, and industrial development. 

 Broadband and Internet Accessibility 

The Digital Equity Act of 2021, which was part of the bipartisan Infrastructure Investment and Jobs Act, 
examined access to the internet and broadband availability nationwide. In 2022 an interactive map was 
released which presents a visual assessment of broadband accessibility in all the states and counties in the 
country. 

According to the Digital Equity Population Viewer Map, broadband access in Cumberland County and 
throughout the greater region is generally reflective of access statewide; although areas within the UEZ 
boundaries reflect lower levels of accessibility. Approximately 87% of the County’s population had some 
access to broadband, although 19% of individuals lacked a computer or a broadband subscription and 
have to depend on internet access via phone subscriptions or public venues such as libraries. Within UEZ 
boundaries, accessibility varies widely with some portions having significant access, while in other areas 
accessibility falls below 70%. Statewide, 78% of New Jersey’s population had reasonable access to 
broadband.  

While there are a number of broadband and internet providers in both Millville and Vineland, competition 
is limited. Recent data assembled for a Middle Mile Grant (MMG) from the National Telecommunications 
and Information Administration (NTIA) of the United States Department of Commerce indicated that 
residents and business owners in the region are subject to a lack of competition among potential and 
actual high-speed internet service providers, due to the fact that only a handful of companies provide last-
mile service to area residents.  

 Summary and Challenges 

The Vineland-Millville UEZ continues to be a tremendous asset in generating new business, affording 
business owners the opportunity to broaden their markets, and providing needed funding to invest in 
infrastructure, expand industrial development, and improve the economy. A lack of job opportunities, 
significant poverty, and lower than average incomes continue to be challenges for the greater Vineland-
Millville region.  

While the UEZ has provided funding and is a significant catalyst for economic development and 
improvements in quality of life, there remain challenges for the Zone and the two cities. These challenges 
include: 

• New Jobs and Industry. Promoting new industrial development, small businesses, and growth in 
jobs and economic opportunities are central to this plan. 
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• Transportation. Getting to and from work as well as to retail centers remains a challenge for some 
residents in the UEZ. Providing transit guides, getting information out to employees about 
accessing public transit, and working with partners to expand transit options are important. 

• Public Infrastructure. Ensuring a safe and efficient road and street network with proper storm 
drainage is essential in advancing the economic and commercial viability of the UEZ. Enhancing 
access to industrial parks, retail centers and other locations in the Zone are necessary investments 
in the future of these areas.  

• Public and Commercial Safety. There are also needs to ensure that shoppers, pedestrians, 
residents and patrons to Zone businesses are safe. Safety improvements in policing, technology 
and infrastructure are important investments in the ongoing commercial viability of the Zone. 

• Business Retention and Reinvestment. Without the many incentives of the UEZ Program and the 
funding generated by Zone revenues, providing investments in new business and industry would 
not be possible in many cases. Business expansion and job development will remain top priorities 
of the UEZ in the coming five years of this Plan. 

• Streetscape Improvements. Façade, crosswalks, beautification projects and other amenities can 
help to make the UEZ and attractive location to do business and enhance the viability of the Zone.  

• More Accessible Renewal Process. Many business owners fail to observe the notifications from 
the UEZ as to when their registration is due for renewal. Some assistance with this process, 
perhaps in the way of a phone call, is recommended. 

 Public and Business Outreach 

Using the data and information provided in this background narrative and both survey and business 
interviews, a vision for the UEZ was developed. The next section of the plan provides an overview of 
business responses to an e-survey that was conducted, along with results of interviews that were 
conducted, specifically with an intent to reach minority business interests in the Zone. 

These results will help to establish the goals and objectives that will focus investments, new business 
development, and related UEZ priorities and spending over the next five years of the program. 
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SECTION 3 INTERVIEW AND SURVEY RESULTS 
In preparation for the creation of this plan, the Vineland-Millville UEZ engaged in a significant amount of 
outreach, in the form of stakeholder interviews and a survey distributed to the business community of 
both municipalities. These actions have provided a significant amount of valuable information to inform 
the creation of this plan.  

As part of our outreach, the Vineland-Millville UEZ team contacted representatives and members of the 
following organizations to ascertain their thoughts on the needs of the business community: 

• Greater Vineland NAACP  
• Vineland Downtown Improvement District 
• Vineland NPP 
• Vineland Chamber Hispanic Business Alliance 
• Cumberland Empowerment Zone 
• Vineland Industrial Commission 
• Millville NPP 
• Main Street Millville/Holly City Development Corporation 
• Vineland African American Development Corporation 
• Puerto Rican Action Committee 

Through Survey Monkey, an online survey was distributed through the mailing lists of each municipality’s 
UEZ, as well as the Greater Vineland Chamber of Commerce. This survey was administered over a two-
week period between March 7, 2024, and March 22, 2024, and was structured such that respondents 
automatically skipped questions based upon their answers to previous questions. There were 144 
responses, with responses to the second question – “Are you a business owner?” – determining the largest 
number of skipped questions: 56.64% of survey respondents owned a business in one of the two 
municipalities, with another 5.31% of respondents owning a business outside of the UEZ. The remaining 
38.05% of respondents are not business owners.  

In our discussions with local business owners and other interested individuals, and substantiated by the 
results of this survey, it seems as though most people are at least generally familiar with the UEZ program. 
In responding to the survey, 88.6% of respondents noted that they were either familiar or “somewhat 
familiar” with the program, which was the sentiment of many of the business owners who were contacted 
directly. Judging from our interviews and the overall sentiment of the responses to the survey, there 
appears to be a bit of confusion as to what exactly the UEZ can provide for business owners.  

As seen from the table below, the Vineland-Millville UEZ has a wide range of survey respondents from 
businesses throughout the Zone. The greatest number of respondents are those involved in Professional 
Services (17.65%) and Retail Trade (13.73%), with Manufacturing (11.76%) in third. Responses of “Other” 
represented a wide range of businesses not represented in the choices. There were no respondents in the 
Finance, Research, or Personal Care fields. The individuals who were interviewed represent a wide range 
of interests, with personal care services, restaurateurs, retail, professional services, and nonprofit leaders 
being represented, as well as representatives from the organizations listed above.  
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Many representatives of the organizations listed above were minority business owners themselves, with 
several being native Spanish speakers. With them particularly, we discussed whether or not they found 
any language barriers in communications with the UEZ or with their respective municipalities. They were 
unanimous in that they find it relatively easy to find someone at City Hall or with the UEZ who speaks 
Spanish, or they’re usually able to bring a translator with them to assist. However, there may be some 
slight disconnects in the way information is presented from the UEZ to the Spanish-speaking community, 
with at least one Spanish-speaking interviewee implying that, because of the language barrier, he has 
difficulty keeping up with the information coming from the UEZ.  

Question 9 in the survey asked about what kinds of businesses were needed in the UEZ. While responses 
were widely variegated, there appears to be some sort of consensus. The image below shows a “word 
cloud” of the responses to the survey, with the words contained in more responses appearing larger than 
others with fewer responses. Words required at least three mentions in order to appear in the image, with 
similar responses such as “higher-end” and “affluent type” being coded as “Upper-scale”. Further, the 
analyst added mentions of “recreation” and “entertainment” when the respondent was talking about 
these things without specifically using those words, and in particular when specific types of those 
businesses were mentioned. The following words were ignored “Business”, “businesses”, “area”, “offer”, 
“types”, as they were frequently used and did not offer any particular help for this response.  

 

From this image, we can see that a number of survey respondents would like the UEZ to focus on recruiting 
restaurants to the region. A deeper dive into these individual responses reveals that many of these 
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individuals are referring to Millville over Vineland, with a number of responses mentioning the lack of 
restaurants in Downtown Millville. The phrase “upper-scale” appears prominently in the image, with many 
respondents noting the lack of fine dining restaurants in the region, with at least one citing the fact that 
the two fine dining establishments on High Street in Millville have closed and have not been replaced. One 
interviewee specifically mentioned a food hall-type establishment, where restaurants and food trucks 
could rent a booth, noting that there are a number of good cooks in the region who wouldn’t want to open 
a full restaurant.  

The phrase “upper-scale” was also used in reference to retail establishments, with respondents noting that 
the region lacks higher-end clothing retailers. Further, many nonprofit leaders discussed the need for more 
businesses in the region that support their mission.  

However, while many respondents noted that restaurants were needed, in the stakeholder interviews, as 
substantiated by the image above, many people mentioned the need for additional entertainment and 
recreational outlets. Nearly every interviewee mentioned the need to bring more of these establishments 
to the region. For example, the Hispanic restaurateur in Downtown Millville to whom we spoke specifically 
noted that his establishment does the most business on days when there are events at the nearby New 
Jersey Motorsports Park or at the Levoy Theater a few blocks north on High Street.  

Even beyond the larger entertainment and event venues, many interviewees mentioned the need for 
smaller entertainment and recreational venues. Interviewees mentioned the need for smaller venues for 
people – particularly young people – to congregate and spend time. This was further substantiated with 
many of the respondents’ desires for smaller, mom-and-pop businesses. Some specific businesses 
mentioned along this vein included coffee shops, bookstores, breweries, bowling alleys, and bars. In 
addition, many people mentioned the need for family-oriented entertainment and recreational 
opportunities. One online survey respondent noted, “family-oriented services will draw families 
downtown and give them exposures to other/complementary services (food, entertainment, etc.).” 

Historically, both Cities had been home to major manufacturing firms, with Wheaton Glass in Millville likely 
being one of the more prominent. While this was mentioned enough in the survey results to be included 
in the “word cloud” above, one interviewee subject noted that this is particularly important for minorities, 
as they had been able to find gainful, family-sustaining employment among the manufacturing firms.  

The UEZ is not without its challenges, and our survey gave several examples as choices. The top-most 
response, “There are too many regulations” received 39.06% responses, with “Marketing and visibility of 
the Zone needs to Expand” a close second with 37.5% of respondents selecting this choice. This was 
substantiated by our discussions with representatives of local organizations who noted the lack of 
advertising of both the region as a whole and of the benefits of the UEZ to the local business community.  

The need for marketing and advertising was a significant theme throughout responses to our questions, 
both in the online survey and during our in-person discussions, in this question as well as in response to 
the following question, “Which specific types of investments should the Vineland-Millville Urban 
Enterprise Zone pursue?”. Online comments include, “Project a vibrant, cleaner and safer image to the 
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area.” “Find ways to let people know how much is here.” One particularly telling online response noted, 
“When I speak to people outside the county, they didn't know that if they came to the zone area, they 
could take advantage of the half sales tax.” 

Additionally, interviewees from local organizations noted that there is a stigma about the Vineland-Millville 
region, a perception of an unsafe, generally low-income area. This perception is strengthened by the 
amount of homelessness in the downtowns of both cities, with one business owner noting the need for a 
crackdown on the homeless who take residence in the vestibules of the businesses in the downtown areas. 
Further stigmas involve a distrust between the minority community and the governments of the two Cities. 

Many respondents noted that the UEZ process can be confusing and overwhelming. It seems that there 
are some business owners who aren’t aware of how to navigate the tax abatement process, others noted 
that they aren’t currently a member of the UEZ because they missed their re-enrollment window.  

Respondents to the survey selected “Lack of Financing Opportunities” as the third-highest response 
(exclusive of “Other”). This topic was discussed during our interviews – it wasn’t a pressing topic for many 
representatives of the organizations we interviewed. One survey respondent noted, “When I first started 
the business in 2020 it was hard to get financing. I don't need it now, but it would be beneficial to other 
businesses coming in.” 

However, representatives of the Vineland African American Development Corporation cited lack of 
financing opportunities for the Black community as one of the major impediments to success. He noted 
that many members of the Black community feel as if they are already beginning at a deficit, with the 
perception that they can’t secure loans due to a lack of credit and little influence with area banks. This 
representative suggested that a potential workaround might involve secured loans being offered to 
minority entrepreneurs with a mentoring aspect, someone to help the new business owner learn the 
vagaries of business ownership as a requirement of the loan. Further, many have seen their opportunities 
dwindle – while the State made opportunities available for emerging minority business owners in the 
cannabis industry, many interested parties found the costs for entry to be prohibitive.  

In addition, both interviewees and respondents to the online survey both noted that the lack of public 
transportation throughout the region is a significant obstacle, with 21.88% of survey respondents choosing 
“Accessing Transportation for Business Patrons is Challenging”, the fourth-highest response (not including 
“Other”). The public transport network in the region is primarily aimed at bringing people to the 
population centers, but, once here, moving throughout the two Cities is nearly impossible through public 
transportation. This is often referred to as the “last mile” issue – bringing people from the transit stop to 
their destination –; however, in this region that last mile can be as many as twenty miles or more. This lack 
of transportation is particularly acute for the senior population: there are services in the region that can 
bring them to medical appointments, but the transportation services are oversubscribed, such that it 
becomes impossible to schedule both a transportation and physician appointment for the same time. 

Regardless, representatives from the organizations we interviewed noted that they didn’t find there to be 
too many issues with access to businesses throughout the Zone. There were some passing mentions of 
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uneven sidewalks in Downtown Millville, and parking needs in both cities were mentioned; however, 
business owners were relatively unanimous in that they find that their customers can access their business 
relatively easily. Further, a scant 12.5% of respondents chose “Parking and Access to Businesses in the 
Zone is a Problem” – a middle-of-the-road response.  

The representatives of the organizations we interviewed in the region had numerous ideas about the 
different types of potential investments to be made, so many ideas, in fact, that it’s difficult to summarize 
a consensus. The most common response usually had something to do with marketing and advertising – 
throughout this process, it seems that this is one of the pressing concerns of the community. As discussed 
above, there is a stigma about the Vineland-Millville region that needs to be overcome. One online survey 
respondent noted, “People outside this area will not respond to mediocre marketing/Advertising. Time to 
think outside the box.” 

In addition, it seems that many people are looking for the UEZ to not only market the region but also assist 
businesses with the marketing of themselves, as well. One online respondent asked for, among other 
things, “free advertising that actually works.”  

Another pervading sentiment, particularly in the online survey responses, is a need to stop the “brain 
drain”. One online respondent noted that there’s a perception that there are no educated workers in the 
Vineland-Millville region, but the existence of Rowan College of South Jersey in Vineland belies this 
perception.  

Numerous responses noted the need for more support for microbusinesses. “Think small, then think 
smaller,” wrote one online survey respondent. “Micro-loans for start-ups. The hotdog stand, the 
hairdresser with one chair, the mechanic with one car space, the seamstress who makes drapes etc. These 
small, small businesses TEACH people how to run future large businesses.” Another said, “We should invest 
in small mom and pop stores.” Further, many mentioned the need for low-interest loans.  

One response noted that “encouraging school districts and businesses to shop locally and not on Amazon” 
should be a priority. While there was only one response along these lines, we feel that this is an important 
point to be made. The reminders to “Shop The Ave” are well and good; however, many business owners 
find the speed and convenience of Amazon to be of greater value. 

There were many responses expressing the sentiment that the businesses need continued help once 
they’ve opened. Suggestions for “lower rent” and a request that the UEZ “help us with rent to keep our 
doors open” suggest that businesses in the region may be struggling to keep their doors open. 

Another potential investment, suggested in both the online survey and the in-person interviews, is the 
need for greater beautification programs. There was some discussion among the Millville businesses 
regarding the City’s recent decision to cut down the trees along High Street. Opinions were split – some 
supported the initiative while others were unhappy with it. Many of the online responses suggested the 
need for façade improvements as well as greenification. One response asked that the UEZ “decorate 
downtown for the holidays.” As both Cities do a lovely job at decorating their downtowns for the winter 
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holidays, we can only assume that this respondent was suggesting a rotating selection of decorations for 
each holiday throughout the year. 

One thing that many respondents and interview subjects noted was working well but required expansion 
is the number of events in the Cities. One survey respondent noted, “Continue to do events,” and the 
interview subjects from various organizations noted that the large events bring them a lot of business, 
both during the events and afterwards. Further, the need for smaller events continues to remain important 
to provide information about the UEZ.   

Overall, it seems as though people are generally happy with the direction the UEZ has taken thus far. While 
this was certainly a moment for people to voice their concerns, many people noted that the Zone is well-
run and that they’re generally happy with the initiatives that have shown visible, tangible change in their 
environment. They’d like to see these programs continue.  
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SECTION 4 RECENT ACCOMPLISHMENTS AND ONGOING PROJECTS 

 Recent Accomplishments 
 Vineland 

• The Vineland UEZ was the first UEZ to create a revolving loan fund. To date, the Vineland Revolving 
loan fund has made over 700 loans to certified UEZ businesses. 

• Completion of Vineland Industrial Park North – 47 Industries 

• Completion of Vineland Industrial Park South – 30 Industries 

• Created a new industrial complex at a former sand mine plant which created over 400 jobs and 
was the catalyst of a new championship golf course being developed by Mike Trout and Tiger 
Woods together with a local developer 

• Over 4000 jobs created in Industrial Parks with over $500 million in ratables 

• Numerous Infrastructure Improvements Water Lines, Sewer Lines and Road Repaving Projects 

• Provided Financing for 4 new hotels and another currently being developed.  

• Provided financing to 2 privately owned business parks which resulted in over 20 new businesses.  

• Provided funding for comprehensive façade improvements to 50 businesses to revitalize the 
downtown. 

• Provided leverage funding together with NJEDA New Market Tax Credits to revitalize an old 40,000 
sq. frt. J&J Newberry store as an anchor to the downtown. 

• Provided leverage funding together with NJEDA New Market Tax Credits to revitalize an 
abandoned theater into a state-of-the-art live performing arts center with attached restaurant and 
nightclub. 

• Supported the opening of South Jersey Healthcare Regional Hospital (Inspira) and the 
Rehabilitation Hospital of South Jersey that has resulted in the creation of a dynamic medical 
services corridor. 

• Redevelopment of the old Newcomb Hospital that remained empty for over 15 years. The project 
included demolition of the hospital, the construction of two new LIHTC senior projects and a new 
EMS station. 

 Millville 

• COVID Relief efforts, forgivable loans totaling $528,145 (came from multiple sources UEZ, CDBG, 
NPP) 
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• NJEDA Asset Activation Planning Grant and subsequent plan for Millville’s Central Business District 
(within the UEZ Zone) 

• Hurley Industrial Park 300 acres 

• Recently broke ground for Levoni (currently under construction) 

• Special Events: 4 events held last year with 117 businesses participating and 2,300 attendees 

• Jet East at Millville airport – 60 employees to start with $5 million investment in equipment and 
upgrades to an existing hanger 

• Oatley/Innovation Foods - $120 million investment  

• National Highway Products  

• Rowan College of SJ Arts and Innovation Center 

 Current and Ongoing Projects 
 Vineland 

• Exterior Improvement Program has over 50 applicants that have either been completed, in 
process, or out to bid that will improve the appearance of buildings, including façade, parking and 
landscaping improvements. 

• Landis Avenue Commercial Corridor Project has a dedicated crew of 3 people that keep the Main 
Street corridor clean, landscaped, provide maintenance. 

• Landis Avenue Brewery project will renovate an existing property to convert into a brewery that 
will be a destination in the downtown. 

• Renovation of the Landis Marketplace into an event center that will serve as an anchor to the 
downtown, creating jobs and foot traffic for the downtown restaurants and retail. 

• Vineland Downtown Public Safety provides a dedicated crew of police officers and specials to 
patrol the downtown. 

 Millville 

• Loan program $1 million 

• Central Business District Improvements: Phase 1 underway, Phase 2 application approved 

• Special events for 2024/2025 
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SECTION 5 GOALS AND STRATEGIES 
The Vineland-Millville joint Urban Enterprise Zone (UEZ) 5-Year Plan represents a collaborative effort to 
foster economic growth and revitalization in these two interconnected New Jersey cities. As we embark 
on the next five years of this program, our goals and strategies are designed to address the unique 
challenges and opportunities present in our urban landscape while leveraging the strengths of our joint 
initiative. The goals and strategies below focus on stimulating business development across the two Cities 
through a multi-faceted approach that aims to create a vibrant, sustainable economic environment for 
both communities. 

The Urban Enterprise Zone program has long been a catalyst for economic development in New Jersey’s 
urban areas, offering businesses within designated zones significant advantages such as reduced sales tax 
for retail vendors, tax exemptions, and various financial incentives. Building upon this foundation, the 
Vineland-Millville UEZ seeks to maximize these benefits and create additional opportunities for growth 
and prosperity. Our plan recognizes the distinct characteristics of each City while emphasizing the 
synergies that can be achieved through coordinated efforts. 

In the following section, we will outline our specific goals and the strategic approaches we intend to 
implement over the next five years. These objectives and strategies have been carefully crafted to address 
key areas of economic development, including industrial and commercial growth, downtown 
revitalization, infrastructure enhancement, business recruitment and retention, and program capacity 
expansion. Each goal is supported by concrete strategies that leverage local assets, address identified 
challenges and align with broader regional and state economic development initiatives. 

By implementing this comprehensive plan, we aim to create a robust and thriving economic ecosystem 
that benefits businesses, residents, and the overall community of both Vineland and Millville. Our goals 
and strategies are designed to not only attract new businesses and investment to the area but also to 
support and grow existing enterprises, enhance the quality of life for residents, and position our cities for 
long-term economic success. Through this focused and collaborative approach, we are confident that the 
Vineland-Millville UEZ will continue to be a driving force for positive change and economic opportunity in 
our region. 

 UEZ Goals 

GOAL 1:  Expand industrial and commercial development in Vineland and Millville by constructing and 
improving industrial parks, promoting brownfield redevelopment, and targeting scattered site 
development in order to create new jobs and ratables. Vineland is currently in very short supply of 
industrial land, which is making it difficult to attract new, large-scale industries and limiting the ability of 
existing industries to expand within the UEZ. Vineland and Millville have many sites in their commercial 
corridors that can be developed or redeveloped to attract more shoppers and visitors to the area, including 
by improving the infrastructure of current industrial areas. 
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GOAL 2:  Redevelop Vineland and Millville Downtowns and the surrounding areas in order to attract 
more shoppers to the downtown for restaurants, entertainment, specialty retail and improve the overall 
quality of life. The downtown is the heart of a community, and it is important that it has vitality. It should 
not only look aesthetically pleasing with façades and landscaping, but it should also provide a safe and 
clean environment for the residents, shoppers, and visitors.  

GOAL 3:  Improve access to business and industry by enhancing municipal gateways, streetscapes, 
sidewalks, infrastructure, and promote other investments that foster greater commerce and patronage. 
Attracting new businesses and industry to the UEZ will be enhanced as the business environment of the 
UEZ improves. That means advancing the aesthetic appeal, addressing maintenance issues, investing in 
public safety, funding, altering or repairing business properties, improving roadways and access to 
transportation, and enhancing the commercial viability of the Zone. 

GOAL 4: Promote business recruitment and expansion with an emphasis on small businesses and 
recruitment of minority- and women-owned businesses. Small businesses are a community’s main job 
creators, and a diversity of businesses in the UEZ helps to attract greater patronage in the Zone. This also 
means providing job training programs that complement the needs of new and existing businesses and 
career opportunities for residents of Vineland and Millville. 

Goal 5:  Expand the capacity of the UEZ Program and provide enhanced marketing opportunities for UEZ 
members and the Zone as a whole. Ensuring the necessary planning, technical, and other support along 
with needed personnel for eligible UEZ programs and partner agencies are essential. This includes 
marketing opportunities for economic growth, investing in new and existing businesses, and attracting 
new customers. UEZ incentives can be highlighted through advertising, festivals, concerts, and other 
strategies and special events that draw new patrons and activities to the UEZ. 

 Strategies 

Goal 1:  Expand Industrial Development 

1. Target and Fund the Construction of New Industrial Parks  
2. Identify Opportunities to Expand Industrial Uses and Clean up Existing Sites for New Industrial 

Growth 
3. Identify opportunities for commercial development and redevelopment including brownfield 

redevelopment. 
4. Provide Professional Services and Support for Needed Planning, Engineering, Environmental, and 

other Technical Services. 
5. Invest in the Construction and Improvement of Public Infrastructure 
6. Clean and Maintain Access Roads and Invest in Public Transportation Services 
7. Provide Job Training and Other Programs to Provide Employers with Skilled Labor and Address 

Workforce Needs 

Goal 2:  Redevelopment of the Urban Downtowns  
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1. Professional services for planning, engineering, and environmental services. 
2. Construction and Rehabilitation of buildings in the downtown. 
3. Improvement of public infrastructure 
4. Façade improvement programs 
5. Cleaning and Maintenance of the commercial corridor  
6. Dedicated Public Safety personnel in the downtown 
7. Placemaking projects, including municipal gateway and welcome signage 
8. Coordination of NPP Districts and UEZ 

Goal 3:  Improve Access to Small Businesses and Industry  

1. Maintenance of Commercial and Transportation Corridors 
2. Enhance Sidewalks, Crosswalks, Lighting and other Infrastructure 
3. Provide Lighting, Cameras, and other Investments in Police and Emergency Services 
4. Improve Facades, Public Spaces, and Business Properties 
5. Exterior Improvements such as facades, parking lots, and landscaping. 
6. Enhance Public Transit Access 

Goal 4:  Promote Business Recruitment and Expansion 

1. Continue Industrial Development and Small business loan program 
2. Focus on Business Retention Programs 
3. Partner with CEZ and SBDC for Workshops 
4. Expand Workforce Training Programs especially for Emerging Businesses 
5. Enhance Access to Minority- and Woman-Owned Businesses 
6. Build Partnerships with Regional and Statewide Development Agencies 

Goal 5:  Provide Enhanced Marketing Opportunities 

1. Host Special Events such as Festivals, Concerts, and Other Programs to Attract More Visitors to the 
Downtown Areas 

2. Create New UEZ Marketing Materials and Expand Registration of UEZ Businesses 
3. Market Available Industrial Space through Dedicated Web Presence 
4. Enhance Websites and Online Information that Highlights the Advantages of UEZ Participation 
5. Invest in Social Media to Promote the UEZ 
6. Partner with Chambers of Commerce and Other Agencies to Profile the UEZ 
7. Foster Retail and Industrial Commerce Among UEZ Businesses 
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SECTION 6 IMPLEMENTATION 
The Vineland-Millville Joint Urban Enterprise Zone encompasses a significant land area with very different 
characteristics. With help and guidance from UEZ staff, stakeholders, and the business community, the 
previous section of this plan established a vision for the future of the Zone and a series of goals and 
strategies.  

This section of the plan explores the specific project, program and business typologies aimed at 
implementing that vision. The guidance provided will help the UEZ Program direct funding to the goals 
and strategies that are the key priorities of the program over the coming five years.  

 An Outline of UEZ Regulations – How Money Can Be Spent 

Given that this plan will identify a wide range of funding uses and projects, it is important to know what 
the parameters of the State’s UEZ Program will allow. UEZ funding can be used to assist eligible businesses, 
recruit new businesses, provide appropriate tax credits and loans to eligible businesses and fund a wide 
range of activities which the local Urban Enterprise Zone and the State Authority find shall contribute 
substantially to the economic attractiveness of the enterprise zone or district, and may include, but are 
not limited to:  

a) The improvement of the exterior appearance or customer facilities of the property constituting 
the place of business of the qualified business within the zone or district; provided that the 
improvement is of a permanent nature and not required to meet existing ordinances or code 
regulations; or  

b) Monetary contributions to the municipality to undertake improvements to increase the safety or 
attractiveness of the zone or district to businesses which may wish to locate there or to consumer 
visitors to the zone or district, including, but not limited to litter clean-up and control, landscaping, 
parking areas and facilities, recreational and rest areas and facilities, repair or improvements to 
public streets, curbing, sidewalks and pedestrian thoroughfares, street lighting, or increased 
police, fire or sanitation services in the enterprise zone or UEZ-impacted business district. 

c) Pending legislation expands the use of “qualified assistance fund expense” in the UEZ program to 
include the improvement of public infrastructure in a commercial or transportation corridor and 
transportation infrastructure, including, but not limited to, payment of debt service related to the 
financing of a transportation project and the pledge of funds credited to assistance funds toward 
the repayment of any loan issued by State Transportation Infrastructure Bank or any government 
agency for transportation infrastructure projects. With the approval of the UEZ Authority, up to 
75% of any assistance funds may be used to pay debt services or pledge towards the repayment 
of any loan for the cost of a transportation infrastructure project. If passed, this change will enable 
UEZ’s to play a very significant role in funding these types of improvements.  

 The Importance of a Timeline and Coordinated Implementation Strategy 

Because the Vineland-Millville UEZ is a joint zone, the coordination of funding initiatives and 
implementation programs and projects will be critical. Each of the municipalities must set its own priorities 
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as they relate to the plan. The following narrative identifies each of the examples of projects and strategies 
as a near-term, mid-term or longer-term priority. A near-term priority means that work on implementation 
of the strategy would be focused on the first half of the five-year time horizon – years 1–3. The mid-term 
is a 2–4-year priority.  The longer-term designation suggests a time-horizon within years 3–5, or perhaps 
longer given the complexity of the project. In addition, each of the project examples is accompanied by an 
implementation process and a resource guide for funding and potential partnerships. Where retail, 
industrial and commercial business investments are concerned, business typologies are also provided. 

This timeline is intended as a guide. Any plan needs to be a fluid document, so as priorities change, as new 
investment possibilities arise, or as additional funding becomes available this timeline may evolve. But it 
provides the UEZ Program with an initial understanding of the local program’s intent. This combination of 
information, procedural suggestions, and funding resources provides the Enterprise Zone Program with a 
complete guide for implementation over the coming five years of the plan. 

 General Planning Guidelines and Suggestions 

Stick to the Vision. Implementing a plan takes a tremendous commitment of staff, time and partner 
engagement. It also requires consistent focus through municipal administrations in order to ensure that 
the plan’s goals continue to be met.  

A Place to Start. Because the Vineland-Millville UEZ is a joint program, agreeing on priorities and a place 
to target new investment is critical. The primary focus of the plan’s implementation and those areas where 
many of the most important initiatives for development and redevelopment need to occur will spur 
revitalization in other locations.  

The Importance of Partnerships. No one organization or agency has the ability to implement all of the 
goals and initiatives of a plan. It involves the involvement of other organizations and entities which respect 
and share in those goals. 

Sticking to a Sequential Approach. A methodical approach to plan implementation is also critical to its 
success. A scattered and haphazard methodology dilutes resources and spreads staff time and 
partnerships too thin. 

Engaging the Public. Engaging the public and encouraging their support is essential. This means more than 
simply informing them about the planning goals and implementation strategies. It means exciting 
businesses, property owners, and others to embrace the plan’s goals and help in sharing its vision. 

One way to begin focusing on initial spending goals and projects is to examine the assets of the UEZ 
Program. Map 3 illustrates some of the principal assets that exist in the Zone. Including such assets as 
sports and entertainment venues, major shopping areas, industrial parks, downtown revitalization 
districts, and other economic drivers, this map will be useful to define areas around which new businesses 
can be focused. Further, the map contains educational and similar resources such as colleges, hospitals, 
and libraries that may be leveraged to implement workforce development programs. 
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1. Entertainment and Sporting 
Venues: Cumberland County 
College Arts and Innovation 
Center 

2. Entertainment and Sporting 
Venues: Levoy Theatre 

3. Entertainment and Sporting 
Venues: Landis Theatre 

4. Entertainment and Sporting 
Venues: Cumberland Players 

5. Entertainment and Sporting 
Venues: NJ Motorsports 
Park 

6. Entertainment and Sporting 
Venues: Millville Army 
Airfield Museum 

7. Golf Courses: Eastlyn Golf 
Course and the Greenview 
Inn 

8. Golf Courses: Wheat Road 
Golf 

9. Golf Courses: Trout National 
10. Education: Rowan College of 

South Jersey 
11. Education: Cumberland 

Technical Education Center 
12. Retail Area: Cumberland 

Mall 
13. Retail Area: Village on High 
14. Retail Area: Union Lake 

Crossing 
15. Retail Area: Cumberland 

Crossing 
16. Retail Area: Shopping Center 
17. Libraries: Vineland Public Library 
18. Libraries: Millville Public Library 
19. Medical Center: Inspira Medical Center 
20. Industrial Park: North Vineland Industrial 

Park 
21. Industrial Park: South Vineland Industrial 

Park 

22. Industrial Park: West Vineland Industrial Park 
(proposed) 

23. Industrial Park: Gorton Road Industrial Park 
24. Industrial Park: Lascarides Industrial Park 
25. Industrial Park: Millville Airport Industrial 

Park

  

Map 3 
Asset Map 
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 Developing the New UEZ Map 

The existing UEZ boundary 
map that was approved and 
recognized by the NJ UEZ 
Authority included a number 
of lots and tracts of land that 
should not be part of the 
new Zone Map. Most notably 
is Union Lake in Millville. The 
entirety of the lake was 
included previously because 
it was part of the contiguous 
acreage that abutted the lake 
even though much of the 
historic property 
surrounding the lake was in 
commercial use. In addition, 
there are parcels that were 
identified as permanent 
open space, typically owned 
by a public entity or a private 
conservation organization 
that needed to be removed 
from the map boundaries. 

In addition, the UEZ staff met 
with stakeholders, municipal 
representatives, and 
business interests to 
determine where boundary 
modifications should be 
made. The Asset Map was 
prepared to help draw 

attention to those areas of both Millville and Vineland where UEZ programs and projects could be 
clustered to assist in revitalizing portions of the Zone. 

The result is the new, proposed Vineland-Millville Joint Urban Enterprise Zone shown above. The prior 
Zone boundary encompassed approximately 17,476 acres, as calculated by the NJ UEZ Authority. Using 
the sum of the acreage associated with the removal of certain lots and properties and the addition of 
other properties, the size of the newly proposed Zone is 17,689 acres – an increase of 213 acres (1.2%).  

Map 4 
Proposed UEZ Map 

Current parcels to be removed are in red; new parcels to be added are in green. 
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 Projects, Initiatives, and Priorities 

Each of the projects and initiatives outlined in this plan is impacted at some level by more than one of the 
plan’s principal goals. For example, enhancing the vibrancy of the downtown business district involves 
traffic management, parking improvements, infrastructure investments and so forth. Recruiting and 
expanding business participation depends on a more aggressive marketing and outreach effort. 

The new UEZ Map also provides a way to focus goals and priorities. The map was amended to offer UEZ 
benefits to areas where new business development is occurring and where new nodes of commercial 
activity are contributing to job growth and economic revitalization. The map also provides a basis for 
linking the goals of the UEZ plan with geographic target areas. The following inventory of priorities outlines 
the core initiatives of the UEZ Program for the coming five-year time horizon. It reflects the interests of 
the UEZ staff, businesses and community stakeholders. 

 Implementing the UEZ Investment Goals and Priorities 

This plan for the future of the Vineland-Millville UEZ focuses on a number of key priorities. These priorities, 
however, do not negate the potential for expending UEZ dollars for other eligible programs and initiatives. 
The following inventory of the five planning goals and associated implementation strategies provides 
examples of the types of projects to be undertaken by the UEZ in the near and mid-term. 

 Goal 1 

Expand Industrial and Commercial Development by Constructing and Enlarging Industrial Parks, 
Promoting Brownfield Redevelopment and Targeting Scattered Site Development in Order to Create 

New Jobs and Ratables. 

Unlike many similar programs, there are areas within the Vineland-Millville UEZ where new industrial 
parks, industrial growth, and large-scale commercial development and redevelopment can occur. Vineland 
is currently working on creating a new facility to be known as Industrial Park West. The 62-acre site, 
formerly used to house developmentally disabled adults, has been abandoned since the Vineland 
Developmental Center ceased operations. There is frontage available on both Almond and Orchard Roads. 
The perimeter roads will provide access for future redevelopment. The site is served by municipal water 
and sewer infrastructure.  

The City of Millville is seeking to expand the James Hurley Industrial Park located adjacent to the Millville 
Airport. Plans to expand the park to the east will provide additional space for new industrial growth. The 
Millville Airport Industrial Park, which is home to the New Jersey Motorsports facility, is also an integral 
part of Millville’s UEZ industrial base and has room for new development. In addition, the Lascarides 
Industrial Park also has an opportunity to expand should adjacent properties become available. In total, 
the City of Millville has significant opportunities to invest in new commercial and industrial growth within 
the boundaries of the Urban Enterprise Zone. 
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 Partners and Approaches 

Industrial and large-scale commercial development in the Vineland-Millville UEZ involves many partners. 
The Authority (Cumberland County Improvement Authority), City government, the Cumberland 
Empowerment Zone Program (CEZ), the South Jersey Economic Development District (SJEDD), the 
Cumberland Salem Cape May Workforce Development Board and other regional and state agencies all 
have important roles to play. Brownfield site remediation can also provide opportunities for new 
development. 

Local and State agencies can help to contribute funding for development and predevelopment activity. 
The Workforce Development Board is a critical conduit for job training and workforce programs. Through 
the SJEDD, U.S. EDA and other sources Federal funding is available. NJ DEP and U.S. EPA can assist with 
brownfield revitalization. City government is integral to additional funding, land use decisions, 
infrastructure and utility services, and other support for new industrial growth. 

 Business and Industry Typologies 

Within the designated Industrial Park and Industrial Development areas, there is a wide range of industrial 
typologies targeted for potential UEZ investments. These include but are not exclusive to businesses such 
as those which are already part of the UEZ’s business and industrial base. Business Examples include: 

• Data Centers 
• Warehousing, Logistics and Distribution Facilities 
• Technology, Pharma and R&D Facilities 
• Wholesale Operations 
• Light Manufacturing 
• Repair and Servicing Operations 
• Assembly Operations 
• Commercial Office Space 
• Food Processing and Other Light Industry 
• Lumber and Building Supply Materials 

To support the new development that is envisioned, examples of the types of programs and investments 
encompassed by this goal are shown in the following Implementation Matrix 1. This matrix documents a 
range of the types of streetscape, beautification, infrastructure and other potential investments that serve 
to complement the UEZ Plan goal. 
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Implementation Matrix 1 
Industrial Park and Commercial Development 

PLAN STRATEGY 
PROJECT 

EXAMPLES 
IMPLEMENTATION APPROACHES AND RESOURCES 

Target and Fund the 
Construction of New 
Industrial Parks and 

Commercial Areas 

Near Term 

Identify and Prepare Sites for New Industrial and Commercial 
Development 
Funding/Partnership Examples: 
• Vineland-Millville UEZ Program Funds 
• Cumberland Empowerment Zone Program Funding 
• Municipal Financing 
• U.S. EDA Public Works and Economic Adjustment Programs 
• NJ EDA and Other State Agency Funding 
• NJ DEP HDSRF for Brownfield Clean up and Remediation 
• Developer and Private Sector Financing 

Identify Opportunities for 
Commercial and Industrial 

Development and 
Redevelopment, Including 

Brownfield 
Redevelopment 

Near to Mid 
Term 

Provide Funding and Support to Expand Existing Businesses 
and Industry 
Funding/Partnership Examples: 
• Vineland-Millville UEZ Program Funds 
• Funding for Planning and Land Use Changes 
• NJ EDA Programs and Support 
• Cumberland Empowerment Zone Program 
• NJ Business Action Center 
• NJ Community Capital 
• NJ Redevelopment Authority 
• U.S. EPA Region II Assessment and Remediation Programs 
• NJ DEP HDSRF Funding 
Clean up Vacant and Unused Industrial and Commercial Parcels 
to Promote Redevelopment Opportunities 
Funding/Partnership Examples: 
• NJ DEP HDSRF Funding 
• NJ Environmental Infrastructure Trust 
• NJ EDA Program Funding 
• U.S. EPA Region II Assessment and Remediation Programs 
• Vineland-Millville UEZ Program Funds 
• Commercial Lending and Private Sector Funding 

Provide the Professional 
Support for Needed 

Planning, Engineering, 
Environmental and other 

Technical Services 

Near to Long 
Term 

Funding for Technical and Supportive Services 
Funding/Partnership Examples: 
• Municipal Government and Agencies 
• Cumberland Empowerment Zone Program 
• Vineland-Millville UEZ Program 
• Private Sector Funding 
• U.S. EDA Planning and Technical Assistance Funding 
• NJ Office of Planning Advocacy Technical Assistance Funding 
• CDBG Funding 
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Invest in the Construction 
and Improvement of Public 

Infrastructure 

Near to Long 
Term 

Invest in Road and Highway Infrastructure  
Funding/Partnership Examples: 
• NJ DOT Local Aid Program 
• NJ DOT Freight Impact Grant Program 
• U.S. EDA Public Works and Economic Adjustment Programs 
• Municipal Government Public Works Funding 
• NJ DOT Freight Impact Grant Program 
• Congressionally Directed Spending Program (CDS) 
• Vineland-Millville UEZ Program 

Support for Sewer, Water, Electric, Storm Drainage and other 
Infrastructure 
Funding/Partnership Examples: 
• NTIA Broadband Grant Programs 
• Atlantic Electric and Other Power Companies (Vineland 

Electric) 
• Landis Sewage Authority and Millville Sewer Utility 
• Municipal Water Utilities 
• U.S. EDA Public Works and Economic Adjustment Programs 
• Commercial and Private Sector Financing 
• NJ EDA Programs 

Clean and Maintain Access 
Roads and Invest in Public 

Transportation Services 

Near to Long 
Term 

Ensure Clean, Safe and Effective Access to Industrial Parks and 
other Concentrations of Employment 
Funding/Partnership Examples: 
• Municipal Public Works Departments 
• NJ Transit Funding 
• Cumberland, Salem, Cape May Workforce Development 
• Private Industry Funding 

Provide Job Training and 
Other Programs to Provide 

Employers with Skilled 
Labor and Address 

Workforce Needs 

Near to Long 
Term 

Funding for Workforce Development, Training and Education 
Funding/Partnership Examples: 
• NJ Department of Labor and Workforce Dev. Board 
• Cumberland Empowerment Zone Program 
• Cumberland, Salem, Cape May Workforce Dev. Board 
• Cumberland County Technical Education Center 
• Local Initiatives Support Corporation, LISC 

 

 Goal 2 

Redevelop Vineland and Millville Downtowns and the Surrounding Areas in Order to Attract More 
Shoppers to the Downtowns for Restaurants, Entertainment, Specialty Retail and Improve the Overall 

Quality of Life. 

The downtowns of Vineland and Millville are central to municipal revitalization, particularly as it concerns 
the revitalization and attraction of small businesses. Retailers, professional services, restaurants and other 
service operations are vital to the success of any downtown. The Urban Enterprise Zone Program has had 
as one of its central tenets, small business and minority business development. Both Vineland and Millville 
have been very successful in recruiting minority businesses – particularly Hispanic owned businesses as 
evident in the public outreach summary offered earlier in this plan. 
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In addition to business retention and attraction, there are a number of other investments that are essential 
in helping to revitalize downtowns. These include ensuring that the downtown is an attractive and 
accessible place to shop, park a vehicle, and conduct business. Investing in “placemaking” strategies that 
include assets that can bring more patrons and visitors to downtown is essential. 

Restaurants, brew pubs, unique retail and service experiences, theaters, entertainment venues, outdoor 
dining, pocket parks, sidewalk lighting and seating and other activities around which revitalized corridors 
and infrastructure can be built helps to foster that interesting sense of place. 

Implementation Matrix 2 focuses on downtown revitalization and offers examples of the strategies, 
projects, partners and funding programs available to help meet this important UEZ goal. 

 Partners and Approaches 

Downtown revitalization is a core strategy of the Empowerment Zone Program, but it will require the 
collaboration of multiple partners. Existing businesses can do much to improve their facades and enhance 
the streetscape in front of their stores. The UEZ can provide funding for multiple projects and can lead 
grant applications to secure money to upgrade infrastructure, fund safety improvements, and foster a 
more conducive business environment. 

Sequencing the UEZ investments will also be critical. In order to attract new businesses to the downtown, 
a safer and more efficient business environment must be created. Streetscape revitalization, pedestrian 
and infrastructure improvements are important first priorities. Business recruitment and attraction can 
happen simultaneously with these investments but among the first priorities is downtown revitalization. 

 Business Typologies 

Within the downtown target area, retail and personal service businesses are the targeted business 
typologies for UEZ investment. These include but are not exclusive to businesses such as those which are 
already part of the Cities’ business base: 

• Theaters and Entertainment Venues 
• Furniture & Home Furnishings Stores  
• Electronics & Appliance Stores  
• Building Material & Garden Equipment & Supplies Dealers  
• Food & Beverage Stores  
• Health & Personal Care Stores, Childcare 
• Restaurants, Breweries, Distilleries and Other Eating and Drinking Establishments 
• Clothing, Clothing Accessories, Shoe and Jewelry Stores  
• Sporting Goods 
• Hobby Stores 
• Financial Institutions 
• Medical, Insurance, and other Professional Services 
• Book Stores  
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• Music Stores  
• Pet Stores and Supplies 
• General Merchandise Stores 
• Fitness Centers 
• Home Services such as Laundromats, Cleaning Services, and Home Repair 
• Other Similar Retail and Service Businesses 
• Mixed Use Development Projects 
• Revitalization of the East Gateway to Downtown Vineland and other UEZ Gateways 

Implementation Matrix 2 
Revitalize Downtown and Surrounding Areas 

PLAN STRATEGY PROJECT 
EXAMPLES IMPLEMENTATION APPROACHES AND RESOURCES 

Secure Professional Services 
and Technical Support for 
Downtown Revitalization 

Near to Long 
Term 

Initiate plans, engineering work, design strategies and other 
plans to support the vision of the UEZ’s downtowns 
Funding/Partnership Examples: 
• UEZ Funds 
• Cumberland Empowerment Zone 
• Municipal Planning and Engineering 
• NJ EDA Asset Activation Planning Grant Program 
• LISC 
• NJ Community Capital 
• Private and Commercial Equity 

Construct and Rehabilitate 
Buildings in the Downtowns 

and Improve Public 
Infrastructure 

Near to Mid-
Term 

Work with the Cities to Develop Downtown Building Façade 
Improvements and Streetscape Beautification 
Funding/Partnership Examples: 
• NJ Community Capital 
• Area Bank Foundations 
• UEZ Program Funding 
• Municipal Government 
• NJ DOT Centers of Place Program 
• Congressionally Directed Spending 
• NJ Green Acres Program 

Near to Long 
Term 

Reduce or Eliminate Vacant and Abandoned Buildings in the 
Downtowns 
Funding/Partnership Examples:  
• UEZ Program Funding 
• NJ Community Capital 
• Local Initiatives Support Corporation, (LISC) 
• NJ EDA Local Property Acquisition Program 
• Municipal Funding 
• Bank Foundation Funding 
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Clean and Maintain the 
Commercial Corridors in the 

UEZ 

Near to Long 
Term 

Work with NJ DOT, Cumberland County, and the Municipal 
Public Works Department to Promote the Condition of the 
Roadways and Create/Improve Gateways to Downtowns 
Funding/Partnership Examples: 
• NJ DOT Local Aid 
• County and Municipal Public Works Financing 
• Clean Communities Program 
• NJ Green Acres Program 

Promote more Public Safety 
Personnel and Investments 

in the Downtown 
 

Near Term 

Enhance Investment to Promote a Safer Pedestrian and 
Business Environment 
Funding/Partnership Examples: 
• Municipal Government 
• Cumberland County Sheriff’s Department 
• U.S. Justice COPS Program 
• Community Development Block Grant (CDBG) Program 
• UEZ Program Funding 
• U.S. DOT Safe Streets and Routes for All 
• NJ Bicycle and Pedestrian Planning Assistance Program 
• CDBG Funding for ADA Improvements 

 

Mid to Long 
Term 

Enhance Street Lighting, Sidewalks and other Infrastructure 
that Promotes Public Safety 
Funding/Partnership Examples: 
• NJ DOT Safe Streets to Transit Program 
• NJ DOT Safe Streets to Schools Program 
• Electric Utility Grants 
• NJ Board of Public Utilities (BPU) 
• U.S. DOT Safe Streets and Roads for All 
• COPS Program for Cameras and other Equipment 

Identify and Construct 
Placemaking Projects 

Near to Long 
Term 

Promote Festivals and Special Events in the Downtowns 
Funding/Partnership Examples: 
• Area Healthcare Providers (Health Fairs) 
• Cumberland Salem Cape May Workforce Development 

Office (Job Fairs) 
• Area Bank Foundations 
• UEZ Funding 
• NJ Division of Travel and Tourism Cooperative Marketing 

Grant 

Near to Long 
Term 

Develop Niche Businesses and Unique Appearance Around 
Key Assets in the UEZ 
Funding/Partnership Examples: 
• Chambers of Commerce 
• Local Businesses  
• NJ Green Acres Program 
• NJ Office of Planning Advocacy Technical Assistance Program 
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 Goal 3 

Invest in Commercial Corridors and Improve Access to Business and Industry by Enhancing 
Streetscapes, Sidewalks, Infrastructure, and Promote other Investments that Foster Greater Commerce 

and Patronage 

Vineland and Millville both have extensive commercial corridors where both small business, industry, and 
large retail centers exist. Access to these areas is extremely important to advancing commerce not only in 
the UEZ downtowns but also along the UEZ’s many commercial corridors. Better access means improving 
parking, ensuring ADA accessibility, improving sidewalks and infrastructure, defining accel and decel lanes 
along some of the more heavily traveled roads or in the industrial parks, encouraging better directional 
and wayfinding signage, enhancing signalization, mitigating brownfield sites and making other 
investments. This is important not only to attract new commercial investment and new business, but also 
to retain existing businesses. 

 Partners and Approaches 

The Vineland-Millville UEZ involves two governmental jurisdictions. Coordination of projects and new 
commercial investment, particularly in the important Delsea Drive, NJ Route 47 corridor will be critical. 
Many of the same partnerships and funding sources that aid in downtown revitalization are also relevant 
in aiding the retail and economic revitalization of the UEZ’s primary commercial corridors. These include 
transportation organizations such as the NJ DOT, the U.S. DOT, the South Jersey Transportation Planning 
Organization (SJTPO), and agencies of county and local government. Where site mitigation and clean-up is 
necessary, agencies such as the NJ DEP and U.S. EPA can be important sources of funding. Vineland and 
Millville can play key roles in applying for many of the grant programs and sources of financing outlined in 
the matrix.  

 Business Typologies and Investment Targets 

The commercial corridors in the Vineland-Millville UEZ can accommodate larger and more diverse 
businesses than can the downtown area. In addition to the industrial parks, there is also room along many 
of these corridors for large scale commercial or industrial uses. Examples include: 

• Retail and Service Establishments as Outlined in Implementation Matrix 2. 
• Entertainment Venues and Businesses 
• Motor Vehicle Sales, Service and Repair Facilities 
• Indoor/Outdoor Recreation Centers and Facilities 
• Gasoline and Service Stations 
• Supermarkets and Related Food Stores 
• Public Institutions and Facilities 
• Warehousing and Distribution Facilities 
• Commercial Office Space 
• Chain Restaurants and National Chain Retailers 
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Implementation Matrix 3 
Commercial Area Development and Redevelopment 

PLAN STRATEGY 
PROJECT 

EXAMPLES 
IMPLEMENTATION APPROACHES AND RESOURCES 

Enhance the Aesthetic 
Appearance and Safety of 
Key Commercial Corridors 

(and Downtown) 

Near to Longer 
Term 

Enhance Welcome Signage and Landscaping as People and 
Motorists enter the Vineland-Millville UEZ 
Funding/Partnership Examples: 
• Municipal Government 
• NJ TAP Program 
• NJ DOT Local Aid Program 
• Local Banks 
• Cumberland Empowerment Zone Program 
• Private Developers/Private Equity 
• CDBG Program 
Enhance Street Lighting, Sidewalks, Camera Installation and 
other Infrastructure to Enhance Public Safety 
Funding/Partnership Examples: 
• NJ DOT Safe Streets to Transit Program 
• NJ DOT Safe Streets to Schools Program 
• U.S. DOT Safe Streets and Routes for All 
• Electric Utility Grants 
• NJ Board of Public Utilities (BPU) 
Enhance Business Signage and Facades and Promote Access 
Improvements to Existing Businesses 
Funding/Partnership Examples: 
• Low Interest Loan Program 
• Bank Foundations 
• Local and County Governments/DOTs 
• NJ DOT TAP Program 
• South Jersey Transportation Planning Organization 

Improve Existing Parking 
and Create New Parking 

Lots and Facilities as 
Needed 

Mid to Long 
Term 

Enhance Parking in the Downtown and other High 
Concentrations of Retail and Small Businesses 
Funding/Partnership Examples: 
• Municipal Public Works Departments 
• UEZ Funding 
• Small Business(es) 
• NJ DOT 
• County Public Works 

Maintain or Improve Road 
Surfaces, Highway Access, 

and Signalization 

Near to Long 
Term 

Develop a Circulation Improvement Plan to Enhance Traffic 
Flow within the Major Highway Corridors in the UEZ 
Funding/Partnership Examples: 
• South Jersey Transportation Planning Organization 
• Local and County Public Works Departments 
• NJ DOT Programs 
• NJ Office of Planning Advocacy Technical Assistance Program 

 

Enhance Public Transit 
Access 

Mid to Long 
Term 

Work to Coordinate Bus and Paratransit Service to Industrial 
Parks, Retail Centers and other Employment Hubs 
Funding/Partnership Examples: 
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Enhance Public Transit 
Access (con’t) 

 

• Cumberland County Improvement Authority 
• Cumberland County CATS System 
• NJ Transit Bus Service 
• UEZ Funding 
Enhance Access to Transit Schedules and Route Information 
Funding/Partnership Examples: 
• South Jersey Transportation Planning Organization (SJTPO) 
• NJ Transit 
• Municipal Governments 
• Bank Foundations 

Mitigate Traffic Congestion 
in the Downtown and 

Enhance Traffic Circulation 

Near Term 

Apply for funding from the South Jersey Transportation 
Planning Organization for a Traffic Circulation and Congestion 
Mitigation Study 
Funding/Partnership Examples: 
• Local and County Public Works Departments  
• NJ DOT Local Aid 
• UEZ Program 
• NJ Bicycle and Pedestrian Planning Assistance Program 

Mid to Long 
Term 

Encourage the Rerouting of Truck Traffic Away from Congested 
Commercial and Retail Centers 
Funding/Partnership Examples: 
• NJ DOT 
• Municipal and County Public Works Departments 
• Local Business and Industry 

Near to Longer 
Term 

Promote Better Directional Signage and Flow of Traffic 
Funding/Partnership Examples: 
• NJ Local Aid Resource Center 
• U.S. DOT Safe Streets and Routes for All 

Enhance Parking Access in 
the Cities and Especially 

Their Downtowns to 
Enhance Access to UEZ 

Businesses 

Near to Longer 
Term 

Identify and Acquire Lots to Create New Downtown Parking 
Opportunities as They Arise 
Funding/Partnership Examples:  
• NJ DOT TAP Grant 
• NJ DOT Design Assistance Program 
• UEZ Funding 
• CDBG Program 
• NJ EDA Local Property Acquisition Program 

Recruit New Business and 
Commerce on Vacant and 

Underused Properties 

Near to Longer 
Term 

Reduce or Eliminate Vacant and Abandoned Buildings 
Funding/Partnership Examples:  
• UEZ Program Funding 
• NJ Community Capital 
• LISC 
• NJ EDA Local Property Acquisition Program 
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 Goal 4 

Promote Business Recruitment and Expansion with an Emphasis on Small Businesses and Recruitment 
of Minority and Woman-Owned Businesses. 

The economy is forever changing. Businesses move or close down, new businesses open their doors, and 
other businesses expand. Bringing new business and industry to the Urban Enterprise Zone is an ongoing 
process. Diversity in the economy can expand patronage and foster new and interesting commercial 
opportunities. 

Accomplishing this goal requires a Zone wide effort. In today’s competitive environment and social media 
world, Facebook, Instagram, Twitter, Linked-In and other media and information venues can be used to 
market Vineland and Millville for new business and investment as well as target eligible businesses in the 
Urban Enterprise Zone for participation and operational needs.  

 Partners and Approaches 

The desire to recruit new business participants in the UEZ Program offers a great opportunity to assemble 
a collaborative outreach program comprised of chamber, local government, UEZ, and other professionals 
that would coordinate and implement a recruitment strategy that touts the benefits of UEZ participation 
for both the community at large and the local businesses. The Cumberland County Economic Development 
Office might be engaged to assist in this effort. The State UEZA could also be a participant that could offer 
important testimonials from other communities outlining the benefits of the UEZ. 

Implementation Matrix 4 
Enhanced Business Recruitment in the UEZ Program 

PLAN STRATEGY 
PROJECT 
PRIORITY 

IMPLEMENTATION APPROACHES AND RESOURCES 

 Continue to Support Local 
Business and Industry 
through Competitive 
Financing Programs 

Near and Long 
Term 

Provide Low Interest Loans to Eligible Businesses and 
Industries in the UEZ for New Projects as well as Business 
Retention 
Funding/Partnership Examples: 
• UEZ Low Interest Loan Program 
• Cooperative Business Assistance Corporation Loan Program 
• NJ Community Capital 
• Bank Partnerships 
• Cumberland Empowerment Zone Program 

 
 

Assist Business and 
Industry in Getting the 

Information they Need to 
Thrive 

 
 
 

Near and Long 
Term 

Develop Workshops that Promote Business Planning and 
Financing 
Funding/Partnership Examples: 
• UEZ Funding 
• Cumberland Empowerment Zone Program 
• Small Business Assistance Centers 
• New Jersey EDA 
• New Jersey Business Action Center 
• NJ Community Capital 
• LISC 
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Assist Business and 
Industry in Getting the 

Information they Need to 
Thrive (con’t) 

 

Near and Mid 
Term 

Increase Minority and Female Representation on the UEZ 
Board and Partner Organizations 
Funding/Partnership Examples: 
• NAACP 
• Hispanic Business Organizations 
• National Association of Women Business 
• American Business Woman’s Association 

Near and Long 
Term 

Connect UEZ Business and Industry with the Resources to 
Ensure a Skilled Employment Base 
Funding/Partnership Examples: 
• Cumberland Salem Cape May Workforce Development Board 
• Cumberland County Office of Employment & Training 
• NJ Department of Labor & Workforce Development 
• Cumberland Empowerment Zone 
• Rowan College of South Jersey 

Media Outreach and 
Engagement 

Near Term 

Amend the UEZ Website to Promote the Engagement of New 
Business Recruits 
Funding/Partnership Examples: 
• UEZ Program Funding 
• Bank Foundations 

In-Person Recruitment 
Efforts 

Near to Longer 
Term 

Expand One on One Visits to Individual Store Owners 
Funding/Partnership Examples: 
• Rowan College of South Jersey 
• NJ Business Action Center 
• NJ Business Assistance Center 
• UEZ Program Staff and Board 
Public Presentations at Chamber Events and other Venues 
Funding/Partnership Examples: 
• UEZ Staff and Board Members 
• UEZA Staff and Board Members 

 

 Goal 5 

Expand the Capacity of the UEZ Program and Provide Enhanced Marketing Opportunities for UEZ 
Members and the Zone as a Whole 

Expanding awareness of the UEZ Program can help attract new business to the Zone and increase the 
interest in UEZ programs among existing businesses. Marketing the Zone to attract new business 
investment depends on enhancing the environment for business development. Bringing more patrons to 
the Zone to shop can expand the market potential of the Zone. The prior goals of this plan addressed many 
of the issues necessary to improve access, traffic circulation, streetscape and public safety. 

This goal focuses on ways to market the goods and services in the UEZ, and the employment opportunities 
available in the Zone. The more that people, partners and stakeholders know about these opportunities 
the more the viability of the Zone is enhanced and the ability to recruit more business is increased. 
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 Partners and Approaches 

Transit dependent neighborhoods will require additional attention and potential modification of service 
schedules to help ensure that the service demands of that community are being met. Getting residents 
trained to work at the new corporate and other enterprises opening at the Millville airport and the local 
business parks requires collaboration with the NJ Department of Labor, the NJ Business Action Center, the 
Cumberland Salem Cape May Workforce Development Board and the various businesses and industries 
moving into these locations. Programs exist to train workers and provide incentives to business to hire 
local workers as new job opportunities arise. The County’s WDB Program can provide a great umbrella 
through which to establish and coordinate a systematic approach to this issue. 

Transit expansion, ride sharing programs, and other initiatives to promote linkages between 
neighborhoods that are underserved and areas where new jobs are being created, also need to be 
coordinated closely with the job training programs. Cross-County Connections can play an important role 
in assisting with Ride Sharing Programs. 

Implementation Matrix 5 
Enhance Marketing of the Zone 

PLAN STRATEGY PROJECT 
PRIORITY IMPLEMENTATION APPROACHES AND RESOURCES 

Promote Retail and Service 
Retention 

Near to Longer 
Term 

Enhance Marketing and Outreach to Attract New Business and 
Commercial Investment 
Funding/Partnership Examples: 
• Municipal and County Economic Development Offices 
• Local Chambers of Commerce 
• NJ Business Action Center 
• The Reinvestment Fund 
• Local Initiatives Support Corporation (LISC) 
• NJ Division of Travel & Tourism/Visit NJ 

Near to Longer 
Term 

Create a Business Retention Program that Outlines Tools to 
Help Retain Existing Business 
Funding/Partnership Examples: 
• Cumberland Empowerment Zone Program 
• Other Low Interest Loan Programs 
• UEZ Program Funding 
• Bank Foundations 
• Small Business Assistance Centers/Universities 

 

 

Create New UEZ Marketing 
Materials and Expand 

Registration of UEZ 
Businesses 

 

Near Term 

Develop a Social Media Campaign aimed at Businesses in the 
UEZ, including Spanish and other Minority Businesses 
(Spanish Language outreach) 
Funding/Partnership Examples: 
• UEZ Program Funding 
• Bank Foundations 
• Verizon Foundation eGrants 

Near Term 

Expand Traditional Public Advertising Campaigns to include 
Area Signage, Posters and Flyers 
Funding/Partnership Examples: 
• UEZ Program Funding 
• Vineland and Millville Chambers of Commerce 
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Create New UEZ Marketing 
Materials and Expand 

Registration of UEZ 
Businesses (con’t) 

Long Term 

Create a Marketing Consortium of Representatives from Local 
and Regional Organizations 
Funding/Partnership Examples: 
• NJ Business Action Center 
• County and Municipal Economic Development Offices 
• Vineland and Millville Chambers of Commerce 
• South Jersey Economic Development District 

Near to Long 
Term 

Attract New Retail and Service Businesses and Expand Existing 
Commerce at Key Development Nodes 
Funding/Partnership Examples:  
• UEZ Program Funding 
• Chambers of Commerce 
• NJ Business Action Center 
• The Reinvestment Fund 
• Local Initiatives Support Corporation (LISC) 
• NJ Capital Access Fund 
• U.S. EDA Public Facilities Grant Program 

Expand Access to Zone 
Businesses and 

Employment Opportunities 

Near to Long 
Term 

Assist Businesses and Underserved Populations Obtain the Job 
Training Skills to Compete for New Jobs and Employment 
Funding/Partnership Examples: 
• The Comcast Foundation 
• NJ Department of Labor 
• Cumberland Salem Cape May Workforce Development Board 

Programs 
• Bank Foundations 

Mid to Long 
Term 

Link New Development Opportunities with Public Transit 
Funding/Partnership Examples: 
• Cross County Connection Ride Sharing Programs 
• New Jersey Transit Scheduling and Route Modifications 
• Paratransit Ride Programs 
• UEZ Promotional Materials 

 Summary and Next Steps 

This plan for the Urban Enterprise Zone is the first step in creating a vision for the next five years. Realizing 
that vision will involve the work of many partners, stakeholders, businesses and agencies. Ensuring that 
the plan has the support of local government and the public at large is essential. 

 Public Comment and Participation 

The Vineland-Millville Joint UEZ Plan had been advertised for public comment, including that of regional 
and/or statewide minority interests. It has also been placed on the UEZ website and on the websites of 
the two cities for a 30-day, open public comment period between the dates of July 27 through August 26. 
No public comments were received. 

This Urban Enterprise Zone Plan goes beyond the minimum requirements of the New Jersey UEZ 
Guidelines. Not only have a vision and key goals been established, examples of projects and programs have 
been identified. In addition, prospective partners and examples of funding sources to complement any 
UEZ financing have been outlined in a series of matrices. 
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 Minority Engagement 

As part of the public outreach process, minority businesses and advocacy organizations were interviewed. 
Notices of the plan’s availability for review and comments were also sent out to local and regional minority 
organizations. While the region does not have a high number of organizations representing minority 
interests, the organizations contacted by the UEZ team were those known to be most active. 

Beyond the public notices, proposals to recruit minority businesses and expand minority engagement in 
the day-to-day operation and administration of the UEZ were outlined as actions central to this five-year 
plan. 

The Vineland-Millville UEZ is located in a region of the State where there is significant population growth 
in the minority community. This is true of the Hispanic population in particular. As a result, the potential 
for new Hispanic owned businesses can increase retail and commercial activity in the Zone as well as 
diversify the opportunities that exist for goods and services. 

 Ongoing Projects 

This plan envisions not only the potential for future projects and programs but is inclusive of projects that 
are actively being pursued at the time of plan adoption. In a June 14, 2024, letter from the State UEZ 
Authority to all Urban Enterprise Zones, a requirement for the completion of the five-year plan prior to 
the approval of UEZ funded projects was defined. The letter states, in part: 

As you may be aware, the legislation that reestablished the Urban Enterprise Zone 
Authority in 2021 (Public aw 2021, Chapter 197), coincided with the Covid-19 

Pandemic and the State of Emergency declared by Governor Murphy. Under the 2012 
law, the UEZA could approve funding requires from the Urban Enterprise Zone 

Communities (UEZs) for project applications based on the State of Emergency without 
having a zone development plan in place. Now that the State of Emergency has 

ended, the UEZA is beginning to implement the Five-Year Development Plan process 
required by N.J.S.A. 52:27H et. seq. by transitioning from the old process for 
approving project proposals during the State of Emergency to the process of 

approving project proposals based on updated Five-Year Plan Development plans. 

The result of this requirement is that all pending projects that are currently in the UEZ spending pipeline 
need to be included in the Five-Year Plan. After September 1, 2024, no project will be accepted by the 
UEZA without an approved Five-Year Plan in place. 

A comprehensive list of ongoing and planned projects was outlined on page 22 of this plan. As new projects 
arise after the September 1 date established by the UEZA, those projects will be reviewed and approved 
in accordance with the Authority’s guidelines. 
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The following is a list of the projects currently in the pipeline in the Vineland-Millville Joint UEZ. 

 Vineland 

• New Industrial Park at Almond and Orchard Roads 
• New, 175-acre commercial complex on S. Delsea Drive  
• Redevelopment on the northeast and southwest corners of Landis Gateway  
• Continuation of Commercial Corridor Maintenance 
• Continuation of Vineland Downtown Public Safety 
• Mixed-Use Development Downtown 
• Redevelopment of Downtown Structures  
• Continuation of Project Beautify 
• Downtown Special Events and Concerts Promotion 
• Placemaking Improvements in Center City 
• Downtown Event Center Support 

 Millville 

• Expansion of Industrial Parks: Hurley and Lascarides 
• Redevelopment of Riverfront and Downtown District 
• Continuation of Special Events and Promotions 
• Downtown Public Safety 
• Downtown Mixed-Use Development 
• Placemaking Improvements in Center City 
• Beautification of Downtown 
• Revolving Loans to UEZ Businesses 
• Millville Airport Redevelopment 

 Land Use and Coordination 

A revised UEZ boundary map has been drafted and included in this plan. The map was prepared with 
considerable outreach to the general public and local businesses. A copy of this map was provided on page 
28 of this plan and also included in Appendix 1. 

The UEZ Administration is working closely with the planning departments in both cities to ensure ongoing 
compatibility of uses and densities as the businesses and industries in the Zone expand. Planning offices 
were also consulted during the process of developing this plan to coordinate land use goals and objectives. 

 Pointing the Way Forward 

The New Jersey Urban Enterprise Zone Program has been a huge benefit to both Vineland and Millville. 
These communities need the economic incentives provided by the Zone Programs to encourage new 
investment in the downtowns and to expand industrial and commercial development in their business 
parks and along key commercial corridors. 
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In partnership with other local, regional and State organizations, this UEZ Plan will point the way to a more 
promising future for the joint UEZ as well as the two cities. The Vineland-Millville Urban Enterprise Zone 
Program has done an outstanding job of recruiting business and investing in Zone improvements to 
advance economic development and the quality of life for the cities’ residents and businesses.  

This plan advances that excellent track record and provides a strategy that will advance the joint Urban 
Enterprise Zone Program as among the best programs statewide. It is an integral part of a strategy for 
comprehensive growth in the eastern region of Cumberland County. 



APPENDIX 1 
 

SURVEY RESULTS 



Vineland Millville UEZ Plan Survey

1 / 15

66.67% 76

21.93% 25

11.40% 13

Q1 Are you familiar with the Urban Enterprise Zone Program in Vineland
and Millville?

Answered: 114 Skipped: 0

TOTAL 114

0% 10% 20% 30% 40% 50% 60% 70% 80% 90% 100%

� Yes

� Somewhat
Familiar

� No

ANSWER CHOICES RESPONSES

� Yes

� Somewhat Familiar

� No



Vineland Millville UEZ Plan Survey

2 / 15

44.25% 50

12.39% 14

5.31% 6

38.05% 43

Q2 Are you a business owner?
Answered: 113 Skipped: 1

TOTAL 113

0% 10% 20% 30% 40% 50% 60% 70% 80% 90% 100%

Yes, in
Vineland

Yes, in
Millville

Yes, outside
of Vineland and

Millville

No

ANSWER CHOICES RESPONSES

Yes, in Vineland

Yes, in Millville

Yes, outside of Vineland and Millville
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70.49% 43

14.75% 9

14.75% 9

0.00% 0

Q3 Is your business currently located in the Urban Enterprise Zone?
Answered: 61 Skipped: 53

TOTAL 61
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68.18% 30

20.45% 9

11.36% 5

Q4 Is your business a registered participant in the UEZ Program?
Answered: 44 Skipped: 70

TOTAL 44
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Q5 Why is your business not a registered Participant in the Urban
Enterprise Zone?

Answered: 6 Skipped: 108



Vineland Millville UEZ Plan Survey

6 / 15

40.00% 10

16.00% 4

44.00% 11

Q6 Are you interested in your business becoming a registered Participant
in the UEZ Program?

Answered: 25 Skipped: 89

TOTAL 25
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Q7 What is the general nature of your business?
Answered: 51 Skipped: 63
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37.25% 19

17.65% 9

13.73% 7

11.76% 6

7.84% 4

7.84% 4

5.88% 3

3.92% 2

3.92% 2

1.96% 1

0.00% 0

0.00% 0

0.00% 0

0.00% 0

Total Respondents: 51  

ANSWER CHOICES RESPONSES

Other (please specify)

� Professional Service (lawyer, accountant, physician, etc.)

� Retail Trade

� Manufacturing

� Construction

� Food Service/Restaurant

� Real Estate

� Wholesale Trade

� Healthcare/Pharmacy

� Insurance

� Finance

� Research

� Personal Care (beautician, nail salon, gym/fitness, etc.)

� Do Not Have a Business Affiliation
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66.67% 32

29.17% 14

4.17% 2

Q8 Is your clientele comprised mostly of local residents or do you get a
significant amount of patronage from individuals outside of the

Vineland/Millville Region?
Answered: 48 Skipped: 66

TOTAL 48

0% 10% 20% 30% 40% 50% 60% 70% 80% 90% 100%

� Yes

� No

� Not Sure

ANSWER CHOICES RESPONSES

� Yes

� No

� Not Sure



Vineland Millville UEZ Plan Survey

10 / 15

Q9 Which types of businesses do we need in the Vineland/Millville region?
Answered: 49 Skipped: 65
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Q10 In your opinion, what are the principal challenges that the Urban
Enterprise Zone faces today?

Answered: 64 Skipped: 50
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39.06% 25

37.50% 24

31.25% 20

21.88% 14

21.88% 14

14.06% 9

12.50% 8

12.50% 8

7.81% 5

4.69% 3

4.69% 3

3.13% 2

1.56% 1

Total Respondents: 64  

ANSWER CHOICES RESPONSES

� There are too Many Regulations

� Marketing and Visibility of the Zone Needs to Expand

Other (please specify)

� Lack of Financing Opportunities

� Accessing Transportation for Business Patrons is Challenging

� Poor Infrastructure in the Zone

� Parking and Access to Businesses in the Zone is a Problem

� Language or Cultural Barriers Makes Doing Business Difficult

� Traffic Congestion is a Problem

� Too much business competition regionally

� Noise is a Problem

� Too much business competition locally

� There is No Space to Expand Businesses or Services
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Q11 Which specific types of investments should the Vineland/Millville
Urban Enterprise Zone pursue?

Answered: 38 Skipped: 76
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43.08% 28

56.92% 37

Q12 Would you be interested in receiving information on the Urban
Enterprise Zone Program?

Answered: 65 Skipped: 49

TOTAL 65
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Q13 Do you have any comments or questions that might enhance the
viability of the Urban Enterprise Zone?

Answered: 24 Skipped: 90
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Current UEZ Boundaries
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RESOLUTION 23.22

A RESOLUTION OF THE ENTERPRISE ZONE DEVELOPMENT CORPORATION OF VINETAND-M ILLVILLE

AUTHORIZING AN APPLICATION TO THE NEW JERSEY URBAN ENTERPRISE ZONE AUTHORITY FOR FIRST

GENERATION ENTERPRISE ZONE ASSISTANCE FUNDS TO CREATE A FIVE.YEAR DEVELOPMENT PTAN.

WHEREAS, On November 14, 2023 the Enterprise Zone Development Corporation of Vineland and

Millville approved the submission of this proposal to the New Jersey Urban Enterprise Zone Authority for

use of First Generation Enterprise Zone Assistance Funds for Vineland Millville to create a five year

development plan and;

WHEREAS, the request is not-to-exceed S4s,fl)O paid by Vineland not more than 530,000.00 and

Millville not more than S15,000.00;

NOW, THEREFORE, BE lT RESOLVED bythe Enterprise Zone Development Corporation of Vineland

and Millville that said Corporation does hereby approve resolution 23-22 authorizing an application to the

New Jersey Urban Enterprise Zone Authority for First Generation Enterprise Zone Assistance Funds for

creation of a five-year development plan.

Chairman/Co-C harrman Signature

A st: secretary's signature
l, Sandra Forosisky, Secretary ofthe Enterprise Zone Development Corporation of Vineland and Millvllle, Cumberland County,
New Jersey, do hereby certify that the foregoing Resolution was adopted and approved on November 14, 2023



RESOTUTTON 22-15

A Resolution ofthe Enterprise zone Development Corporation ofVineland and Millville Authorizing
Submission of a Letter of Request to the UEZA to Obtain Authorization to Publish a Request for

Proposal for Professional Assistance in Developing a 5-Year Zone Development Plan

WHEREAS, Enterprise Zone Development Corporation of Vineland and Millville was awarded designatlon

as an Urban Enterprise community effective November 1, 1994, meeting the qualifying crlteria as an

urban-depressed city with unemployment rates exceeding the State's averages; and

WHEREAS, per Section 9 of P.1.1983, c.303, sub-section C.5?:27H-68 of the New Jersey State Urban

Enterprise Zone law, Preliminary zone development plan, the municipal governing body shall cause a

preliminary zone development plan to be formulated, either by a zone development corporation or by

the governing body, with the assistance of those officers and agencies of the municipality as the governing

body may see fit; and

WHEREAS, a municipality with a zone development plan that was approved more than five years prior to
the effective date of P.1.2021, c.197, the governing body of the municipality shall submit an updated

preliminary zone development plan pursuant to this section; and

WHEREAS, per sub-section C.52:27H-68 b.(1) of the UEZ law, The governing body of a municipality may

request from the UEZ Authority an amount not to exceed 10 percent of the municipality's zone assistance

fund allocation or 5125,000, whichever is greater, to fund, in whole or in part, the costs associated with

formulating a preliminary zone development plan, which amount the governing body may use to pay

employees, or to retain a consultant, to formulate the plan; and

WHEREAS, the Enterprise Zone Development Corporation of Vineland and Millville intends to submit a

Letter of Request to the New Jersey Urban Enterprise Zone Authority (UEZA) requesting to publish a public

notice of Request for Proposal (RFP) to receive proposals from qualified professionals to assist in

developing Vlneland-Millville UEZ's 5-Year Zone Development Plan: and

'est Secretary's Signature - Meeting Date 8/9/2022
l, Sandra Forosisky, Secretarv of the Enterprise Zone Development Corporation Cumberland County, New lersey, do hereby

certify that the fo.egoing Resolution was adopted and approved at a meeting conducted on August 9, 2022.

{sEAL)

NOW, THEREFORE, BE lT RESOLVED, by the Board of Trustees of the Vineland Millville Development

Corporation does hereby direct the submission of a Letter of Request to the UEZA to authorize the
publishing of a public notice of Request for Proposal (RFP) to receive proposals from qualified

professionals to assist in developing Vineland Millville UEZ's 5-Year zone Development Plan.

Chairman/Co-Chairman Signature

Jr?,^,-



CITY OF VINELAND, NJ

RXSOLUTIONNO. 2{D2-345

A RESOLUTION AUTEORIZING TEf, EMERPRISE
ZONE DEVELOPMENT CORPORATION OT !'INEI-AND
AND MILLVILLE TO RXQUEST PROPOSAI,S FOR
FORMULATION OF A TTyE YEAR PRXLIMINARY
DE}'ELOPMEI{I PLA]Ii

WEEREAS, withh the City ofviaelald ale areas defued as ale€s eligible for designation

as are.s in oeed ofrchabilitatio[ in ac.ordance with N.J.SA. 52:27H{9; end

WEEREAS, the municipalities of Vineland aod Millville atB part of the joiat Utba!

Enterprise Zone know[ as the Enterp se ZoDe Development Corporation ofvineland ald Millville

(uEZ); and

WEERXAS, in accorda[ce with NJ.S-A. 52:27H-68 "For a municipality with a zone

devclopEent plan that was approvcd llrore rhan five y@rs prior to tlrc cffcctive datc of P.L. 2021,

c. l9?, the goveming body of thc Bunicipality shall submit an updated prcliminary zone

devalopment plan,.," ; atrd

WEERXAS, in accordanct with N.J.S.A. 52:27H{E b. (l), 'the goveming body of a

muicipality may rcquest from the UEZ Audrority an amount not to ercEed l0 percert of the

municipslity's zonc assistance fuld allocation o! $125,000.00, ,hichcvor is gr€atcr, to fun4 in

whole or in part the c.sts associsted $r'ith formur8thg a preliminary zone developi[cDt pl.!, wfiicb

amoud lhe goveming body o.y use to pay employ€es or ro retail a coDsultart, to formulare the

plan. Prior to solicititrg a cotrsultant to formulate rhe plan u,ilh frcse funds, tlrc governiDg body of

a municipality shdll submit to the UEZ Audiority thc proposed solicitation.

NOW TEERErORE BE IT RFSOLVED, dtat lhe City Coucil of thc City of Vinelend

approves and authorizes the solicitatioi of a Request for Proposals fo, a consultart to pr€parB a 5-

year preLimimry development plan for atrd under ltre direction ofth. [rEZ.

BE IT flJRTEER RESOLVED lhat City Council roquests froe the UEZ Audority aa

amount to exceed I0 pcrcent ofthe muaicipality's zorE assistancc firnd allocation or $125,000.00,

whichever is greatcr, to firtrq in whole or in part, the costs associated with formulating a

p.elioiDary zole developmeut dan.

Adoptcd: August 23, 2022

,Ar.f4a /' A/...-.

ATTEST:

#-D4/ 'c,tyY'-[ kp

President of Council

I

I

ll

I

I



CERTIFICATION

I, Keith pct.osky, RMC, Municipal Clerk of the City of Vinelan4 Cumberland Coruty, New Jersey, do hercby certiry that the

foregoing Resolution is a true and correct copy of a Resolution adopted by the Council of the City of Vinclard, at a meeting

23 , 2022 at City Hall, Vineland, New Jersey.

I(eith
CIerk



RESOLUTTON NO. 2q)-2022

A RESOLUTION OF THf, ENTERPRISE Z)NE
DEVELOPMENT CORFORATION OF VINELAND ANI)

MILLVILLE AUTHORIZING SUBMISSION OF A LETTER OF
REQUEST TO THE UEZA TO OETAIN AUTHORIZATION TO

PUBLISH A REQUEST FOR PROPOSAL FOR
PROFESSIONAL ASSISTANCE IN DEVELOPING A $YEAR

ZONE DEVELOPMENT PLAN

W!|EREAS, ths Eoterprise Zone Development Co]poration of
Vineland and Miltville wa: awarded dcsignation as an Utban Entcprise
community effectivc November I , I 994, m€eting the qualiling critcria
as an urbandepresscd city with unernployment rates excc€ding thc
State's avera8es; and

wHEREAS, per Section 9 of P.L.1983, c.303, sub-section
C.52:27HJ8 ofthe New J6scy State Urbar Entcrprise Zon€ l8w,
Prclimirury zone development plan, $c municipal govoning body
shall caus€ a pr€limin8ry zone dwelopment plm to b€ formulatcd,
€ither by 8 zone development corporation or by lhe govEning body,
with the assistaoce of those omc€rs and agenciB of the municipality as

the govemiog body may see fit; and

WHEREAS, a municipality with a zone developmcnt plan that
was approved morE than five y€ars prior to the cffrcrivc date of
P.L.2021, c.197, the goveming body ofthe municipality shall submit
as updatod preliminary zone dwelopmcnt plrn pursurnt to this scction;
and

TvHER"EAS, per sub-scction C.52:27H{8 b.(l) offie UEZ
law, rhe govcming body ofa municipality may rrquest tiom thc UEz
Authority all amou not to exc.ed l0 pcrcant ofthe municipality's
zooe assislsnce filnd sllocation or t I 25,000, whichever is greatrr, to
fuird, in wholc or in port, the costs associated with formulating a
prEliminary zone dcvelopmeni plan, which amount the governing My
may u!€ to pay ernployeeq or to retain a coDsultsnt, to formulate thc
plan; and

WHEREAS, thc Entcrprise Zonc Devclopment corporation of
Vincland and Millvillc intods to submit a Lcttcr of Requ6t lo the New
J6sey Urban Entaprise Zone Authority (UEZA) r€quBting lo publish

a public notice ofRcqu€st for ProposEl (RFP) to receive goposals from
qualified professionals to assist in devcloping Vincland-Millville
UEZ's 5-Year Zone Developm€nt Plali and

NOw' TIIEREFORE BE lT RESOLVED, by the
Commissioner ofthe City of Millvillc docs hccby support the Board of
Trustees ofthe Vineland-Millville Development Corporation in the
submissior ofa Lrttcr of Rcqu6t to thc UEZA to authorize thc
publishing ofa public notice ofRoqucst for Prcposal (RFP) to r€ccive
proposals ftom qualilied profesionsls to assist in developing Vin€land-
Millville UEZ's 5-Ye$ Zone Developmcot Plan.

Moved By: Sooy
Secooded By: Hewilt

In Favor Aaainst Abstain Absent

x
x
x
x

_v.lrNa
Lisa M. Omdorf
Joseph Sooy
Bcnjamin J. RomaDik
Chades Kid( Hewin
Robcrt w. McQuadc, Jr.



CERTIFICATION

&*^,'n(fuB"ru"
tr-*;"rill"son,tEE"*

I cerdry that the foregoing is a true copy ofa R€solution
adoptcd by the Board of Commissioners, of thc City of Millville in the
County ofcumbc and, at a me€ting th6€of hcld on Septernber 6,
2022.
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Executive Summary - City of Vineland
Vineland city, NJ Prepared by Esri
Vineland city, NJ (3401176070)
Geography: County Subdivision

Vineland city...
Population

2010 Population 60,724
2020 Population 60,780
2023 Population 60,197
2028 Population 59,197
2010-2020 Annual Rate 0.01%
2020-2023 Annual Rate -0.30%
2023-2028 Annual Rate -0.33%
2020 Male Population 48.1%
2020 Female Population 51.9%
2020 Median Age 39.9
2023 Male Population 48.8%
2023 Female Population 51.2%
2023 Median Age 38.8

In the identified area, the current year population is 60,197. In 2020, the Census count in the area was 60,780.  The rate of change since 
2020 was -0.30% annually. The five-year projection for the population in the area is 59,197 representing a change of -0.33% annually from 
2023 to 2028. Currently, the population is 48.8% male and 51.2% female. 

Median Age

The median age in this area is 38.8, compared to U.S. median age of 39.1.
Race and Ethnicity

2023 White Alone 45.7%
2023 Black Alone 14.0%
2023 American Indian/Alaska Native Alone 1.1%
2023 Asian Alone 2.2%
2023 Pacific Islander Alone 0.0%
2023 Other Race 21.2%
2023 Two or More Races 15.8%
2023 Hispanic Origin (Any Race) 44.9%

Persons of Hispanic origin represent 44.9% of the population in the identified area compared to  19.4% of the U.S. population.  Persons of 
Hispanic Origin may be of any race. The Diversity Index, which measures the probability that two people from the same area will be from 
different race/ethnic groups, is 84.9 in the identified area, compared to 72.1 for the U.S. as a whole.

Households
2023 Wealth Index 79
2010 Households 21,450
2020 Households 22,176
2023 Households 22,192
2028 Households 22,159
2010-2020 Annual Rate 0.33%
2020-2023 Annual Rate 0.02%
2023-2028 Annual Rate -0.03%
2023  Average Household Size 2.66

The household count in this area has changed from 22,176 in 2020 to 22,192 in the current year, a change of 0.02% annually.  The five-year 
projection of households is 22,159, a change of -0.03% annually from the current year total.  Average household size is currently 2.66, 
compared to 2.69 in the year 2020. The number of families in the current year is 15,386 in the specified area. 

Data Note: Income is expressed in current dollars.  Housing Affordability Index and Percent of Income for Mortgage calculations are only available for areas with 50 
or more owner-occupied housing units. The Gini index measures the extent to which the distribution of income or consumption among individuals or households 
within an economy deviates from a perfectly equal distribution. A Gini index of 0 represents perfect equality, while an index of 100 implies perfect inequality.
Source: U.S. Census Bureau. Esri forecasts for 2023 and 2028. Esri converted Census 2010 into 2020 geography and Census 2020 data.

March 28, 2024
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Executive Summary - City of Vineland
Vineland city, NJ Prepared by Esri
Vineland city, NJ (3401176070)
Geography: County Subdivision

Vineland city...
Mortgage Income

2023 Percent of Income for Mortgage 21.5%
Median Household Income

2023 Median Household Income $61,869
2028 Median Household Income $68,031
2023-2028 Annual Rate 1.92%

Average Household Income

2023 Average Household Income $88,305
2028 Average Household Income $99,308
2023-2028 Annual Rate 2.38%

Per Capita Income
2023 Per Capita Income $32,588
2028 Per Capita Income $37,208
2023-2028 Annual Rate 2.69%

GINI Index
2023 Gini Index 41.3

Households by Income
Current median  household income is $61,869 in the area, compared to $72,603 for all U.S. households. Median household income is 
projected to be $68,031 in five years, compared to $82,410 for all U.S. households

Current average household income is $88,305 in this area, compared to $107,008 for all U.S. households.  Average household income is 
projected to be $99,308 in five years, compared to $122,048 for all U.S. households

Current per capita income is $32,588 in the area, compared to the U.S. per capita income of $41,310.  The per capita income is projected to 
be $37,208 in five years, compared to $47,525 for all U.S. households

Housing
2023 Housing Affordability Index 90
2010 Total Housing Units 22,661

2010 Owner Occupied Housing Units 14,591
2010 Renter Occupied Housing Units 6,859
2010 Vacant Housing Units 1,211

2020 Total Housing Units 23,477
2020 Owner Occupied Housing Units 14,310
2020 Renter Occupied Housing Units 7,866
2020 Vacant Housing Units 1,301

2023 Total Housing Units 23,567
2023 Owner Occupied Housing Units 15,336
2023 Renter Occupied Housing Units 6,856
2023 Vacant Housing Units 1,375

2028 Total Housing Units 23,499
2028 Owner Occupied Housing Units 15,554
2028 Renter Occupied Housing Units 6,605
2028 Vacant Housing Units 1,340

Socioeconomic Status Index
2023 Socioeconomic Status Index 42.3

Currently, 65.1% of the 23,567 housing units in the area are owner occupied; 29.1%, renter occupied; and 5.8% are vacant.  Currently, in 
the U.S., 58.5% of the housing units in the area are owner occupied; 31.7% are renter occupied; and 9.8% are vacant.  In 2020, there 
were 23,477 housing units in the area and 5.5% vacant housing units.  The annual rate of change in housing units since 2020 is 0.12%. 
Median home value in the area is $221,241, compared to a median home value of $308,943 for the U.S. In five years, median value is 
projected to change by 1.32% annually to $236,188.  

Data Note: Income is expressed in current dollars.  Housing Affordability Index and Percent of Income for Mortgage calculations are only available for areas with 50 
or more owner-occupied housing units. The Gini index measures the extent to which the distribution of income or consumption among individuals or households 
within an economy deviates from a perfectly equal distribution. A Gini index of 0 represents perfect equality, while an index of 100 implies perfect inequality.
Source: U.S. Census Bureau. Esri forecasts for 2023 and 2028. Esri converted Census 2010 into 2020 geography and Census 2020 data.

March 28, 2024
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Executive Summary - City of Millville
Millville city, NJ Prepared by Esri
Millville city, NJ (3401146680)
Geography: County Subdivision

Millville cit...
Population

2010 Population 28,400
2020 Population 27,491
2023 Population 27,330
2028 Population 27,262
2010-2020 Annual Rate -0.32%
2020-2023 Annual Rate -0.18%
2023-2028 Annual Rate -0.05%
2020 Male Population 47.2%
2020 Female Population 52.8%
2020 Median Age 39.4
2023 Male Population 48.2%
2023 Female Population 51.8%
2023 Median Age 39.0

In the identified area, the current year population is 27,330. In 2020, the Census count in the area was 27,491.  The rate of change since 
2020 was -0.18% annually. The five-year projection for the population in the area is 27,262 representing a change of -0.05% annually from 
2023 to 2028. Currently, the population is 48.2% male and 51.8% female. 

Median Age

The median age in this area is 39.0, compared to U.S. median age of 39.1.
Race and Ethnicity

2023 White Alone 55.9%
2023 Black Alone 22.8%
2023 American Indian/Alaska Native Alone 0.7%
2023 Asian Alone 1.2%
2023 Pacific Islander Alone 0.0%
2023 Other Race 6.9%
2023 Two or More Races 12.5%
2023 Hispanic Origin (Any Race) 20.0%

Persons of Hispanic origin represent 20.0% of the population in the identified area compared to  19.4% of the U.S. population.  Persons of 
Hispanic Origin may be of any race. The Diversity Index, which measures the probability that two people from the same area will be from 
different race/ethnic groups, is 73.8 in the identified area, compared to 72.1 for the U.S. as a whole.

Households
2023 Wealth Index 77
2010 Households 10,648
2020 Households 10,770
2023 Households 10,854
2028 Households 11,024
2010-2020 Annual Rate 0.11%
2020-2023 Annual Rate 0.24%
2023-2028 Annual Rate 0.31%
2023  Average Household Size 2.50

The household count in this area has changed from 10,770 in 2020 to 10,854 in the current year, a change of 0.24% annually.  The five-year 
projection of households is 11,024, a change of 0.31% annually from the current year total.  Average household size is currently 2.50, 
compared to 2.53 in the year 2020. The number of families in the current year is 7,164 in the specified area. 

Data Note: Income is expressed in current dollars.  Housing Affordability Index and Percent of Income for Mortgage calculations are only available for areas with 50 
or more owner-occupied housing units. The Gini index measures the extent to which the distribution of income or consumption among individuals or households 
within an economy deviates from a perfectly equal distribution. A Gini index of 0 represents perfect equality, while an index of 100 implies perfect inequality.
Source: U.S. Census Bureau. Esri forecasts for 2023 and 2028. Esri converted Census 2010 into 2020 geography and Census 2020 data.

March 28, 2024

©2024 Esri Page 1 of 2



Executive Summary - City of Millville
Millville city, NJ Prepared by Esri
Millville city, NJ (3401146680)
Geography: County Subdivision

Millville cit...
Mortgage Income

2023 Percent of Income for Mortgage 20.3%
Median Household Income

2023 Median Household Income $62,279
2028 Median Household Income $69,860
2023-2028 Annual Rate 2.32%

Average Household Income

2023 Average Household Income $88,012
2028 Average Household Income $98,576
2023-2028 Annual Rate 2.29%

Per Capita Income
2023 Per Capita Income $34,964
2028 Per Capita Income $39,872
2023-2028 Annual Rate 2.66%

GINI Index
2023 Gini Index 43.3

Households by Income
Current median  household income is $62,279 in the area, compared to $72,603 for all U.S. households. Median household income is 
projected to be $69,860 in five years, compared to $82,410 for all U.S. households

Current average household income is $88,012 in this area, compared to $107,008 for all U.S. households.  Average household income is 
projected to be $98,576 in five years, compared to $122,048 for all U.S. households

Current per capita income is $34,964 in the area, compared to the U.S. per capita income of $41,310.  The per capita income is projected to 
be $39,872 in five years, compared to $47,525 for all U.S. households

Housing
2023 Housing Affordability Index 90
2010 Total Housing Units 11,435

2010 Owner Occupied Housing Units 6,585
2010 Renter Occupied Housing Units 4,063
2010 Vacant Housing Units 787

2020 Total Housing Units 11,616
2020 Owner Occupied Housing Units 6,358
2020 Renter Occupied Housing Units 4,412
2020 Vacant Housing Units 846

2023 Total Housing Units 11,721
2023 Owner Occupied Housing Units 7,190
2023 Renter Occupied Housing Units 3,664
2023 Vacant Housing Units 867

2028 Total Housing Units 11,933
2028 Owner Occupied Housing Units 7,481
2028 Renter Occupied Housing Units 3,543
2028 Vacant Housing Units 909

Socioeconomic Status Index
2023 Socioeconomic Status Index 43.3

Currently, 61.3% of the 11,721 housing units in the area are owner occupied; 31.3%, renter occupied; and 7.4% are vacant.  Currently, in 
the U.S., 58.5% of the housing units in the area are owner occupied; 31.7% are renter occupied; and 9.8% are vacant.  In 2020, there 
were 11,616 housing units in the area and 7.3% vacant housing units.  The annual rate of change in housing units since 2020 is 0.28%. 
Median home value in the area is $210,290, compared to a median home value of $308,943 for the U.S. In five years, median value is 
projected to change by 1.68% annually to $228,610.  

Data Note: Income is expressed in current dollars.  Housing Affordability Index and Percent of Income for Mortgage calculations are only available for areas with 50 
or more owner-occupied housing units. The Gini index measures the extent to which the distribution of income or consumption among individuals or households 
within an economy deviates from a perfectly equal distribution. A Gini index of 0 represents perfect equality, while an index of 100 implies perfect inequality.
Source: U.S. Census Bureau. Esri forecasts for 2023 and 2028. Esri converted Census 2010 into 2020 geography and Census 2020 data.
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Executive Summary - UEZ Vineland
MILLVILLE/VINELAND Prepared by Esri

Population
2010 Population 8,778
2020 Population 8,599
2023 Population 8,499
2028 Population 8,360
2010-2020 Annual Rate -0.21%
2020-2023 Annual Rate -0.36%
2023-2028 Annual Rate -0.33%
2020 Male Population 49.0%
2020 Female Population 51.0%
2020 Median Age 37.9
2023 Male Population 49.7%
2023 Female Population 50.3%
2023 Median Age 36.2

In the identified area, the current year population is 8,499. In 2020, the Census count in the area was 8,599.  The rate of change since 2020 
was -0.36% annually. The five-year projection for the population in the area is 8,360 representing a change of -0.33% annually from 2023 to 
2028. Currently, the population is 49.7% male and 50.3% female. 

Median Age

The median age in this area is 36.2, compared to U.S. median age of 39.1.
Race and Ethnicity

2023 White Alone 36.1%
2023 Black Alone 15.1%
2023 American Indian/Alaska Native Alone 1.6%
2023 Asian Alone 1.6%
2023 Pacific Islander Alone 0.0%
2023 Other Race 28.3%
2023 Two or More Races 17.3%
2023 Hispanic Origin (Any Race) 55.5%

Persons of Hispanic origin represent 55.5% of the population in the identified area compared to  19.4% of the U.S. population.  Persons of 
Hispanic Origin may be of any race. The Diversity Index, which measures the probability that two people from the same area will be from 
different race/ethnic groups, is 86.7 in the identified area, compared to 72.1 for the U.S. as a whole.

Households
2023 Wealth Index 59
2010 Households 2,861
2020 Households 2,966
2023 Households 2,978
2028 Households 2,974
2010-2020 Annual Rate 0.36%
2020-2023 Annual Rate 0.12%
2023-2028 Annual Rate -0.03%
2023  Average Household Size 2.79

The household count in this area has changed from 2,966 in 2020 to 2,978 in the current year, a change of 0.12% annually.  The five-year 
projection of households is 2,974, a change of -0.03% annually from the current year total.  Average household size is currently 2.79, 
compared to 2.84 in the year 2020. The number of families in the current year is 2,080 in the specified area. 

Data Note: Income is expressed in current dollars.  Housing Affordability Index and Percent of Income for Mortgage calculations are only available for areas with 50 
or more owner-occupied housing units. The Gini index measures the extent to which the distribution of income or consumption among individuals or households 
within an economy deviates from a perfectly equal distribution. A Gini index of 0 represents perfect equality, while an index of 100 implies perfect inequality.
Source: U.S. Census Bureau. Esri forecasts for 2023 and 2028. Esri converted Census 2010 into 2020 geography and Census 2020 data.
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Executive Summary - UEZ Vineland
MILLVILLE/VINELAND Prepared by Esri

Mortgage Income
2023 Percent of Income for Mortgage 20.7%

Median Household Income
2023 Median Household Income $53,740
2028 Median Household Income $57,639
2023-2028 Annual Rate 1.41%

Average Household Income

2023 Average Household Income $74,694
2028 Average Household Income $83,700
2023-2028 Annual Rate 2.30%

Per Capita Income
2023 Per Capita Income $26,131
2028 Per Capita Income $29,729
2023-2028 Annual Rate 2.61%

GINI Index
2023 Gini Index 41.7

Households by Income
Current median  household income is $53,740 in the area, compared to $72,603 for all U.S. households. Median household income is 
projected to be $57,639 in five years, compared to $82,410 for all U.S. households

Current average household income is $74,694 in this area, compared to $107,008 for all U.S. households.  Average household income is 
projected to be $83,700 in five years, compared to $122,048 for all U.S. households

Current per capita income is $26,131 in the area, compared to the U.S. per capita income of $41,310.  The per capita income is projected to 
be $29,729 in five years, compared to $47,525 for all U.S. households

Housing
2023 Housing Affordability Index 93
2010 Total Housing Units 3,082

2010 Owner Occupied Housing Units 1,782
2010 Renter Occupied Housing Units 1,080
2010 Vacant Housing Units 221

2020 Total Housing Units 3,203
2020 Owner Occupied Housing Units 1,713
2020 Renter Occupied Housing Units 1,253
2020 Vacant Housing Units 210

2023 Total Housing Units 3,210
2023 Owner Occupied Housing Units 1,887
2023 Renter Occupied Housing Units 1,091
2023 Vacant Housing Units 232

2028 Total Housing Units 3,213
2028 Owner Occupied Housing Units 1,927
2028 Renter Occupied Housing Units 1,046
2028 Vacant Housing Units 239

Socioeconomic Status Index
2023 Socioeconomic Status Index 37.9

Currently, 58.8% of the 3,210 housing units in the area are owner occupied; 34.0%, renter occupied; and 7.2% are vacant.  Currently, in 
the U.S., 58.5% of the housing units in the area are owner occupied; 31.7% are renter occupied; and 9.8% are vacant.  In 2020, there 
were 3,203 housing units in the area and 6.6% vacant housing units.  The annual rate of change in housing units since 2020 is 0.07%. 
Median home value in the area is $184,760, compared to a median home value of $308,943 for the U.S. In five years, median value is 
projected to change by 0.86% annually to $192,800.  

Data Note: Income is expressed in current dollars.  Housing Affordability Index and Percent of Income for Mortgage calculations are only available for areas with 50 
or more owner-occupied housing units. The Gini index measures the extent to which the distribution of income or consumption among individuals or households 
within an economy deviates from a perfectly equal distribution. A Gini index of 0 represents perfect equality, while an index of 100 implies perfect inequality.
Source: U.S. Census Bureau. Esri forecasts for 2023 and 2028. Esri converted Census 2010 into 2020 geography and Census 2020 data.
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Executive Summary - UEZ Millville
ProposedBoundary: MILLVILLE/VINELAND Prepared by Esri

Population

2010 Population 9,831

2020 Population 9,437

2024 Population 9,355

2029 Population 9,178

2010-2020 Annual Rate -0.41%

2020-2024 Annual Rate -0.21%

2024-2029 Annual Rate -0.38%
2020 Male Population 47.0%
2020 Female Population 53.0%
2020 Median Age 39.1
2024 Male Population 47.9%
2024 Female Population 52.1%
2024 Median Age 39.8

In the identified area, the current year population is 9,355. In 2020, the Census count in the area was 9,437.  The rate of change since 2020
was -0.21% annually. The five-year projection for the population in the area is 9,178 representing a change of -0.38% annually from 2024
to 2029. Currently, the population is 47.9% male and 52.1% female. 

Median Age

The median age in this area is 39.8, compared to U.S. median age of 39.3.

Race and Ethnicity
2024 White Alone 52.2%

2024 Black Alone 25.3%
2024 American Indian/Alaska Native Alone 0.7%
2024 Asian Alone 1.1%
2024 Pacific Islander Alone 0.0%
2024 Other Race 7.6%
2024 Two or More Races 13.0%
2024 Hispanic Origin (Any Race) 21.7%

Persons of Hispanic origin represent 21.7% of the population in the identified area compared to 19.6% of the U.S. population. Persons of
Hispanic Origin may be of any race. The Diversity Index, which measures the probability that two people from the same area will be from
different race/ethnic groups, is 76.3 in the identified area, compared to 72.5 for the U.S. as a whole.

Households

2024 Wealth Index 79
2010 Households 4,008
2020 Households 3,979
2024 Households 4,011
2029 Households 4,056
2010-2020 Annual Rate -0.07%
2020-2024 Annual Rate 0.19%
2024-2029 Annual Rate 0.22%
2024  Average Household Size 2.31

The household count in this area has changed from 3,979 in 2020 to 4,011 in the current year, a change of 0.19% annually.  The five-year
projection of households is 4,056, a change of 0.22% annually from the current year total.  Average household size is currently 2.31,
compared to 2.34 in the year 2020. The number of families in the current year is 2,322 in the specified area.

Data Note: Income is expressed in current dollars.  Housing Affordability Index and Percent of Income for Mortgage calculations are only available for areas with 50
or more owner-occupied housing units. The Gini index measures the extent to which the distribution of income or consumption among individuals or households
within an economy deviates from a perfectly equal distribution. A Gini index of 0 represents perfect equality, while an index of 100 implies perfect inequality.
Source: U.S. Census Bureau. Esri forecasts for 2024 and 2029. Esri converted Census 2010 into 2020 geography and Census 2020 data.
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Executive Summary - UEZ Millville
ProposedBoundary: MILLVILLE/VINELAND Prepared by Esri

Mortgage Income

2024 Percent of Income for Mortgage 24.3%
Median Household Income

2024 Median Household Income $58,255
2029 Median Household Income $64,005
2024-2029 Annual Rate 1.90%

Average Household Income

2024 Average Household Income $86,894
2029 Average Household Income $98,306
2024-2029 Annual Rate 2.50%

Per Capita Income

2024 Per Capita Income $35,596
2029 Per Capita Income $41,504
2024-2029 Annual Rate 3.12%

GINI Index

2024 Gini Index 44.9

Households by Income

Current median household income is $58,255 in the area, compared to $79,068 for all U.S. households. Median household income is
projected to be $64,005 in five years, compared to $91,442 all U.S. households.

Current average household income is $86,894 in this area, compared to $113,185 for all U.S. households.  Average household income is
projected to be $98,306 in five years, compared to $130,581 for all U.S. households.

Current per capita income is $35,596 in the area, compared to the U.S. per capita income of $43,829.  The per capita income is projected to
be $41,504 in five years, compared to $51,203 for all U.S. households.
Housing

2024 Housing Affordability Index 84
2010 Total Housing Units 4,276

2010 Owner Occupied Housing Units 2,139
2010 Renter Occupied Housing Units 1,869
2010 Vacant Housing Units 268

2020 Total Housing Units 4,300
2020 Owner Occupied Housing Units 1,985
2020 Renter Occupied Housing Units 1,994
2020 Vacant Housing Units 374

2024 Total Housing Units 4,332
2024 Owner Occupied Housing Units 2,155
2024 Renter Occupied Housing Units 1,856
2024 Vacant Housing Units 321

2029 Total Housing Units 4,366
2029 Owner Occupied Housing Units 2,310
2029 Renter Occupied Housing Units 1,746
2029 Vacant Housing Units 310

Socioeconomic Status Index

2024 Socioeconomic Status Index 44.4

Currently, 49.7% of the 4,332 housing units in the area are owner occupied; 42.8%, renter occupied; and 7.4% are vacant. Currently, in
the U.S., 57.9% of the housing units in the area are owner occupied; 32.1% are renter occupied; and 10.0% are vacant. In 2020, there
were 4,300 housing units in the area and 8.7% vacant housing units.  The annual rate of change in housing units since 2020 is 0.17%.
Median home value in the area is $226,250, compared to a median home value of $355,577 for the U.S. In five years, median value is
projected to change by 1.94% annually to $249,094.

Data Note: Income is expressed in current dollars.  Housing Affordability Index and Percent of Income for Mortgage calculations are only available for areas with 50
or more owner-occupied housing units. The Gini index measures the extent to which the distribution of income or consumption among individuals or households
within an economy deviates from a perfectly equal distribution. A Gini index of 0 represents perfect equality, while an index of 100 implies perfect inequality.
Source: U.S. Census Bureau. Esri forecasts for 2024 and 2029. Esri converted Census 2010 into 2020 geography and Census 2020 data.
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Business Summary - City of Millville
Millville city, NJ Prepared by Esri
Millville city, NJ (3401146680)
Geography: County Subdivision

Data for all businesses in area Millville cit...
Total Businesses: 722
Total Employees: 10,540
Total Residential Population: 27,330
Employee/Residential Population Ratio (per 100 Residents) 39

Businesses Employees
by SIC Codes Number Percent Number Percent
Agriculture & Mining 7 1.0% 35 0.3%
Construction 41 5.7% 164 1.6%
Manufacturing 40 5.5% 1,755 16.7%
Transportation 22 3.0% 222 2.1%
Communication 12 1.7% 60 0.6%
Utility 3 0.4% 65 0.6%
Wholesale Trade 26 3.6% 510 4.8%

Retail Trade Summary 176 24.4% 3,357 31.9%
Home Improvement 12 1.7% 266 2.5%
General Merchandise Stores 19 2.6% 744 7.1%
Food Stores 20 2.8% 450 4.3%
Auto Dealers & Gas Stations 17 2.4% 264 2.5%
Apparel & Accessory Stores 5 0.7% 20 0.2%
Furniture & Home Furnishings 11 1.5% 243 2.3%
Eating & Drinking Places 51 7.1% 1,022 9.7%
Miscellaneous Retail 41 5.7% 348 3.3%

Finance, Insurance, Real Estate Summary 47 6.5% 313 3.0%
Banks, Savings & Lending Institutions 12 1.7% 82 0.8%
Securities Brokers 5 0.7% 9 0.1%
Insurance Carriers & Agents 4 0.6% 29 0.3%
Real Estate, Holding, Other Investment Offices 26 3.6% 193 1.8%

Services Summary 290 40.2% 3,335 31.6%
Hotels & Lodging 6 0.8% 75 0.7%
Automotive Services 30 4.2% 83 0.8%
Movies & Amusements 20 2.8% 221 2.1%
Health Services 43 6.0% 429 4.1%
Legal Services 10 1.4% 52 0.5%
Education Institutions & Libraries 26 3.6% 1,031 9.8%
Other Services 155 21.5% 1,444 13.7%

Government 30 4.2% 693 6.6%

Unclassified Establishments 28 3.9% 31 0.3%

Totals 722 100.0% 10,540 100.0%

Source:  Copyright 2023 Data Axle, Inc. All rights reserved. Esri Total Residential Population forecasts for 2023.
Date Note: Data on the Business Summary report is calculated using Esri’s Data allocation method which uses census block groups to allocate business summary data to custom areas.
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Business Summary - City of Millville
Millville city, NJ Prepared by Esri
Millville city, NJ (3401146680)
Geography: County Subdivision

Businesses Employees
by NAICS Codes Number Percent Number Percent
Agriculture, Forestry, Fishing & Hunting 2 0.3% 4 0.0%
Mining 0 0.0% 0 0.0%
Utilities 2 0.3% 63 0.6%
Construction 42 5.8% 166 1.6%
Manufacturing 39 5.4% 1,740 16.5%
Wholesale Trade 26 3.6% 510 4.8%
Retail Trade 122 16.9% 2,307 21.9%

Motor Vehicle & Parts Dealers 16 2.2% 261 2.5%
Furniture & Home Furnishings Stores 7 1.0% 230 2.2%
Electronics & Appliance Stores 4 0.6% 13 0.1%
Building Material & Garden Equipment & Supplies Dealers 12 1.7% 266 2.5%
Food & Beverage Stores 18 2.5% 433 4.1%
Health & Personal Care Stores 17 2.4% 123 1.2%
Gasoline Stations & Fuel Dealers 1 0.1% 3 0.0%
Clothing, Clothing Accessories, Shoe and Jewelry Stores 6 0.8% 22 0.2%
Sporting Goods, Hobby, Book, & Music Stores 20 2.8% 209 2.0%
General Merchandise Stores 21 2.9% 747 7.1%

Transportation & Warehousing 19 2.6% 215 2.0%
Information 17 2.4% 109 1.0%
Finance & Insurance 21 2.9% 120 1.1%

Central Bank/Credit Intermediation & Related Activities 11 1.5% 77 0.7%
Securities & Commodity Contracts 6 0.8% 14 0.1%
Funds, Trusts & Other Financial Vehicles 4 0.6% 29 0.3%

Real Estate, Rental & Leasing 26 3.6% 165 1.6%
Professional, Scientific & Tech Services 42 5.8% 325 3.1%

Legal Services 11 1.5% 54 0.5%
Management of Companies & Enterprises 1 0.1% 5 0.0%
Administrative, Support & Waste Management Services 13 1.8% 102 1.0%
Educational Services 28 3.9% 1,021 9.7%
Health Care & Social Assistance 66 9.1% 1,079 10.2%
Arts, Entertainment & Recreation 23 3.2% 270 2.6%
Accommodation & Food Services 60 8.3% 1,125 10.7%

Accommodation 6 0.8% 75 0.7%
Food Services & Drinking Places 54 7.5% 1,050 10.0%

Other Services (except Public Administration) 115 15.9% 490 4.6%
Automotive Repair & Maintenance 25 3.5% 64 0.6%

Public Administration 30 4.2% 693 6.6%

Unclassified Establishments 28 3.9% 31 0.3%

Total 722 100.0% 10,540 100.0%

Source:  Copyright 2023 Data Axle, Inc. All rights reserved. Esri Total Residential Population forecasts for 2023.
Date Note: Data on the Business Summary report is calculated using Esri’s Data allocation method which uses census block groups to allocate business summary data to custom areas.
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Business Summary - Vineland UEZ
ProposedBoundary: MILLVILLE/VINELAND Prepared by Esri

Data for all businesses in area
Total Businesses: 1,110
Total Employees: 16,944

Total Population: 9,289
Employee/Population Ratio (per 100 Residents) 182

Businesses Employees
by SIC Codes Number Percent Number Percent
Agriculture & Mining 14 1.3% 117 0.7%
Construction 58 5.2% 590 3.5%
Manufacturing 47 4.2% 2,042 12.1%
Transportation 28 2.5% 516 3.0%
Communication 17 1.5% 76 0.4%
Utility 2 0.2% 28 0.2%
Wholesale Trade 50 4.5% 1,051 6.2%

Retail Trade Summary 272 24.5% 3,874 22.9%
Home Improvement 11 1.0% 201 1.2%
General Merchandise Stores 12 1.1% 799 4.7%
Food Stores 40 3.6% 493 2.9%
Auto Dealers & Gas Stations 38 3.4% 429 2.5%
Apparel & Accessory Stores 21 1.9% 132 0.8%
Furniture & Home Furnishings 17 1.5% 195 1.2%
Eating & Drinking Places 71 6.4% 1,100 6.5%
Miscellaneous Retail 62 5.6% 525 3.1%

Finance, Insurance, Real Estate Summary 68 6.1% 522 3.1%
Banks, Savings & Lending Institutions 16 1.4% 264 1.6%
Securities Brokers 8 0.7% 30 0.2%
Insurance Carriers & Agents 14 1.3% 50 0.3%
Real Estate, Holding, Other Investment Offices 31 2.8% 178 1.1%

Services Summary 487 43.9% 6,349 37.5%
Hotels & Lodging 7 0.6% 224 1.3%
Automotive Services 42 3.8% 154 0.9%
Movies & Amusements 16 1.4% 106 0.6%
Health Services 128 11.5% 2,509 14.8%
Legal Services 30 2.7% 249 1.5%
Education Institutions & Libraries 21 1.9% 1,045 6.2%
Other Services 243 21.9% 2,062 12.2%

Government 40 3.6% 1,716 10.1%

Unclassified Establishments 27 2.4% 64 0.4%

Totals 1,110 100.0% 16,944 100.0%

Source:  Copyright 2024 Data Axle, Inc. All rights reserved. Esri Total Population forecasts for 2024.
Date Note: Data on the Business Summary report is calculated using which uses census block groups to allocate business summary data to custom areas.
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Business Summary - Vineland UEZ
ProposedBoundary: MILLVILLE/VINELAND Prepared by Esri

Businesses Employees

by NAICS Codes Number Percent Number Percent
Agriculture, Forestry, Fishing & Hunting 4 0.4% 40 0.2%
Mining 1 0.1% 7 0.0%
Utilities 1 0.1% 21 0.1%
Construction 60 5.4% 603 3.6%
Manufacturing 53 4.8% 2,138 12.6%
Wholesale Trade 50 4.5% 1,049 6.2%
Retail Trade 185 16.7% 2,521 14.9%

Motor Vehicle & Parts Dealers 34 3.1% 408 2.4%
Furniture & Home Furnishings Stores 9 0.8% 73 0.4%
Electronics & Appliance Stores 8 0.7% 105 0.6%
Building Material & Garden Equipment & Supplies Dealers 11 1.0% 201 1.2%
Food & Beverage Stores 31 2.8% 268 1.6%
Health & Personal Care Stores 20 1.8% 172 1.0%
Gasoline Stations & Fuel Dealers 4 0.4% 22 0.1%
Clothing, Clothing Accessories, Shoe and Jewelry Stores 27 2.4% 154 0.9%
Sporting Goods, Hobby, Book, & Music Stores 22 2.0% 304 1.8%
General Merchandise Stores 18 1.6% 815 4.8%

Transportation & Warehousing 25 2.3% 509 3.0%
Information 24 2.2% 251 1.5%
Finance & Insurance 40 3.6% 349 2.1%

Central Bank/Credit Intermediation & Related Activities 18 1.6% 269 1.6%
Securities & Commodity Contracts 8 0.7% 30 0.2%
Funds, Trusts & Other Financial Vehicles 14 1.3% 50 0.3%

Real Estate, Rental & Leasing 40 3.6% 230 1.4%
Professional, Scientific & Tech Services 99 8.9% 963 5.7%

Legal Services 34 3.1% 285 1.7%
Management of Companies & Enterprises 1 0.1% 7 0.0%
Administrative, Support & Waste Management Services 28 2.5% 230 1.4%
Educational Services 24 2.2% 1,056 6.2%
Health Care & Social Assistance 162 14.6% 2,988 17.6%
Arts, Entertainment & Recreation 14 1.3% 77 0.5%
Accommodation & Food Services 84 7.6% 1,371 8.1%

Accommodation 7 0.6% 224 1.3%
Food Services & Drinking Places 76 6.8% 1,147 6.8%

Other Services (except Public Administration) 149 13.4% 765 4.5%
Automotive Repair & Maintenance 34 3.1% 124 0.7%

Public Administration 40 3.6% 1,716 10.1%

Unclassified Establishments 26 2.3% 50 0.3%

Total 1,110 100.0% 16,944 100.0%

Source:  Copyright 2024 Data Axle, Inc. All rights reserved. Esri Total Population forecasts for 2024.
Date Note: Data on the Business Summary report is calculated using which uses census block groups to allocate business summary data to custom areas.
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Business Summary - City of Vineland
Vineland city, NJ Prepared by Esri
Vineland city, NJ (3401176070)
Geography: County Subdivision

Data for all businesses in area Vineland city...
Total Businesses: 2,109
Total Employees: 29,936
Total Residential Population: 60,197
Employee/Residential Population Ratio (per 100 Residents) 50

Businesses Employees
by SIC Codes Number Percent Number Percent
Agriculture & Mining 49 2.3% 523 1.7%
Construction 123 5.8% 1,233 4.1%
Manufacturing 81 3.8% 3,084 10.3%
Transportation 54 2.6% 1,020 3.4%
Communication 23 1.1% 137 0.5%
Utility 7 0.3% 103 0.3%
Wholesale Trade 92 4.4% 1,579 5.3%

Retail Trade Summary 493 23.4% 6,681 22.3%
Home Improvement 22 1.0% 367 1.2%
General Merchandise Stores 24 1.1% 1,147 3.8%
Food Stores 74 3.5% 1,263 4.2%
Auto Dealers & Gas Stations 71 3.4% 734 2.5%
Apparel & Accessory Stores 30 1.4% 182 0.6%
Furniture & Home Furnishings 29 1.4% 328 1.1%
Eating & Drinking Places 129 6.1% 1,754 5.9%
Miscellaneous Retail 114 5.4% 906 3.0%

Finance, Insurance, Real Estate Summary 157 7.4% 1,209 4.0%
Banks, Savings & Lending Institutions 32 1.5% 514 1.7%
Securities Brokers 12 0.6% 43 0.1%
Insurance Carriers & Agents 31 1.5% 193 0.6%
Real Estate, Holding, Other Investment Offices 82 3.9% 459 1.5%

Services Summary 905 42.9% 11,718 39.1%
Hotels & Lodging 11 0.5% 301 1.0%
Automotive Services 80 3.8% 286 1.0%
Movies & Amusements 40 1.9% 223 0.7%
Health Services 234 11.1% 4,648 15.5%
Legal Services 47 2.2% 353 1.2%
Education Institutions & Libraries 49 2.3% 2,527 8.4%
Other Services 444 21.1% 3,380 11.3%

Government 61 2.9% 2,532 8.5%

Unclassified Establishments 64 3.0% 117 0.4%

Totals 2,109 100.0% 29,936 100.0%

Source:  Copyright 2023 Data Axle, Inc. All rights reserved. Esri Total Residential Population forecasts for 2023.
Date Note: Data on the Business Summary report is calculated using Esri’s Data allocation method which uses census block groups to allocate business summary data to custom areas.
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Business Summary - City of Vineland
Vineland city, NJ Prepared by Esri
Vineland city, NJ (3401176070)
Geography: County Subdivision

Businesses Employees
by NAICS Codes Number Percent Number Percent
Agriculture, Forestry, Fishing & Hunting 18 0.9% 267 0.9%
Mining 1 0.0% 9 0.0%
Utilities 4 0.2% 71 0.2%
Construction 129 6.1% 1,271 4.2%
Manufacturing 92 4.4% 3,237 10.8%
Wholesale Trade 90 4.3% 1,573 5.3%
Retail Trade 338 16.0% 4,537 15.2%

Motor Vehicle & Parts Dealers 63 3.0% 702 2.3%
Furniture & Home Furnishings Stores 14 0.7% 121 0.4%
Electronics & Appliance Stores 15 0.7% 161 0.5%
Building Material & Garden Equipment & Supplies Dealers 22 1.0% 367 1.2%
Food & Beverage Stores 63 3.0% 951 3.2%
Health & Personal Care Stores 36 1.7% 348 1.2%
Gasoline Stations & Fuel Dealers 8 0.4% 32 0.1%
Clothing, Clothing Accessories, Shoe and Jewelry Stores 40 1.9% 226 0.8%
Sporting Goods, Hobby, Book, & Music Stores 40 1.9% 446 1.5%
General Merchandise Stores 37 1.8% 1,183 4.0%

Transportation & Warehousing 47 2.2% 1,004 3.4%
Information 36 1.7% 418 1.4%
Finance & Insurance 78 3.7% 756 2.5%

Central Bank/Credit Intermediation & Related Activities 35 1.7% 520 1.7%
Securities & Commodity Contracts 12 0.6% 43 0.1%
Funds, Trusts & Other Financial Vehicles 31 1.5% 193 0.6%

Real Estate, Rental & Leasing 89 4.2% 432 1.4%
Professional, Scientific & Tech Services 170 8.1% 1,403 4.7%

Legal Services 55 2.6% 406 1.4%
Management of Companies & Enterprises 4 0.2% 84 0.3%
Administrative, Support & Waste Management Services 71 3.4% 518 1.7%
Educational Services 56 2.7% 2,534 8.5%
Health Care & Social Assistance 302 14.3% 5,521 18.4%
Arts, Entertainment & Recreation 29 1.4% 147 0.5%
Accommodation & Food Services 151 7.2% 2,152 7.2%

Accommodation 11 0.5% 301 1.0%
Food Services & Drinking Places 140 6.6% 1,851 6.2%

Other Services (except Public Administration) 279 13.2% 1,368 4.6%
Automotive Repair & Maintenance 65 3.1% 232 0.8%

Public Administration 62 2.9% 2,534 8.5%

Unclassified Establishments 63 3.0% 100 0.3%

Total 2,109 100.0% 29,936 100.0%

Source:  Copyright 2023 Data Axle, Inc. All rights reserved. Esri Total Residential Population forecasts for 2023.
Date Note: Data on the Business Summary report is calculated using Esri’s Data allocation method which uses census block groups to allocate business summary data to custom areas.

March 27, 2024
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Business Summary - Millville UEZ
MILLVILLE/VINELAND Prepared by Esri

Data for all businesses in area
Total Businesses: 563
Total Employees: 8,337
Total Residential Population: 9,422
Employee/Residential Population Ratio (per 100 Residents) 88

Businesses Employees
by SIC Codes Number Percent Number Percent
Agriculture & Mining 5 0.9% 26 0.3%
Construction 25 4.4% 111 1.3%
Manufacturing 30 5.3% 1,120 13.4%
Transportation 15 2.7% 188 2.3%
Communication 11 2.0% 58 0.7%
Utility 3 0.5% 63 0.8%
Wholesale Trade 19 3.4% 324 3.9%

Retail Trade Summary 146 25.9% 2,995 35.9%
Home Improvement 10 1.8% 249 3.0%
General Merchandise Stores 15 2.7% 710 8.5%
Food Stores 16 2.8% 377 4.5%
Auto Dealers & Gas Stations 15 2.7% 253 3.0%
Apparel & Accessory Stores 5 0.9% 19 0.2%
Furniture & Home Furnishings 9 1.6% 131 1.6%
Eating & Drinking Places 42 7.5% 943 11.3%
Miscellaneous Retail 35 6.2% 314 3.8%

Finance, Insurance, Real Estate Summary 37 6.6% 257 3.1%
Banks, Savings & Lending Institutions 11 2.0% 77 0.9%
Securities Brokers 5 0.9% 9 0.1%
Insurance Carriers & Agents 4 0.7% 27 0.3%
Real Estate, Holding, Other Investment Offices 18 3.2% 145 1.7%

Services Summary 224 39.8% 2,576 30.9%
Hotels & Lodging 5 0.9% 74 0.9%
Automotive Services 21 3.7% 57 0.7%
Movies & Amusements 17 3.0% 201 2.4%
Health Services 35 6.2% 378 4.5%
Legal Services 9 1.6% 47 0.6%
Education Institutions & Libraries 19 3.4% 714 8.6%
Other Services 117 20.8% 1,105 13.3%

Government 28 5.0% 592 7.1%

Unclassified Establishments 21 3.7% 26 0.3%

Totals 563 100.0% 8,337 100.0%

Source:  Copyright 2023 Data Axle, Inc. All rights reserved. Esri Total Residential Population forecasts for 2023.
Date Note: Data on the Business Summary report is calculated using Esri’s Data allocation method which uses census block groups to allocate business summary data to custom areas.

March 27, 2024
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Business Summary - Millville UEZ
MILLVILLE/VINELAND Prepared by Esri

Businesses Employees
by NAICS Codes Number Percent Number Percent
Agriculture, Forestry, Fishing & Hunting 2 0.4% 4 0.0%
Mining 0 0.0% 0 0.0%
Utilities 2 0.4% 61 0.7%
Construction 26 4.6% 113 1.4%
Manufacturing 30 5.3% 1,111 13.3%
Wholesale Trade 19 3.4% 324 3.9%
Retail Trade 103 18.3% 2,034 24.4%

Motor Vehicle & Parts Dealers 14 2.5% 250 3.0%
Furniture & Home Furnishings Stores 5 0.9% 121 1.5%
Electronics & Appliance Stores 3 0.5% 11 0.1%
Building Material & Garden Equipment & Supplies Dealers 10 1.8% 249 3.0%
Food & Beverage Stores 15 2.7% 369 4.4%
Health & Personal Care Stores 16 2.8% 118 1.4%
Gasoline Stations & Fuel Dealers 1 0.2% 3 0.0%
Clothing, Clothing Accessories, Shoe and Jewelry Stores 5 0.9% 21 0.3%
Sporting Goods, Hobby, Book, & Music Stores 16 2.8% 181 2.2%
General Merchandise Stores 17 3.0% 712 8.5%

Transportation & Warehousing 12 2.1% 182 2.2%
Information 15 2.7% 97 1.2%
Finance & Insurance 19 3.4% 112 1.3%

Central Bank/Credit Intermediation & Related Activities 10 1.8% 74 0.9%
Securities & Commodity Contracts 5 0.9% 11 0.1%
Funds, Trusts & Other Financial Vehicles 4 0.7% 27 0.3%

Real Estate, Rental & Leasing 19 3.4% 133 1.6%
Professional, Scientific & Tech Services 36 6.4% 235 2.8%

Legal Services 10 1.8% 49 0.6%
Management of Companies & Enterprises 0 0.0% 2 0.0%
Administrative, Support & Waste Management Services 10 1.8% 88 1.1%
Educational Services 22 3.9% 708 8.5%
Health Care & Social Assistance 50 8.9% 911 10.9%
Arts, Entertainment & Recreation 20 3.6% 246 3.0%
Accommodation & Food Services 49 8.7% 1,035 12.4%

Accommodation 5 0.9% 74 0.9%
Food Services & Drinking Places 44 7.8% 961 11.5%

Other Services (except Public Administration) 82 14.6% 321 3.9%
Automotive Repair & Maintenance 18 3.2% 42 0.5%

Public Administration 28 5.0% 592 7.1%

Unclassified Establishments 21 3.7% 26 0.3%

Total 563 100.0% 8,337 100.0%

Source:  Copyright 2023 Data Axle, Inc. All rights reserved. Esri Total Residential Population forecasts for 2023.
Date Note: Data on the Business Summary report is calculated using Esri’s Data allocation method which uses census block groups to allocate business summary data to custom areas.

March 27, 2024
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Retail Demand Outlook - City of Vineland
Vineland city, NJ Prepared by Esri
Vineland city, NJ (3401176070)
Geography: County Subdivision

Top Tapestry Segments Percent Demographic Summary 2024 2029
Parks and Rec (5C) 28.1% Population 59,604 58,077
Front Porches (8E) 10.1% Households 22,184 22,181
Fresh Ambitions (13D) 9.2% Families 15,093 15,045
Metro Fusion (11C) 6.2% Median Age 40.4 41.4
Urban Edge Families (7C) 5.7% Median Household Income $63,832 $70,611

2024 2029 Projected
Consumer Spending Forecasted Demand Spending Growth

Apparel and Services $45,242,978 $51,830,596 $6,587,618
Men's $8,463,721 $9,694,675 $1,230,954
Women's $15,082,049 $17,280,664 $2,198,615
Children's $7,274,521 $8,329,970 $1,055,449
Footwear $9,614,513 $11,014,105 $1,399,592
Watches & Jewelry $3,888,655 $4,457,981 $569,326
Apparel Products and Services (1) $919,519 $1,053,202 $133,683

Computer
Computers and Hardware for Home Use $4,989,527 $5,719,323 $729,796
Portable Memory $72,256 $82,868 $10,612
Computer Software $285,701 $327,510 $41,809
Computer Accessories $426,677 $489,140 $62,463

Entertainment & Recreation $75,328,925 $86,315,003 $10,986,078
Fees and Admissions $14,466,872 $16,585,281 $2,118,409

Membership Fees for Clubs (2) $5,332,265 $6,110,366 $778,101
Fees for Participant Sports, excl. Trips $2,358,021 $2,703,411 $345,390
Tickets to Theatre/Operas/Concerts $1,318,947 $1,512,758 $193,811
Tickets to Movies $454,113 $520,836 $66,723
Tickets to Parks or Museums $670,616 $769,011 $98,395
Admission to Sporting Events, excl. Trips $1,435,188 $1,644,133 $208,945
Fees for Recreational Lessons $2,881,344 $3,306,004 $424,660
Dating Services $16,379 $18,762 $2,383

TV/Video/Audio $25,580,555 $29,297,560 $3,717,005
Cable and Satellite Television Services $14,598,444 $16,716,347 $2,117,903
Televisions $2,920,797 $3,346,270 $425,473
Satellite Dishes $26,874 $30,746 $3,872

VCRs, Video Cameras, and DVD Players $89,635 $102,773 $13,138
Miscellaneous Video Equipment $614,208 $700,773 $86,565
Video Cassettes and DVDs $104,872 $120,253 $15,381
Video Game Hardware/Accessories $887,916 $1,017,504 $129,588
Video Game Software $386,795 $443,315 $56,520
Rental/Streaming/Downloaded Video $3,264,633 $3,740,765 $476,132
Installation of Televisions $28,504 $32,690 $4,186
Audio (3) $2,628,865 $3,012,871 $384,006
Rental and Repair of TV/Radio/Sound Equipment $29,013 $33,253 $4,240

Pets $18,642,179 $21,359,231 $2,717,052
Toys/Games/Crafts/Hobbies (4) $3,387,139 $3,881,305 $494,166
Recreational Vehicles and Fees (5) $3,424,322 $3,924,465 $500,143
Sports/Recreation/Exercise Equipment (6) $5,525,943 $6,335,184 $809,241
Photo Equipment and Supplies (7) $1,077,095 $1,234,931 $157,836
Reading (8) $2,475,910 $2,838,994 $363,084
Catered Affairs (9) $748,911 $858,053 $109,142

Food $213,236,296 $244,285,640 $31,049,344
Food at Home $138,683,000 $158,875,682 $20,192,682

Bakery and Cereal Products $17,725,410 $20,307,175 $2,581,765
Meats, Poultry, Fish, and Eggs $30,263,285 $34,664,978 $4,401,693
Dairy Products $13,044,988 $14,945,892 $1,900,904
Fruits and Vegetables $27,077,510 $31,026,370 $3,948,860
Snacks and Other Food at Home (10) $50,571,807 $57,931,266 $7,359,459

Food Away from Home $74,553,296 $85,409,958 $10,856,662
Alcoholic Beverages $11,771,187 $13,491,235 $1,720,048

Data Note: The Consumer Spending data is household-based and represents the amount spent for a product or service by all households in an area. Detail may not sum
to totals due to rounding.  This report is not a comprehensive list of all consumer spending variables therefore the variables in each section may not sum to totals.
Source: Esri forecasts for 2024 and 2029; Consumer Spending data are derived from the 2021 and 2022 Consumer Expenditure Surveys, Bureau of Labor Statistics.
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Retail Demand Outlook - City of Vineland
Vineland city, NJ Prepared by Esri
Vineland city, NJ (3401176070)
Geography: County Subdivision

2024 2029 Projected
Consumer Spending Forecasted Demand Spending Growth

Financial
Value of Stocks/Bonds/Mutual Funds $783,201,858 $897,622,283 $114,420,425
Value of Retirement Plans $2,848,942,051 $3,264,651,789 $415,709,738
Value of Other Financial Assets $159,500,211 $182,790,413 $23,290,202
Vehicle Loan Amount excluding Interest $68,691,764 $78,650,083 $9,958,319
Value of Credit Card Debt $54,150,983 $62,046,735 $7,895,752

Health
Nonprescription Drugs $3,432,392 $3,930,931 $498,539
Prescription Drugs $8,171,043 $9,353,914 $1,182,871
Eyeglasses and Contact Lenses $2,347,292 $2,689,233 $341,941

Home
Mortgage Payment and Basics (11) $245,685,089 $281,502,692 $35,817,603
Maintenance and Remodeling Services $83,887,558 $96,118,708 $12,231,150
Maintenance and Remodeling Materials (12) $16,514,982 $18,910,006 $2,395,024
Utilities, Fuel, and Public Services $116,090,564 $132,937,261 $16,846,697

Household Furnishings and Equipment
Household Textiles (13) $2,509,612 $2,874,890 $365,278
Furniture $18,351,111 $21,023,532 $2,672,421
Rugs $811,145 $929,790 $118,645
Major Appliances (14) $11,292,650 $12,932,795 $1,640,145
Housewares (15) $1,998,884 $2,290,422 $291,538
Small Appliances $1,543,738 $1,768,764 $225,026
Luggage $371,392 $425,714 $54,322
Telephones and Accessories $1,967,624 $2,253,149 $285,525

Household Operations
Child Care $9,784,038 $11,215,195 $1,431,157
Lawn and Garden (16) $12,894,544 $14,767,716 $1,873,172
Moving/Storage/Freight Express $2,196,342 $2,518,353 $322,011

Housekeeping Supplies (17) $17,332,454 $19,853,163 $2,520,709
Insurance

Owners and Renters Insurance $16,018,842 $18,338,197 $2,319,355
Vehicle Insurance $41,630,580 $47,673,533 $6,042,953
Life/Other Insurance $12,384,623 $14,187,128 $1,802,505
Health Insurance $95,344,152 $109,190,421 $13,846,269

Personal Care Products (18) $10,576,097 $12,117,776 $1,541,679
School Books (19) $786,257 $901,153 114,896
Smoking Products $9,583,009 $10,969,190 $1,386,181
Transportation

Payments on Vehicles excluding Leases $59,410,671 $68,025,072 $8,614,401
Gasoline and Motor Oil $65,307,413 $74,783,154 $9,475,741
Vehicle Maintenance and Repairs $28,315,120 $32,439,624 $4,124,504

Travel
Airline Fares $11,100,017 $12,726,923 $1,626,906
Lodging on Trips $17,477,107 $20,027,317 $2,550,210
Auto/Truck Rental on Trips $2,086,311 $2,391,246 $304,935
Food and Drink on Trips $13,328,766 $15,275,731 $1,946,965

Data Note: The Consumer Spending data is household-based and represents the amount spent for a product or service by all households in an area. Detail may not sum
to totals due to rounding.  This report is not a comprehensive list of all consumer spending variables therefore the variables in each section may not sum to totals.
Source: Esri forecasts for 2024 and 2029; Consumer Spending data are derived from the 2021 and 2022 Consumer Expenditure Surveys, Bureau of Labor Statistics.
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Retail Demand Outlook - City of Vineland
Vineland city, NJ Prepared by Esri
Vineland city, NJ (3401176070)
Geography: County Subdivision

(1) Apparel Products and Services includes shoe repair and other shoe services, apparel laundry and dry cleaning, alteration, repair and tailoring of apparel, clothing rental
and storage, and watch and jewelry repair.

(2) Membership Fees for Clubs includes membership fees for social, recreational, and health clubs.

(3) Audio includes satellite radio service, radios, stereos, sound components, equipment and accessories, digital audio players, records, CDs, audio tapes,
streaming/downloaded audio, musical instruments and accessories, and rental and repair of musical instruments.

(4) Toys and Games includes toys, games, arts and crafts, tricycles, playground equipment, arcade games, online entertainment and games, and stamp and coin collecting.

(5) Recreational Vehicles & Fees includes docking and landing fees for boats and planes, payments on boats, trailers, campers and RVs, rental of boats, trailers, campers
and RVs, and camp fees.

(6) Sports/Recreation/Exercise Equipment includes exercise equipment and gear, game tables, bicycles, camping equipment, hunting and fishing equipment, winter
sports equipment, water sports equipment, other sports equipment, and rental/repair of sports/recreation/exercise equipment.

(7) Photo Equipment and Supplies includes film, film processing, photographic equipment, rental and repair of photo equipment, and photographer fees.

(8) Reading includes digital book readers, books, magazine and newspaper subscriptions, and single copies of magazines and newspapers.

(9) Catered Affairs includes expenses associated with live entertainment and rental of party supplies.

(10) Snacks and Other Food at Home includes candy, chewing gum, sugar, artificial sweeteners, jam, jelly, preserves, margarine, fats and oils, salad dressing, nondairy
cream and milk, peanut butter, frozen prepared food, potato chips and other snacks, nuts, salt, spices, seasonings, olives, pickles, relishes, sauces, gravy, other condiments,
soup, prepared salad, prepared dessert, baby food, miscellaneous prepared food, and nonalcoholic beverages.

(11) Mortgage Payment and Basics includes mortgage interest, mortgage principal, property taxes, homeowners insurance, and ground rent on owned dwellings.

(12) Maintenance and Remodeling Materials includes supplies/tools/equipment for painting and wallpapering, plumbing supplies and equipment, electrical/heating/AC
supplies, materials for roofing/gutters, materials for plaster/panel/siding, materials for patio/fence/brick work, landscaping materials, and insulation materials for owned
homes.

(13) Household Textiles includes bathroom linens, bedroom linens, kitchen linens, dining room linens, other linens, curtains, draperies, slipcovers and decorative pillows.

(14) Major Appliances includes dishwashers, disposals, refrigerators, freezers, washers, dryers, stoves, ovens, microwaves, window air conditioners, electric floor cleaning
equipment, sewing machines, and miscellaneous appliances.

(15) Housewares includes flatware, dishes, cups glasses, serving pieces, nonelectric cookware, and tableware.

(16) Lawn and Garden includes lawn and garden supplies, equipment and care service, indoor plants, fresh flowers, and repair/rental of lawn and garden equipment.

(17) Housekeeping Supplies includes soaps and laundry detergents, cleaning products, toilet tissue, paper towels, napkins, paper/plastic/foil products, stationery, giftwrap
supplies, postage, and delivery services.

(18) Personal Care Products includes hair care products, nonelectric articles for hair, wigs, hairpieces, oral hygiene products, shaving needs, perfume, cosmetics, skincare,
bath products, nail products, deodorant, feminine hygiene products, adult diapers, other miscellaneous care products and personal care appliances.

(19) School Books includes school books for college, elementary school, high school, vocational/technical school, preschool and other schools.

Data Note: The Consumer Spending data is household-based and represents the amount spent for a product or service by all households in an area. Detail may not sum
to totals due to rounding.  This report is not a comprehensive list of all consumer spending variables therefore the variables in each section may not sum to totals.
Source: Esri forecasts for 2024 and 2029; Consumer Spending data are derived from the 2021 and 2022 Consumer Expenditure Surveys, Bureau of Labor Statistics.
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©2024 Esri Page 3 of 3



Retail Demand Outlook - City of Millville
Millville city, NJ 2 Prepared by Esri
Millville city, NJ (3401146680)
Geography: County Subdivision

Top Tapestry Segments Percent Demographic Summary 2024 2029
Front Porches (8E) 22.0% Population 27,335 27,084
Parks and Rec (5C) 15.6% Households 10,953 11,186
Comfortable Empty Nesters (5A) 13.4% Families 6,946 7,080
Fresh Ambitions (13D) 9.1% Median Age 39.9 41.0
Hometown Heritage (8G) 8.1% Median Household Income $63,636 $70,900

2024 2029 Projected
Consumer Spending Forecasted Demand Spending Growth

Apparel and Services $23,108,949 $26,751,819 $3,642,870
Men's $4,267,561 $4,943,390 $675,829
Women's $7,879,592 $9,118,867 $1,239,275
Children's $3,689,090 $4,266,118 $577,028
Footwear $4,712,878 $5,454,495 $741,617
Watches & Jewelry $2,082,267 $2,415,710 $333,443
Apparel Products and Services (1) $477,560 $553,239 $75,679

Computer
Computers and Hardware for Home Use $2,464,881 $2,854,073 $389,192
Portable Memory $37,160 $43,025 $5,865
Computer Software $145,424 $168,238 $22,814
Computer Accessories $213,870 $247,736 $33,866

Entertainment & Recreation $37,865,037 $43,883,635 $6,018,598
Fees and Admissions $7,316,593 $8,494,478 $1,177,885

Membership Fees for Clubs (2) $2,793,879 $3,244,420 $450,541
Fees for Participant Sports, excl. Trips $1,195,634 $1,388,290 $192,656
Tickets to Theatre/Operas/Concerts $656,720 $762,209 $105,489
Tickets to Movies $208,719 $241,753 $33,034
Tickets to Parks or Museums $323,689 $375,214 $51,525
Admission to Sporting Events, excl. Trips $823,286 $955,951 $132,665
Fees for Recreational Lessons $1,305,496 $1,516,046 $210,550
Dating Services $9,170 $10,595 $1,425

TV/Video/Audio $13,069,076 $15,127,721 $2,058,645
Cable and Satellite Television Services $7,578,794 $8,772,986 $1,194,192
Televisions $1,512,382 $1,750,506 $238,124
Satellite Dishes $14,778 $17,042 $2,264

VCRs, Video Cameras, and DVD Players $43,725 $50,578 $6,853
Miscellaneous Video Equipment $207,461 $240,037 $32,576
Video Cassettes and DVDs $50,981 $58,999 $8,018
Video Game Hardware/Accessories $464,896 $537,417 $72,521
Video Game Software $202,839 $234,451 $31,612
Rental/Streaming/Downloaded Video $1,647,603 $1,907,132 $259,529
Installation of Televisions $15,878 $18,480 $2,602
Audio (3) $1,315,292 $1,523,347 $208,055
Rental and Repair of TV/Radio/Sound Equipment $14,447 $16,746 $2,299

Pets $9,269,518 $10,742,538 $1,473,020
Toys/Games/Crafts/Hobbies (4) $1,763,020 $2,041,999 $278,979
Recreational Vehicles and Fees (5) $1,732,461 $2,012,122 $279,661
Sports/Recreation/Exercise Equipment (6) $2,598,130 $3,010,152 $412,022
Photo Equipment and Supplies (7) $542,080 $628,920 $86,840
Reading (8) $1,224,483 $1,419,893 $195,410
Catered Affairs (9) $349,675 $405,812 $56,137

Food $106,794,418 $123,629,119 $16,834,701
Food at Home $70,181,220 $81,233,396 $11,052,176

Bakery and Cereal Products $9,033,698 $10,459,142 $1,425,444
Meats, Poultry, Fish, and Eggs $15,236,562 $17,629,034 $2,392,472
Dairy Products $6,558,744 $7,593,776 $1,035,032
Fruits and Vegetables $13,517,049 $15,650,212 $2,133,163
Snacks and Other Food at Home (10) $25,835,166 $29,901,231 $4,066,065

Food Away from Home $36,613,198 $42,395,723 $5,782,525
Alcoholic Beverages $6,064,691 $7,027,105 $962,414

Data Note: The Consumer Spending data is household-based and represents the amount spent for a product or service by all households in an area. Detail may not sum
to totals due to rounding.  This report is not a comprehensive list of all consumer spending variables therefore the variables in each section may not sum to totals.
Source: Esri forecasts for 2024 and 2029; Consumer Spending data are derived from the 2021 and 2022 Consumer Expenditure Surveys, Bureau of Labor Statistics.
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Retail Demand Outlook - City of Millville
Millville city, NJ 2 Prepared by Esri
Millville city, NJ (3401146680)
Geography: County Subdivision

2024 2029 Projected
Consumer Spending Forecasted Demand Spending Growth

Financial
Value of Stocks/Bonds/Mutual Funds $417,905,016 $485,826,018 $67,921,002
Value of Retirement Plans $1,505,863,360 $1,750,123,306 $244,259,946
Value of Other Financial Assets $81,934,865 $95,121,107 $13,186,242
Vehicle Loan Amount excluding Interest $34,019,136 $39,366,762 $5,347,626
Value of Credit Card Debt $27,354,547 $31,697,794 $4,343,247

Health
Nonprescription Drugs $1,752,438 $2,028,842 $276,404
Prescription Drugs $4,592,981 $5,322,981 $730,000
Eyeglasses and Contact Lenses $1,212,929 $1,406,238 $193,309

Home
Mortgage Payment and Basics (11) $119,126,400 $138,355,299 $19,228,899
Maintenance and Remodeling Services $40,461,432 $47,012,133 $6,550,701
Maintenance and Remodeling Materials (12) $8,239,706 $9,567,785 $1,328,079
Utilities, Fuel, and Public Services $59,456,171 $68,812,204 $9,356,033

Household Furnishings and Equipment
Household Textiles (13) $1,258,861 $1,457,132 $198,271
Furniture $9,512,425 $11,022,634 $1,510,209
Rugs $415,460 $482,042 $66,582
Major Appliances (14) $5,631,373 $6,525,198 $893,825
Housewares (15) $986,582 $1,142,247 $155,665
Small Appliances $750,443 $868,025 $117,582
Luggage $191,211 $221,558 $30,347
Telephones and Accessories $1,002,469 $1,159,430 $156,961

Household Operations
Child Care $4,881,848 $5,662,843 $780,995
Lawn and Garden (16) $6,551,808 $7,600,938 $1,049,130
Moving/Storage/Freight Express $1,087,197 $1,258,362 $171,165

Housekeeping Supplies (17) $8,709,345 $10,081,912 $1,372,567
Insurance

Owners and Renters Insurance $8,148,732 $9,447,522 $1,298,790
Vehicle Insurance $20,686,921 $23,927,343 $3,240,422
Life/Other Insurance $6,372,983 $7,393,601 $1,020,618
Health Insurance $49,289,267 $57,094,952 $7,805,685

Personal Care Products (18) $5,269,244 $6,100,621 $831,377
School Books (19) $407,109 $471,197 64,088
Smoking Products $5,392,922 $6,225,553 $832,631
Transportation

Payments on Vehicles excluding Leases $30,351,019 $35,137,229 $4,786,210
Gasoline and Motor Oil $32,571,178 $37,675,682 $5,104,504
Vehicle Maintenance and Repairs $14,243,300 $16,490,950 $2,247,650

Travel
Airline Fares $5,255,552 $6,095,574 $840,022
Lodging on Trips $8,842,470 $10,256,776 $1,414,306
Auto/Truck Rental on Trips $1,079,668 $1,252,055 $172,387
Food and Drink on Trips $6,721,833 $7,793,422 $1,071,589

Data Note: The Consumer Spending data is household-based and represents the amount spent for a product or service by all households in an area. Detail may not sum
to totals due to rounding.  This report is not a comprehensive list of all consumer spending variables therefore the variables in each section may not sum to totals.
Source: Esri forecasts for 2024 and 2029; Consumer Spending data are derived from the 2021 and 2022 Consumer Expenditure Surveys, Bureau of Labor Statistics.
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Retail Demand Outlook - City of Millville
Millville city, NJ 2 Prepared by Esri
Millville city, NJ (3401146680)
Geography: County Subdivision

(1) Apparel Products and Services includes shoe repair and other shoe services, apparel laundry and dry cleaning, alteration, repair and tailoring of apparel, clothing rental
and storage, and watch and jewelry repair.

(2) Membership Fees for Clubs includes membership fees for social, recreational, and health clubs.

(3) Audio includes satellite radio service, radios, stereos, sound components, equipment and accessories, digital audio players, records, CDs, audio tapes,
streaming/downloaded audio, musical instruments and accessories, and rental and repair of musical instruments.

(4) Toys and Games includes toys, games, arts and crafts, tricycles, playground equipment, arcade games, online entertainment and games, and stamp and coin collecting.

(5) Recreational Vehicles & Fees includes docking and landing fees for boats and planes, payments on boats, trailers, campers and RVs, rental of boats, trailers, campers
and RVs, and camp fees.

(6) Sports/Recreation/Exercise Equipment includes exercise equipment and gear, game tables, bicycles, camping equipment, hunting and fishing equipment, winter
sports equipment, water sports equipment, other sports equipment, and rental/repair of sports/recreation/exercise equipment.

(7) Photo Equipment and Supplies includes film, film processing, photographic equipment, rental and repair of photo equipment, and photographer fees.

(8) Reading includes digital book readers, books, magazine and newspaper subscriptions, and single copies of magazines and newspapers.

(9) Catered Affairs includes expenses associated with live entertainment and rental of party supplies.

(10) Snacks and Other Food at Home includes candy, chewing gum, sugar, artificial sweeteners, jam, jelly, preserves, margarine, fats and oils, salad dressing, nondairy
cream and milk, peanut butter, frozen prepared food, potato chips and other snacks, nuts, salt, spices, seasonings, olives, pickles, relishes, sauces, gravy, other condiments,
soup, prepared salad, prepared dessert, baby food, miscellaneous prepared food, and nonalcoholic beverages.

(11) Mortgage Payment and Basics includes mortgage interest, mortgage principal, property taxes, homeowners insurance, and ground rent on owned dwellings.

(12) Maintenance and Remodeling Materials includes supplies/tools/equipment for painting and wallpapering, plumbing supplies and equipment, electrical/heating/AC
supplies, materials for roofing/gutters, materials for plaster/panel/siding, materials for patio/fence/brick work, landscaping materials, and insulation materials for owned
homes.

(13) Household Textiles includes bathroom linens, bedroom linens, kitchen linens, dining room linens, other linens, curtains, draperies, slipcovers and decorative pillows.

(14) Major Appliances includes dishwashers, disposals, refrigerators, freezers, washers, dryers, stoves, ovens, microwaves, window air conditioners, electric floor cleaning
equipment, sewing machines, and miscellaneous appliances.

(15) Housewares includes flatware, dishes, cups glasses, serving pieces, nonelectric cookware, and tableware.

(16) Lawn and Garden includes lawn and garden supplies, equipment and care service, indoor plants, fresh flowers, and repair/rental of lawn and garden equipment.

(17) Housekeeping Supplies includes soaps and laundry detergents, cleaning products, toilet tissue, paper towels, napkins, paper/plastic/foil products, stationery, giftwrap
supplies, postage, and delivery services.

(18) Personal Care Products includes hair care products, nonelectric articles for hair, wigs, hairpieces, oral hygiene products, shaving needs, perfume, cosmetics, skincare,
bath products, nail products, deodorant, feminine hygiene products, adult diapers, other miscellaneous care products and personal care appliances.

(19) School Books includes school books for college, elementary school, high school, vocational/technical school, preschool and other schools.

Data Note: The Consumer Spending data is household-based and represents the amount spent for a product or service by all households in an area. Detail may not sum
to totals due to rounding.  This report is not a comprehensive list of all consumer spending variables therefore the variables in each section may not sum to totals.
Source: Esri forecasts for 2024 and 2029; Consumer Spending data are derived from the 2021 and 2022 Consumer Expenditure Surveys, Bureau of Labor Statistics.
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Retail Demand Outlook - Vineland-Millville UEZ
UEZ Center Point Prepared by Esri
NJ-47 & NJ-55 S, Vineland, New Jersey, 08360 Latitude: 39.42807
Drive time: 5 minute radius Longitude: -75.04007

Top Tapestry Segments Percent Demographic Summary 2023 2028
Parks and Rec (5C) 22.1% Population 6,659 6,672
Fresh Ambitions (13D) 21.1% Households 2,506 2,543
Midlife Constants (5E) 18.5% Families 1,604 1,630
Hometown Heritage (8G) 12.0% Median Age 37.3 38.3
Set to Impress (11D) 8.7% Median Household Income $56,312 $62,570

2023 2028 Projected
Consumer Spending Forecasted Demand Spending Growth

Apparel and Services $4,337,769 $4,979,664 $641,895
Men's $789,749 $906,769 $117,020
Women's $1,454,930 $1,670,415 $215,485
Children's $661,448 $758,782 $97,334
Footwear $1,020,531 $1,171,262 $150,731
Watches & Jewelry $320,779 $368,720 $47,941
Apparel Products and Services (1) $90,332 $103,716 $13,384

Computer
Computers and Hardware for Home Use $495,189 $568,760 $73,571
Portable Memory $9,001 $10,352 $1,351
Computer Software $29,514 $33,895 $4,381
Computer Accessories $47,702 $54,782 $7,080

Entertainment & Recreation $7,096,054 $8,158,582 $1,062,528
Fees and Admissions $1,327,278 $1,530,323 $203,045

Membership Fees for Clubs (2) $521,114 $600,502 $79,388
Fees for Participant Sports, excl. Trips $219,306 $253,052 $33,746
Tickets to Theatre/Operas/Concerts $104,038 $119,954 $15,916
Tickets to Movies $51,774 $59,459 $7,685
Tickets to Parks or Museums $49,897 $57,254 $7,357
Admission to Sporting Events, excl. Trips $109,703 $126,492 $16,789
Fees for Recreational Lessons $268,940 $310,730 $41,790
Dating Services $2,507 $2,879 $372

TV/Video/Audio $2,640,124 $3,030,827 $390,703
Cable and Satellite Television Services $1,690,473 $1,941,112 $250,639
Televisions $280,103 $321,217 $41,114
Satellite Dishes $2,952 $3,380 $428
VCRs, Video Cameras, and DVD Players $8,797 $10,085 $1,288
Miscellaneous Video Equipment $28,320 $32,690 $4,370
Video Cassettes and DVDs $12,605 $14,471 $1,866
Video Game Hardware/Accessories $81,049 $92,794 $11,745
Video Game Software $40,280 $46,134 $5,854
Rental/Streaming/Downloaded Video $233,605 $267,967 $34,362
Installation of Televisions $3,214 $3,707 $493
Audio (3) $252,941 $290,669 $37,728
Rental and Repair of TV/Radio/Sound Equipment $5,785 $6,600 $815

Pets $1,673,255 $1,923,856 $250,601
Toys/Games/Crafts/Hobbies (4) $308,383 $354,092 $45,709
Recreational Vehicles and Fees (5) $257,963 $296,930 $38,967
Sports/Recreation/Exercise Equipment (6) $490,259 $563,692 $73,433
Photo Equipment and Supplies (7) $90,799 $104,529 $13,730
Reading (8) $243,986 $280,736 $36,750
Catered Affairs (9) $64,008 $73,598 $9,590

Food $20,497,911 $23,535,535 $3,037,624
Food at Home $13,408,092 $15,394,913 $1,986,821

Bakery and Cereal Products $1,758,355 $2,019,342 $260,987
Meats, Poultry, Fish, and Eggs $2,919,006 $3,350,801 $431,795
Dairy Products $1,295,754 $1,488,405 $192,651
Fruits and Vegetables $2,672,031 $3,068,649 $396,618
Snacks and Other Food at Home (10) $4,762,947 $5,467,716 $704,769

Food Away from Home $7,089,818 $8,140,622 $1,050,804
Alcoholic Beverages $1,269,500 $1,460,781 $191,281

Data Note: The Consumer Spending data is household-based and represents the amount spent for a product or service by all households in an area. Detail may not sum 
to totals due to rounding.  This report is not a comprehensive list of all consumer spending variables therefore the variables in each section may not sum to totals.
Source: Esri forecasts for 2023 and 2028; Consumer Spending data are derived from the 2019 and 2020 Consumer Expenditure Surveys, Bureau of Labor Statistics. 
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Retail Demand Outlook - Vineland-Millville UEZ
UEZ Center Point Prepared by Esri
NJ-47 & NJ-55 S, Vineland, New Jersey, 08360 Latitude: 39.42807
Drive time: 5 minute radius Longitude: -75.04007

2023 2028 Projected
Consumer Spending Forecasted Demand Spending Growth

Financial
Value of Stocks/Bonds/Mutual Funds $74,260,029 $85,808,223 $11,548,194
Value of Retirement Plans $259,861,077 $300,127,387 $40,266,310
Value of Other Financial Assets $15,601,130 $17,981,424 $2,380,294
Vehicle Loan Amount excluding Interest $6,584,731 $7,552,248 $967,517
Value of Credit Card Debt $6,286,574 $7,229,044 $942,470

Health
Nonprescription Drugs $315,573 $361,989 $46,416
Prescription Drugs $697,833 $800,990 $103,157
Eyeglasses and Contact Lenses $214,867 $247,136 $32,269

Home
Mortgage Payment and Basics (11) $23,070,880 $26,617,275 $3,546,395
Maintenance and Remodeling Services $6,484,267 $7,478,160 $993,893
Maintenance and Remodeling Materials (12) $1,315,459 $1,512,708 $197,249
Utilities, Fuel, and Public Services $11,265,825 $12,934,820 $1,668,995

Household Furnishings and Equipment
Household Textiles (13) $240,260 $275,931 $35,671
Furniture $1,550,759 $1,781,096 $230,337
Rugs $78,061 $89,885 $11,824
Major Appliances (14) $965,459 $1,109,945 $144,486
Housewares (15) $199,056 $228,700 $29,644
Small Appliances $143,009 $163,997 $20,988
Luggage $26,938 $30,941 $4,003
Telephones and Accessories $213,176 $245,183 $32,007

Household Operations
Child Care $967,202 $1,114,484 $147,282
Lawn and Garden (16) $1,190,313 $1,371,650 $181,337
Moving/Storage/Freight Express $170,596 $195,976 $25,380

Housekeeping Supplies (17) $1,783,055 $2,047,860 $264,805
Insurance

Owners and Renters Insurance $1,397,579 $1,607,770 $210,191
Vehicle Insurance $4,163,022 $4,775,338 $612,316
Life/Other Insurance $1,273,908 $1,467,120 $193,212
Health Insurance $9,328,793 $10,722,243 $1,393,450

Personal Care Products (18) $1,066,656 $1,224,708 $158,052
School Books and Supplies (19) $251,302 $288,400 $37,098
Smoking Products $915,454 $1,047,743 $132,289
Transportation

Payments on Vehicles excluding Leases $5,555,011 $6,375,867 $820,856
Gasoline and Motor Oil $4,801,891 $5,506,950 $705,059
Vehicle Maintenance and Repairs $2,496,174 $2,865,962 $369,788

Travel
Airline Fares $860,166 $989,594 $129,428
Lodging on Trips $1,309,739 $1,507,722 $197,983
Auto/Truck Rental on Trips $148,662 $170,826 $22,164
Food and Drink on Trips $1,037,972 $1,193,890 $155,918

Data Note: The Consumer Spending data is household-based and represents the amount spent for a product or service by all households in an area. Detail may not sum 
to totals due to rounding.  This report is not a comprehensive list of all consumer spending variables therefore the variables in each section may not sum to totals.
Source: Esri forecasts for 2023 and 2028; Consumer Spending data are derived from the 2019 and 2020 Consumer Expenditure Surveys, Bureau of Labor Statistics. 
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Retail Demand Outlook - Vineland-Millville UEZ
UEZ Center Point Prepared by Esri
NJ-47 & NJ-55 S, Vineland, New Jersey, 08360 Latitude: 39.42807
Drive time: 5 minute radius Longitude: -75.04007

(1) Apparel Products and Services includes shoe repair and other shoe services, apparel laundry and dry cleaning, alteration, repair and tailoring of apparel, clothing rental
and storage, and watch and jewelry repair.

(2) Membership Fees for Clubs includes membership fees for social, recreational, and health clubs.

(3) Audio includes satellite radio service, radios, stereos, sound components, equipment and accessories, digital audio players, records, CDs, audio tapes, streaming/
downloaded audio, musical instruments and accessories, and rental and repair of musical instruments.

(4) Toys and Games includes toys, games, arts and crafts, tricycles, playground equipment, arcade games, online entertainment and games, and stamp and coin collecting.

(5) Recreational Vehicles & Fees includes docking and landing fees for boats and planes, payments on boats, trailers, campers and RVs, rental of boats, trailers, campers
and RVs, and camp fees.

(6) Sports/Recreation/Exercise Equipment  includes exercise equipment and gear, game tables, bicycles, camping equipment, hunting and fishing equipment, winter
sports equipment, water sports equipment, other sports equipment, and rental/repair of sports/recreation/exercise equipment.

(7) Photo Equipment and Supplies includes film, film processing, photographic equipment, rental and repair of photo equipment, and photographer fees.

(8) Reading includes digital book readers, books, magazine and newspaper subscriptions, and single copies of magazines and newspapers.

(9) Catered Affairs includes expenses associated with live entertainment and rental of party supplies.

(10) Snacks and Other Food at Home includes candy, chewing gum, sugar, artificial sweeteners, jam, jelly, preserves, margarine, fats and oils, salad dressing, nondairy
cream and milk, peanut butter, frozen prepared food, potato chips and other snacks, nuts, salt, spices, seasonings, olives, pickles, relishes, sauces, gravy, other condiments,
soup, prepared salad, prepared dessert, baby food, miscellaneous prepared food, and nonalcoholic beverages.

(11) Mortgage Payment and Basics includes mortgage interest, mortgage principal, property taxes, homeowners insurance, and ground rent on owned dwellings.

(12) Maintenance and Remodeling Materials includes supplies/tools/equipment for painting and wallpapering, plumbing supplies and equipment, electrical/heating/AC
supplies, materials for roofing/gutters, materials for plaster/panel/siding, materials for patio/fence/brick work, landscaping materials, and insulation materials for owned
homes.

(13) Household Textiles includes bathroom linens, bedroom linens, kitchen linens, dining room linens, other linens, curtains, draperies, slipcovers and decorative pillows.

(14) Major Appliances includes dishwashers, disposals, refrigerators, freezers, washers, dryers, stoves, ovens, microwaves, window air conditioners, electric floor cleaning
equipment, sewing machines, and miscellaneous appliances.

(15) Housewares includes flatware, dishes, cups glasses, serving pieces, nonelectric cookware, and tableware.

(16) Lawn and Garden includes lawn and garden supplies, equipment and care service, indoor plants, fresh flowers, and repair/rental of lawn and garden equipment.

(17) Housekeeping Supplies includes soaps and laundry detergents, cleaning products, toilet tissue, paper towels, napkins, paper/plastic/foil products, stationery, giftwrap
supplies, postage, and delivery services.

(18) Personal Care Products  includes hair care products, nonelectric articles for hair, wigs, hairpieces, oral hygiene products, shaving needs, perfume, cosmetics, skincare,
bath products, nail products, deodorant, feminine hygiene products, adult diapers, other miscellaneous care products and personal care appliances.

(19) School Books and Supplies includes school books and supplies for college, elementary school, high school, vocational/technical school, preschool and other schools.

Data Note: The Consumer Spending data is household-based and represents the amount spent for a product or service by all households in an area. Detail may not sum 
to totals due to rounding.  This report is not a comprehensive list of all consumer spending variables therefore the variables in each section may not sum to totals.
Source: Esri forecasts for 2023 and 2028; Consumer Spending data are derived from the 2019 and 2020 Consumer Expenditure Surveys, Bureau of Labor Statistics. 
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Retail Demand Outlook - Vineland-Millville UEZ
UEZ Center Point Prepared by Esri
NJ-47 & NJ-55 S, Vineland, New Jersey, 08360 Latitude: 39.42807
Drive time: 10 minute radius Longitude: -75.04007

Top Tapestry Segments Percent Demographic Summary 2023 2028
Parks and Rec (5C) 22.9% Population 42,991 42,411
Front Porches (8E) 13.2% Households 16,560 16,575
In Style (5B) 7.1% Families 11,162 11,176
Fresh Ambitions (13D) 6.1% Median Age 38.9 39.5
Savvy Suburbanites (1D) 5.6% Median Household Income $62,864 $70,342

2023 2028 Projected
Consumer Spending Forecasted Demand Spending Growth

Apparel and Services $31,238,986 $35,220,315 $3,981,329
Men's $5,747,268 $6,479,175 $731,907
Women's $10,561,043 $11,907,134 $1,346,091
Children's $4,755,029 $5,360,629 $605,600
Footwear $7,206,671 $8,125,401 $918,730
Watches & Jewelry $2,331,059 $2,628,736 $297,677
Apparel Products and Services (1) $637,917 $719,239 $81,322

Computer
Computers and Hardware for Home Use $3,616,226 $4,076,519 $460,293
Portable Memory $66,017 $74,458 $8,441
Computer Software $209,633 $236,278 $26,645
Computer Accessories $349,473 $393,965 $44,492

Entertainment & Recreation $52,710,775 $59,439,522 $6,728,747
Fees and Admissions $10,206,108 $11,516,011 $1,309,903

Membership Fees for Clubs (2) $3,979,004 $4,489,421 $510,417
Fees for Participant Sports, excl. Trips $1,721,114 $1,941,948 $220,834
Tickets to Theatre/Operas/Concerts $788,741 $890,030 $101,289
Tickets to Movies $386,038 $435,122 $49,084
Tickets to Parks or Museums $380,788 $429,224 $48,436
Admission to Sporting Events, excl. Trips $846,061 $955,142 $109,081
Fees for Recreational Lessons $2,087,994 $2,356,662 $268,668
Dating Services $16,367 $18,463 $2,096

TV/Video/Audio $19,115,355 $21,550,399 $2,435,044
Cable and Satellite Television Services $12,167,627 $13,718,124 $1,550,497
Televisions $2,037,243 $2,296,156 $258,913
Satellite Dishes $21,907 $24,688 $2,781
VCRs, Video Cameras, and DVD Players $64,902 $73,148 $8,246
Miscellaneous Video Equipment $208,400 $235,266 $26,866
Video Cassettes and DVDs $93,016 $104,846 $11,830
Video Game Hardware/Accessories $567,558 $639,647 $72,089
Video Game Software $279,968 $315,468 $35,500
Rental/Streaming/Downloaded Video $1,722,751 $1,941,954 $219,203
Installation of Televisions $24,167 $27,267 $3,100
Audio (3) $1,889,526 $2,130,713 $241,187
Rental and Repair of TV/Radio/Sound Equipment $38,291 $43,124 $4,833

Pets $12,421,973 $14,006,240 $1,584,267
Toys/Games/Crafts/Hobbies (4) $2,248,164 $2,534,760 $286,596
Recreational Vehicles and Fees (5) $1,981,963 $2,235,551 $253,588
Sports/Recreation/Exercise Equipment (6) $3,802,800 $4,287,436 $484,636
Photo Equipment and Supplies (7) $673,829 $760,041 $86,212
Reading (8) $1,800,552 $2,030,440 $229,888
Catered Affairs (9) $460,032 $518,642 $58,610

Food $148,619,078 $167,540,095 $18,921,017
Food at Home $96,595,879 $108,894,811 $12,298,932

Bakery and Cereal Products $12,613,482 $14,220,697 $1,607,215
Meats, Poultry, Fish, and Eggs $20,950,718 $23,616,648 $2,665,930
Dairy Products $9,340,766 $10,530,606 $1,189,840
Fruits and Vegetables $19,181,141 $21,623,875 $2,442,734
Snacks and Other Food at Home (10) $34,509,773 $38,902,984 $4,393,211

Food Away from Home $52,023,199 $58,645,285 $6,622,086
Alcoholic Beverages $9,484,801 $10,696,887 $1,212,086

Data Note: The Consumer Spending data is household-based and represents the amount spent for a product or service by all households in an area. Detail may not sum 
to totals due to rounding.  This report is not a comprehensive list of all consumer spending variables therefore the variables in each section may not sum to totals.
Source: Esri forecasts for 2023 and 2028; Consumer Spending data are derived from the 2019 and 2020 Consumer Expenditure Surveys, Bureau of Labor Statistics. 
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Retail Demand Outlook - Vineland-Millville UEZ
UEZ Center Point Prepared by Esri
NJ-47 & NJ-55 S, Vineland, New Jersey, 08360 Latitude: 39.42807
Drive time: 10 minute radius Longitude: -75.04007

2023 2028 Projected
Consumer Spending Forecasted Demand Spending Growth

Financial
Value of Stocks/Bonds/Mutual Funds $573,224,868 $646,995,310 $73,770,442
Value of Retirement Plans $2,040,656,221 $2,303,334,667 $262,678,446
Value of Other Financial Assets $117,648,799 $132,714,287 $15,065,488
Vehicle Loan Amount excluding Interest $49,669,198 $55,980,618 $6,311,420
Value of Credit Card Debt $45,947,003 $51,820,335 $5,873,332

Health
Nonprescription Drugs $2,332,358 $2,628,555 $296,197
Prescription Drugs $5,108,787 $5,759,516 $650,729
Eyeglasses and Contact Lenses $1,576,537 $1,778,295 $201,758

Home
Mortgage Payment and Basics (11) $181,581,465 $204,905,882 $23,324,417
Maintenance and Remodeling Services $51,698,546 $58,326,377 $6,627,831
Maintenance and Remodeling Materials (12) $10,298,930 $11,614,450 $1,315,520
Utilities, Fuel, and Public Services $81,933,121 $92,372,493 $10,439,372

Household Furnishings and Equipment
Household Textiles (13) $1,740,989 $1,962,791 $221,802
Furniture $11,523,883 $12,992,021 $1,468,138
Rugs $583,032 $657,631 $74,599
Major Appliances (14) $7,276,917 $8,206,046 $929,129
Housewares (15) $1,488,082 $1,677,540 $189,458
Small Appliances $1,017,039 $1,146,107 $129,068
Luggage $199,598 $224,985 $25,387
Telephones and Accessories $1,548,242 $1,746,124 $197,882

Household Operations
Child Care $7,366,906 $8,313,464 $946,558
Lawn and Garden (16) $9,227,143 $10,408,076 $1,180,933
Moving/Storage/Freight Express $1,256,353 $1,416,135 $159,782

Housekeeping Supplies (17) $13,062,920 $14,727,156 $1,664,236
Insurance

Owners and Renters Insurance $10,732,927 $12,106,079 $1,373,152
Vehicle Insurance $30,317,116 $34,167,461 $3,850,345
Life/Other Insurance $9,737,762 $10,985,451 $1,247,689
Health Insurance $69,217,407 $78,052,600 $8,835,193

Personal Care Products (18) $7,773,593 $8,763,143 $989,550
School Books and Supplies (19) $1,848,405 $2,083,388 $234,983
Smoking Products $6,204,080 $6,991,873 $787,793
Transportation

Payments on Vehicles excluding Leases $41,603,926 $46,900,764 $5,296,838
Gasoline and Motor Oil $34,938,852 $39,374,591 $4,435,739
Vehicle Maintenance and Repairs $18,315,947 $20,648,565 $2,332,618

Travel
Airline Fares $6,492,385 $7,320,774 $828,389
Lodging on Trips $10,045,659 $11,330,185 $1,284,526
Auto/Truck Rental on Trips $1,110,412 $1,252,152 $141,740
Food and Drink on Trips $7,827,183 $8,826,252 $999,069

Data Note: The Consumer Spending data is household-based and represents the amount spent for a product or service by all households in an area. Detail may not sum 
to totals due to rounding.  This report is not a comprehensive list of all consumer spending variables therefore the variables in each section may not sum to totals.
Source: Esri forecasts for 2023 and 2028; Consumer Spending data are derived from the 2019 and 2020 Consumer Expenditure Surveys, Bureau of Labor Statistics. 
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Retail Demand Outlook - Vineland-Millville UEZ
UEZ Center Point Prepared by Esri
NJ-47 & NJ-55 S, Vineland, New Jersey, 08360 Latitude: 39.42807
Drive time: 10 minute radius Longitude: -75.04007

(1) Apparel Products and Services includes shoe repair and other shoe services, apparel laundry and dry cleaning, alteration, repair and tailoring of apparel, clothing rental
and storage, and watch and jewelry repair.

(2) Membership Fees for Clubs includes membership fees for social, recreational, and health clubs.

(3) Audio includes satellite radio service, radios, stereos, sound components, equipment and accessories, digital audio players, records, CDs, audio tapes, streaming/
downloaded audio, musical instruments and accessories, and rental and repair of musical instruments.

(4) Toys and Games includes toys, games, arts and crafts, tricycles, playground equipment, arcade games, online entertainment and games, and stamp and coin collecting.

(5) Recreational Vehicles & Fees includes docking and landing fees for boats and planes, payments on boats, trailers, campers and RVs, rental of boats, trailers, campers
and RVs, and camp fees.

(6) Sports/Recreation/Exercise Equipment  includes exercise equipment and gear, game tables, bicycles, camping equipment, hunting and fishing equipment, winter
sports equipment, water sports equipment, other sports equipment, and rental/repair of sports/recreation/exercise equipment.

(7) Photo Equipment and Supplies includes film, film processing, photographic equipment, rental and repair of photo equipment, and photographer fees.

(8) Reading includes digital book readers, books, magazine and newspaper subscriptions, and single copies of magazines and newspapers.

(9) Catered Affairs includes expenses associated with live entertainment and rental of party supplies.

(10) Snacks and Other Food at Home includes candy, chewing gum, sugar, artificial sweeteners, jam, jelly, preserves, margarine, fats and oils, salad dressing, nondairy
cream and milk, peanut butter, frozen prepared food, potato chips and other snacks, nuts, salt, spices, seasonings, olives, pickles, relishes, sauces, gravy, other condiments,
soup, prepared salad, prepared dessert, baby food, miscellaneous prepared food, and nonalcoholic beverages.

(11) Mortgage Payment and Basics includes mortgage interest, mortgage principal, property taxes, homeowners insurance, and ground rent on owned dwellings.

(12) Maintenance and Remodeling Materials includes supplies/tools/equipment for painting and wallpapering, plumbing supplies and equipment, electrical/heating/AC
supplies, materials for roofing/gutters, materials for plaster/panel/siding, materials for patio/fence/brick work, landscaping materials, and insulation materials for owned
homes.

(13) Household Textiles includes bathroom linens, bedroom linens, kitchen linens, dining room linens, other linens, curtains, draperies, slipcovers and decorative pillows.

(14) Major Appliances includes dishwashers, disposals, refrigerators, freezers, washers, dryers, stoves, ovens, microwaves, window air conditioners, electric floor cleaning
equipment, sewing machines, and miscellaneous appliances.

(15) Housewares includes flatware, dishes, cups glasses, serving pieces, nonelectric cookware, and tableware.

(16) Lawn and Garden includes lawn and garden supplies, equipment and care service, indoor plants, fresh flowers, and repair/rental of lawn and garden equipment.

(17) Housekeeping Supplies includes soaps and laundry detergents, cleaning products, toilet tissue, paper towels, napkins, paper/plastic/foil products, stationery, giftwrap
supplies, postage, and delivery services.

(18) Personal Care Products  includes hair care products, nonelectric articles for hair, wigs, hairpieces, oral hygiene products, shaving needs, perfume, cosmetics, skincare,
bath products, nail products, deodorant, feminine hygiene products, adult diapers, other miscellaneous care products and personal care appliances.

(19) School Books and Supplies includes school books and supplies for college, elementary school, high school, vocational/technical school, preschool and other schools.

Data Note: The Consumer Spending data is household-based and represents the amount spent for a product or service by all households in an area. Detail may not sum 
to totals due to rounding.  This report is not a comprehensive list of all consumer spending variables therefore the variables in each section may not sum to totals.
Source: Esri forecasts for 2023 and 2028; Consumer Spending data are derived from the 2019 and 2020 Consumer Expenditure Surveys, Bureau of Labor Statistics. 
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Retail Demand Outlook - Vineland-Millville UEZ
UEZ Center Point Prepared by Esri
NJ-47 & NJ-55 S, Vineland, New Jersey, 08360 Latitude: 39.42807
Drive time: 15 minute radius Longitude: -75.04007

Top Tapestry Segments Percent Demographic Summary 2023 2028
Parks and Rec (5C) 22.3% Population 89,189 88,067
Front Porches (8E) 13.3% Households 33,504 33,629
Fresh Ambitions (13D) 9.0% Families 22,912 22,989
Comfortable Empty Nesters (5A) 6.8% Median Age 38.9 39.6
Salt of the Earth (6B) 4.3% Median Household Income $62,645 $69,365

2023 2028 Projected
Consumer Spending Forecasted Demand Spending Growth

Apparel and Services $62,040,628 $69,935,085 $7,894,457
Men's $11,448,153 $12,904,384 $1,456,231
Women's $20,900,517 $23,564,516 $2,663,999
Children's $9,478,899 $10,681,594 $1,202,695
Footwear $14,381,709 $16,208,039 $1,826,330
Watches & Jewelry $4,566,774 $5,150,904 $584,130
Apparel Products and Services (1) $1,264,577 $1,425,649 $161,072

Computer
Computers and Hardware for Home Use $7,180,177 $8,092,376 $912,199
Portable Memory $130,745 $147,447 $16,702
Computer Software $415,928 $468,652 $52,724
Computer Accessories $691,500 $779,616 $88,116

Entertainment & Recreation $104,150,509 $117,458,258 $13,307,749
Fees and Admissions $20,008,552 $22,578,610 $2,570,058

Membership Fees for Clubs (2) $7,789,111 $8,790,477 $1,001,366
Fees for Participant Sports, excl. Trips $3,373,468 $3,806,863 $433,395
Tickets to Theatre/Operas/Concerts $1,543,528 $1,742,139 $198,611
Tickets to Movies $772,550 $870,625 $98,075
Tickets to Parks or Museums $750,590 $846,480 $95,890
Admission to Sporting Events, excl. Trips $1,624,949 $1,835,509 $210,560
Fees for Recreational Lessons $4,122,045 $4,650,120 $528,075
Dating Services $32,310 $36,398 $4,088

TV/Video/Audio $37,878,604 $42,706,747 $4,828,143
Cable and Satellite Television Services $24,146,872 $27,227,597 $3,080,725
Televisions $4,043,792 $4,557,669 $513,877
Satellite Dishes $43,959 $49,546 $5,587
VCRs, Video Cameras, and DVD Players $128,040 $144,318 $16,278
Miscellaneous Video Equipment $407,465 $459,674 $52,209
Video Cassettes and DVDs $184,019 $207,411 $23,392
Video Game Hardware/Accessories $1,121,816 $1,263,863 $142,047
Video Game Software $554,125 $624,125 $70,000
Rental/Streaming/Downloaded Video $3,411,837 $3,845,689 $433,852
Installation of Televisions $47,897 $54,005 $6,108
Audio (3) $3,714,289 $4,188,961 $474,672
Rental and Repair of TV/Radio/Sound Equipment $74,493 $83,890 $9,397

Pets $24,632,148 $27,777,083 $3,144,935
Toys/Games/Crafts/Hobbies (4) $4,446,148 $5,012,362 $566,214
Recreational Vehicles and Fees (5) $3,884,983 $4,385,230 $500,247
Sports/Recreation/Exercise Equipment (6) $7,502,541 $8,460,342 $957,801
Photo Equipment and Supplies (7) $1,330,217 $1,500,122 $169,905
Reading (8) $3,546,240 $3,999,666 $453,426
Catered Affairs (9) $921,075 $1,038,094 $117,019

Food $295,634,179 $333,241,237 $37,607,058
Food at Home $192,062,663 $216,493,914 $24,431,251

Bakery and Cereal Products $25,044,973 $28,232,841 $3,187,868
Meats, Poultry, Fish, and Eggs $41,758,758 $47,065,299 $5,306,541
Dairy Products $18,590,055 $20,955,178 $2,365,123
Fruits and Vegetables $38,172,111 $43,026,177 $4,854,066
Snacks and Other Food at Home (10) $68,496,765 $77,214,419 $8,717,654

Food Away from Home $103,571,517 $116,747,324 $13,175,807
Alcoholic Beverages $18,683,304 $21,074,066 $2,390,762

Data Note: The Consumer Spending data is household-based and represents the amount spent for a product or service by all households in an area. Detail may not sum 
to totals due to rounding.  This report is not a comprehensive list of all consumer spending variables therefore the variables in each section may not sum to totals.
Source: Esri forecasts for 2023 and 2028; Consumer Spending data are derived from the 2019 and 2020 Consumer Expenditure Surveys, Bureau of Labor Statistics. 
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Retail Demand Outlook - Vineland-Millville UEZ
UEZ Center Point Prepared by Esri
NJ-47 & NJ-55 S, Vineland, New Jersey, 08360 Latitude: 39.42807
Drive time: 15 minute radius Longitude: -75.04007

2023 2028 Projected
Consumer Spending Forecasted Demand Spending Growth

Financial
Value of Stocks/Bonds/Mutual Funds $1,113,868,892 $1,257,901,317 $144,032,425
Value of Retirement Plans $3,962,809,287 $4,475,724,935 $512,915,648
Value of Other Financial Assets $230,841,689 $260,504,742 $29,663,053
Vehicle Loan Amount excluding Interest $98,712,330 $111,267,416 $12,555,086
Value of Credit Card Debt $90,803,494 $102,405,056 $11,601,562

Health
Nonprescription Drugs $4,614,349 $5,203,078 $588,729
Prescription Drugs $10,061,924 $11,350,347 $1,288,423
Eyeglasses and Contact Lenses $3,101,692 $3,499,017 $397,325

Home
Mortgage Payment and Basics (11) $357,981,733 $404,090,898 $46,109,165
Maintenance and Remodeling Services $101,671,693 $114,775,498 $13,103,805
Maintenance and Remodeling Materials (12) $20,364,329 $22,984,206 $2,619,877
Utilities, Fuel, and Public Services $162,842,576 $183,590,198 $20,747,622

Household Furnishings and Equipment
Household Textiles (13) $3,451,513 $3,890,848 $439,335
Furniture $22,731,321 $25,629,240 $2,897,919
Rugs $1,141,869 $1,288,265 $146,396
Major Appliances (14) $14,418,949 $16,263,846 $1,844,897
Housewares (15) $2,950,784 $3,326,951 $376,167
Small Appliances $2,034,566 $2,292,314 $257,748
Luggage $395,274 $445,525 $50,251
Telephones and Accessories $3,063,616 $3,454,420 $390,804

Household Operations
Child Care $14,438,619 $16,287,760 $1,849,141
Lawn and Garden (16) $18,191,735 $20,529,979 $2,338,244
Moving/Storage/Freight Express $2,489,382 $2,805,447 $316,065

Housekeeping Supplies (17) $25,926,684 $29,231,898 $3,305,214
Insurance

Owners and Renters Insurance $21,148,358 $23,868,457 $2,720,099
Vehicle Insurance $60,564,741 $68,252,933 $7,688,192
Life/Other Insurance $19,083,826 $21,537,629 $2,453,803
Health Insurance $136,741,089 $154,239,151 $17,498,062

Personal Care Products (18) $15,460,732 $17,428,722 $1,967,990
School Books and Supplies (19) $3,661,810 $4,127,006 $465,196
Smoking Products $12,246,815 $13,798,909 $1,552,094
Transportation

Payments on Vehicles excluding Leases $82,490,696 $93,004,943 $10,514,247
Gasoline and Motor Oil $69,863,978 $78,730,778 $8,866,800
Vehicle Maintenance and Repairs $36,348,477 $40,980,119 $4,631,642

Travel
Airline Fares $12,838,440 $14,477,474 $1,639,034
Lodging on Trips $19,716,170 $22,244,584 $2,528,414
Auto/Truck Rental on Trips $2,178,193 $2,456,892 $278,699
Food and Drink on Trips $15,430,736 $17,403,313 $1,972,577

Data Note: The Consumer Spending data is household-based and represents the amount spent for a product or service by all households in an area. Detail may not sum 
to totals due to rounding.  This report is not a comprehensive list of all consumer spending variables therefore the variables in each section may not sum to totals.
Source: Esri forecasts for 2023 and 2028; Consumer Spending data are derived from the 2019 and 2020 Consumer Expenditure Surveys, Bureau of Labor Statistics. 
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Retail Demand Outlook - Vineland-Millville UEZ
UEZ Center Point Prepared by Esri
NJ-47 & NJ-55 S, Vineland, New Jersey, 08360 Latitude: 39.42807
Drive time: 15 minute radius Longitude: -75.04007

(1) Apparel Products and Services includes shoe repair and other shoe services, apparel laundry and dry cleaning, alteration, repair and tailoring of apparel, clothing rental
and storage, and watch and jewelry repair.

(2) Membership Fees for Clubs includes membership fees for social, recreational, and health clubs.

(3) Audio includes satellite radio service, radios, stereos, sound components, equipment and accessories, digital audio players, records, CDs, audio tapes, streaming/
downloaded audio, musical instruments and accessories, and rental and repair of musical instruments.

(4) Toys and Games includes toys, games, arts and crafts, tricycles, playground equipment, arcade games, online entertainment and games, and stamp and coin collecting.

(5) Recreational Vehicles & Fees includes docking and landing fees for boats and planes, payments on boats, trailers, campers and RVs, rental of boats, trailers, campers
and RVs, and camp fees.

(6) Sports/Recreation/Exercise Equipment  includes exercise equipment and gear, game tables, bicycles, camping equipment, hunting and fishing equipment, winter
sports equipment, water sports equipment, other sports equipment, and rental/repair of sports/recreation/exercise equipment.

(7) Photo Equipment and Supplies includes film, film processing, photographic equipment, rental and repair of photo equipment, and photographer fees.

(8) Reading includes digital book readers, books, magazine and newspaper subscriptions, and single copies of magazines and newspapers.

(9) Catered Affairs includes expenses associated with live entertainment and rental of party supplies.

(10) Snacks and Other Food at Home includes candy, chewing gum, sugar, artificial sweeteners, jam, jelly, preserves, margarine, fats and oils, salad dressing, nondairy
cream and milk, peanut butter, frozen prepared food, potato chips and other snacks, nuts, salt, spices, seasonings, olives, pickles, relishes, sauces, gravy, other condiments,
soup, prepared salad, prepared dessert, baby food, miscellaneous prepared food, and nonalcoholic beverages.

(11) Mortgage Payment and Basics includes mortgage interest, mortgage principal, property taxes, homeowners insurance, and ground rent on owned dwellings.

(12) Maintenance and Remodeling Materials includes supplies/tools/equipment for painting and wallpapering, plumbing supplies and equipment, electrical/heating/AC
supplies, materials for roofing/gutters, materials for plaster/panel/siding, materials for patio/fence/brick work, landscaping materials, and insulation materials for owned
homes.

(13) Household Textiles includes bathroom linens, bedroom linens, kitchen linens, dining room linens, other linens, curtains, draperies, slipcovers and decorative pillows.

(14) Major Appliances includes dishwashers, disposals, refrigerators, freezers, washers, dryers, stoves, ovens, microwaves, window air conditioners, electric floor cleaning
equipment, sewing machines, and miscellaneous appliances.

(15) Housewares includes flatware, dishes, cups glasses, serving pieces, nonelectric cookware, and tableware.

(16) Lawn and Garden includes lawn and garden supplies, equipment and care service, indoor plants, fresh flowers, and repair/rental of lawn and garden equipment.

(17) Housekeeping Supplies includes soaps and laundry detergents, cleaning products, toilet tissue, paper towels, napkins, paper/plastic/foil products, stationery, giftwrap
supplies, postage, and delivery services.

(18) Personal Care Products  includes hair care products, nonelectric articles for hair, wigs, hairpieces, oral hygiene products, shaving needs, perfume, cosmetics, skincare,
bath products, nail products, deodorant, feminine hygiene products, adult diapers, other miscellaneous care products and personal care appliances.

(19) School Books and Supplies includes school books and supplies for college, elementary school, high school, vocational/technical school, preschool and other schools.

Data Note: The Consumer Spending data is household-based and represents the amount spent for a product or service by all households in an area. Detail may not sum 
to totals due to rounding.  This report is not a comprehensive list of all consumer spending variables therefore the variables in each section may not sum to totals.
Source: Esri forecasts for 2023 and 2028; Consumer Spending data are derived from the 2019 and 2020 Consumer Expenditure Surveys, Bureau of Labor Statistics. 
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